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Purpose Methods and Results Discussion

To facilitate an understanding of * A survey was sent to the WISEST community, it was completed by 128 * Surveys displayed a wide DS
sender discrepancy in Digital Science participants. This survey held questions of demographics, Digital Science consumption, limited knowledge
Social Media and promote female consumption, perception on DSC’s personal value and understanding of of the gender landscape in DSC,
barticipation on these platforms. current gender dominance in used medias. aDr;cé limited motivation to pursue

* Analysis of the participants’ demographic and perception data aided in
understanding the root of the digital gender gap. Intervention:

* Recognizing “following biases”
and “gender accreditation”
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* The most popular platforms

Use of digital platforms for general, professional, and science

communication purposes (all women's responses) . | established through thls data were .
e — :*” YouTube, Twitter, Facebook and . Ashs essmég c(:cnten’F c.reatorsh Y .
Background e — LR LinkedlIn. what 80% of participa nts.t ought
- was valuable in a creator:
— * The number of those who had
* The definition of Digital Science — personally creatgd digital m.ed?a L. communication .St.y'Ie
Communication (DSC) is = e— content about science was limited. 2. KnF)}/vIedge Credlb”'tY -
contemporary pursuits facilitating | o o | S N . o 3. Ability to translate scientific
e ap F1: Diagram depicting prevalent digital Results showed that the majority of knowledge
scientific “Expert to Public platforms. Results taken from: WISEST participants were not aware of any
dialogue sharing discovery and Community Survey Results Report. gender inequality. * Look at the long standing problem

innovation in a relevant and

| females have entering STEM as a
comprehensive manner.

All participants contributor:

Female responses Q 17-19
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Lt'n digital media about
E o0 science (e.g social oo
» Making global connections is e e - A participant comment.
. . . o 25 create your own digital
possible with the use of DSC as it : I | I media about science (.
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