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ABSTRACT
The Use of Cosmetics Related
to Specific Aspects of_the Self
by
Lorraine D. Theberge, Master of Science
University of Alberta, 1976
Professor: Dr. Anné P. Kefnaleguen
Faculty of Home Economics )
pivision: Clothing and Textiles
The purpose of this study was to investigate the relation-
ships between specific aspects of ‘the self and the use of cos-
metics. The importance and use of cosmetics were explored as
a possible meaﬂ‘of predicting personality variables. By
understanding the reasoqs why women wear cosmetics, we could
improve the aécuracy of first'impressidns. Fisher and
Cleveland's work provided the theoretical framework for this
research. It was assumed that the attitude of individuals

-

toward their body mirror different aspects of their personali-
ty. |

A non random sample of 101 women was selected from the
non academié staff at the University of Aiberté'in Edmonton.
The instruments used to measure the use of cosmetics and the
selected personality variables were: the Cosmetic Impéitance
Scale, the Index of Adjustment and Values, the Body and Face

Ca;hexis Scales and the Holtzman Inkblot Techpggue measuring

Barrier.

iv



Pearson Product Moment Correlation was used to analyse
the data. Statistical ahalysis indicated signifiéant correla-,
tions resulting between the Cosmetic Importance Scale and Self
and Ideal Self Ccncept, énd Face and Body Cathexis; and between
Body Cathexis and Self Acceptance. ‘Significahtfinverse corre-
lations were féund between Body Barrier and Ideal Self Concept,
and between Face Cathexls and Self Acceptance.

The findings did not support the ‘theoretical framework
which attributed a compensatory function to cosmetics. From
the results.of this research it would seém that cosme;ics have
an expressive or demonstrative function. It appears that the
importance ascribed to cosmetics reflects a pealthy self
concept. There was also no support for Fisher's contention
that Body Barrier is an index of adjustment; it did not

correlate with Self Concept,'Sélf Acceptance or Body Cathexis.
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CHAPTER 1
INTRODUCTION

Statement gﬁ the Problem

Researchers have‘studied both the historical and cultural
differences of bodily adornment; $eldom; if ever, have
researchers concentrated efforts atldeiineating functionshof :
cosmetics. | | .

The purpose of this.research is to study the relation-
ships between spec1f1c aspects of the self ‘and the use of cos-
metics. Cosmetlc industries advertlse different 'looka and
lurehwomen by various appeals., These 1ndustries have built a

multi‘billion dollar.business on the w1de1y acceptedvfaqt

_ that women want to change thelr appearance.

McLaughlln (1972, p-l). 1n The Guilded Llly nlcely sums up

{
1

'the problem: p
To discover tﬁe reason why most Qonen in the Wes~
. tern world, w1thout any consc1ous wish or attempt
to attract men, and w1th no very dlsfiguring
deformities to cover up, will still feel worrledv-
if they find themselves out in 'the world without

.

their make-up.

’

e ’ o ‘ﬂJustification

*5

"We choose our own clothlng and grooming and therefore
we would expect this to reflect more accurately our persona-
lity traits than our physical features oVer which we have

litele controlﬁ-i}yan, 1966,,p.3Q). First.lmpresslons play



- o2,
a . . T L4

an importantrrole in socialminteracti;ns;r-When Meeting ESh;on;
in daily activitibs it is conmmon- to form a personality impres-

, sion. In evaluating that pergbn 8 appbarsnce, many clues are
received regarding his, character and pdsition in life. According
‘to Ryan (1966), grooming and clothing are~important in° the per-

.ception of these characteristics. Impressions formulated about

people are relatively accurate concerning occupationraircio—
pe

80-,

economic level,and age, ‘but the judgment accuracy of

at the ratings were greatly ianuenced by the-dress
Y.
: condition. In l972 Hamid repeated ‘the expernment adding two

{,

stimuli glasses and make-up, which largely affected the trait

lratings- Very few subjects, ‘however, recocnized that theirl'l

‘ impressions had been’ influenced by thesextwo,variablesJ e
Understanding'the reasons, ¢éonscious or‘unconscious,wkif

| which motivate one to use cosmetics, could greatly extend" our -
understanding of visual communication and 1mprove the accuracy
o; first impressions. Increased knowledge as to why people
gkar c?émetics could improve this aspect of interpersonal
communication. |
i Ohjectives and Hﬁpotheses’

' bjectives

1. To develop ‘and pretest a guestionnaire which measures the




importangg,of cosmetics to women.
2. To assess specific dimensions of the self: self oonoept (real
-and ideel), body cathexis, face cathexis.and body,barfier.

3. To analyse the data for interrelationships among all:

variables. \
Hypotheses
1. Ho: There will be no 51gn1f1cant relatlonshlps between the

’Cosmet1c’Importance Scale total and its subscor?a'
a) tlme/day spent applying cosmetlcs

'b)'amount of‘cosmetlc products used

) impoftance of‘oosmeticsAto-the individual
d) number of cleeusing products used -
e) skin care products usediu : o,

H fvThere will be avsighificant telationshipVbetweem éhe

Cosmetlc Importance Scale total and its subscores. '
a) tlme/day spent applylng cosmetlcs | |

: b)_amount of cosmetlc products used'

c) 1mportance of cosmetlcs to the 1nd1v1dua1

) number of cleans1ng products usead

‘e) skin care’ products used S o /ST

2; Hd',There w1ll be no s;gnlfloant relationships among the
components of tﬁé'Index of Adjustmeht andealues.
"oH : There:will'be 51gn1f1cant relatlonshlps among the
" oompohehts of the Index of Adjustment and Values.
-_3;f36};T£ereﬁwill be no 51gn;£1oant;relationship‘between Self

Concept and: : '.‘-'Jd t.> -



a) time/day spent applying cosmetics

-b) amount of cosmetic products used

c) importance of cosmetics to the individual
d) number of cleansing products used
e) skin care products'used |

f) Cosmetic Importance Scale" total

There will be a significant relationship between Self

' Concept and:

a) time/day spent applying cosmetics
b) amount of cosmetic products used
c) importance of cosmetics to the individual

d) number of cleansing products used

" e) skin care products used
- £) Cosmetic Importance Scale total

‘There will be no significant relationship between Ideal

-vSeif‘Concept and-

a) time spent applylng dosmetlcs

b) amount of cosmetlc products used

c) lmportance of cosmetlcs to the 1nd1v1dual

~'d) number of cleansxng products used

£) Cosmetlc Importance Scale total

oV

'e)'skln care products used

JThére w1ll be a 51gn1f1cant_re1atlonShip between Ideal
Self Concept and-- | |
:a) tlme/day spent apply1ng cosmetlcs

b) amount -of cosmetlc products used

-

c)‘1mportanc *7f cosmetlcs to the 1nd1v1dual

-

M



d) number of cleansing products used

d) number of cleansing products used

‘Barrier and:

‘a) time/day spent’ applying ¢05metics_

'e)vskin care products used

f) Cosmetic Impoﬁtance'géaléntotai.

: There will be no significant relatibnship between Self

Acceptance and:
a) time/day spent applying cosmetics

b) ahounp of cosmetic-products'used

c) importance of cosmetics to the individual

)

e) skin'care producté used

_f)'Cosmetic_Importance‘Scale total:

There will be a'significant'relationship between Self

Acceptance:- and:

a) time/day- spent applying cosmetics

' b) amounf'of:cosmetic-produéts used

c) importance -of cosmetiés to the individual

-d) numbér'of cléansing products usedv 

-e)'ékin-care.products.used'

f) Cosmetic Importance Scale total

Thére will»be no significant\relationship betwegn‘Bqdy

e

,-b)"ambunt of cosmetic products used

c) importance-of cosmetics to thé.individual

d) number of'cieansing products used

e) skin care products<used
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f) Cosmetic Importance Scale total

There will be axsignificant relationship between Body ,

- Barrier and:

a) time/day spent'appIYiﬁé cosmetics

b) amount of cosmetics products used

c) importance of cosmetioshto the individual

d) number of cleansing’products used

e) skin care products used

f) Cosmetic Importance Scale total

There will be no significant relatiouship between Body
Cathexis_and:

a) time/day spent applYing cosmetics

b) amount of cosmetlc products used

o)) mportance of cosmetlcs to the 1nd1v1dual

d) number of cleansing products used

e) 'skin care products used

f) Cosmetic Importance Scale total

bThere will oe a significant'reiationship betweeudBodif
"Cathexls and: '

-a) tlme/day spent applying cosmetlcs

. b) amount of cosmetlc products used PR ’ <
‘c)_lmportance of cosmetlcs to the 1nd1v1dual |

a) number of clean51ng products used

e) skln care products used

£) Cosmetlc Importance Scale total'

o’ ¢here will be no significant relationship between. Face.

.



Cathexis and:
a) time/day spent applying cosmetics
‘b) amount of cosmetic products used
c) importance of cosmetics to‘the individual
d) number of cleansing products used‘
e) skin care products used
f) Cosmetic Importance Scale total
H,: There,wili be a significant relationship between Face
Cathexie and: .
a) time/day spent applyingﬂcosmetics
b) amount of cosmetic products used
c) importance‘cf cosmetics to the individual
d) number of cleansihg productS’used.
e)»skln care products used
£) Cosmetic Importance Scale total
Thete will ‘be no significant relatioﬁehipvbetween Body
Berrier and: | | B - o
fa) Self_Concept‘
>ib)cIdeal'Se1f Coﬁcept.'
-c) Self Acceptance |
H, : There will be a 51gnif1cant relatlonshlp between Body
| il 'Berrler_and. | ' !
Ca) Self;Concept _ ' , K
-b)-Ideal'Self‘Concept_ '  '".__y
.c) Self Acceptance -
110{ H ;”There w1ll be no 51gnif1cant relatlonshlp between Body

”Barrler and_Body;Cathex;s.



H, : There willile a significant relationship between Body
Barrier and Body Cathexis.

11. H : There wrll be no significant relationship between Body

Cathexis and:

a) Self Concept

b) Ideal Self Concept

c) Self Acceptance

H,.: There will be a significant relationship between Body

A
Cathexis and:
a) Self Concept
bf Ideal Self Concept
c) Self Acceptance'
12. HO: Tnere will be no significant relationship between Body

Cathex1s and Face Cathex1s._
H,: There w111 be a 51gn1flcant relationship: between Body

/ - Cathex1s_and Face Cathex1s,‘

Theoretical Framework

The theoretlcal framework for thls research is based on the
work of Flsher and Cleveland who state that arnt 1nd1vIéu§1 s
attltudes toward h;s body mirror many dafferent aspects of
his personallty. The mental concept of body 1mage serves as

a screen upon ‘which one pro:ects feellngs, values and anx1et1es.

" How a person feels about hlS body is a reflectlon of his self



N t

‘concept ahd‘thus affects hie'way of reacting to.other people.
Therefore if specific aspects of the self concept, such as ,
body cathexis, facial-cathexis and body barrier, are fbuﬂ% to
he deficient in strength, it follows that cosmetics maylbe

used as a reinforcement thus fulfilling a very vital psycho-

\
!

logical need. , \

N

Definition of Terms

Cosmetics: Materials used‘for cleansing, improving or altering
the complexion, skin, hair or teeth and includes deodorants
and perfumes (Food and Drug Act, 1970).

Importance of Cosmetics: The value placed on cosmetics and the.

rale these play in a pers0n's'Life_ihclud}ngathebamount of
cosmetic products used and the time spent dailf applying them.
The importance of cosmetics is operationally defined as the.
total score on the Cosmetlc Importance Scale."Scores may Qary
from 0 to 218 ‘the hlgher the score, the greater the impor-
'tance of cosmetics to the 1nd1v1dual |

Self Concept The self one thinks oneself to be (Edmlston,

1960) . The self concept is operationally deflned as the total
score of the self concept section of the IAV (Bllls, Vance
and McLean, 1951). Scores may vary f"ﬁ 49 to- 245, a hlgh

score 1nd1cates a hlgh self concept.

Ideal Self CcmceL- The self one thinkq(%would 11ke to be :

(Edmlston; 1960) The 1dea1 self concep  operationally

:deflned as. the total score of the 1dea1 ei.iconcept sectlon



[}
of the IAV (Bills, et al., 1951). Scores may vary from 49

to 245; a high score indicates a high ideal';ETf”éoncept.

Self Acceptance{%&he extent of the difference between the

self and the,ideal self ratiogs oo an»individual item of

the measure or the.measure as a whole (Edmiston, 1960). It

is operationally defined as the score measuring the difference
‘between the real and ideal self ratings, as measured by the
IAV Scale (Bllls et al., 1951). -Scores may vary from-0 to 196
and a high score indicates a‘large discrepancy betwéeen the
real and ideal self concept.

Body Cathexis: The degree of feelings of satisfaction or

‘dissatisfaction witﬁ.the various parts or proceSSes of the
body (Jourard and Secord,.i953) It is operatlonally defined
~as the total score of the Body Cathex1s Scale. Scores may
fvary from 46 to 230; a hlgh ‘score 1nd1cates hlgh satlsfactlon
with the body. |

Facial Cathexis: The degree-of satisfaction of dissatisfaction

with‘thefdifferent components_of the face.avIt is operationally
| defihed as the total-score OfAthedFaciai‘Cathexis Scale.
Scores may vary from 14 to 70; a high score 1nd1cates hlgh

' satlsfactlon with the face. :

Body Boundary: A.personal;ty'dimension denoting how an indi-

vidual experiénées his body boundaries (Fisher and Cleveland, ..
1968). . * | B
Barrzer~'An index to whlch an - individual regards his

body exterior as a defensive boundary. It is operatlonally/



defined as the number of times a Barrier response is
given to the first 25 cards of the Holtzman Inkblot
Technigque, Form A. Scores may vary from 0 to 25; a high
score indicates high Barrier (Fisher and Clevelapd,

1968) .



CHAPTER 11
REVIEW OF LITERAPYRE
Five sections are included inithis chapter. The first
three deal with different aspects of cosmetics, the self
concept .and body cathexis. The fourth section deals with
projective techniques: what they are and th they began. This

leads to the fifth section which discusses body image boundary.

Cosmetics

The word cosmetic comes from the Greek work "kosmetikos'
meaning "skilled in decorating" (Funk and Wagnalls, 1968).
The use of decorative paints for the body has always won the
attention of primitive people. . Ancient barbarians made every
effort to bring their personal charms up to tribal standards
+of beauty.

bIt is said that COSmetiCS were first used among civi-
lized people to av01d offending the gods with bod&iodor As
society became more sophlsélcated, cosmetics were used to make
individuals more attractive to one another. The desire to at-
tract andAto differentidte oneself from others stimulated.an
interest in boaf paintingv(Shalleck, 1973). |

From a review of the iiterature, it seems evident that
"people of all times and places have been detefﬁined to mani-
pulate facial appearancé; in'evgry'society the aim is to
achieve the ideal~aépearaﬁce according to societal étﬁndards"

(Morris, 1968, p.4).  The face is a rathef‘specialfpart of the

 12
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hody and because of its position, it has always been recog-
nized in language and custom. We speak of "face value" and
"losing faée" because a face is usually revealing (Morris,
1968). "If we really had modesty, it is our faces that we
should conceal. By comparison our legé are anonymous, our bel-
lies uneventful"” (Brophy, 1946, p.2). Facial expfessions give
us information on moods, attitudes, and something of perso-
nality. Today facial features are considered to be less im-
portant than facial expressions in revealing the self. "People
everywhere are deeply depecendent 6n these 'signs [facial ex-
pressions] in most relations with their fellow-men" (Valentine,
1961, p.3). : - | -

According to Shalleck (1973), cosmetics édvertise what
the individual wants to be. People héVe always tried to show
their faces tb best* advantage, offen with pain and imagination, .
but not always intelligently (Brophy, 1946). A bill was intro-
duced intEngland 1770, with this provision:

All women of‘whatsoever rank or de;:eél.ithat

shall seduce or betray into matrimony any of his

Majesty's subjects, by the scents, paints, cosme-

tic washes,‘artificial teeth, false hair, Spanish

Qool, iron stays, hoopsy high-heeled'shoes, b§l¥

stered hip, shall incur the peﬁalty of the law

in force against witchcraft and the mérriage upon

conviction. shall stand.null'and void (Williams,

1957, p.74).
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Male complaints about femaleAusevof cosmetics also have a
long history. Juvenal (Roman Satirical poet, 60-140 A.D.)
complained: | |
You have your hair curled, Galla, at the hairdresser
on Suburba Street, and your eyebrows are brought to
you every morning. At night you remove youf teeth
as you do your dress. Your charms are enclosed in
a hundred different pots, and your face does not go
to bed with you (Lester, 1940, p.140).
Social criticism of beauty’techgiques have been o
summarized by Murry Wax (1957, p.589).
First, that women should be‘interested in‘mdre
spiritual matters than the vanity»of beautifying
their physical’appearance; second, that cosmetics
make women more attractive to mén and thus lead
both parties from the path of virtue, third, that .
cosmetics are deceitful, inasmuch as they give
women a better appearance than they nativély'héve;
and fourtﬁ, a modern criticism, that coémetics ére an
instrument of the ubiquitous modern drive for coﬁ;\x\4_\\
formity. | |
Wax disagreed with the above statement because he felt that
cosmetics helped_in identifying the females who viewed tﬁem—
selves aé'sécially and sexually mature. With the Womeﬁ!s

Liberation movement, many women- feel that men have exploited -

them'by broadcasting the widely held belief that men prefer
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women with a sexy appearance. These women are insulted by
- ,

the notionjthat they need artificial means to make them

attractive (Braxtoa, 1974).

Veblen (1925) explained the use of cosmetics as another
example of conspicuous consumption. According to his theo;y :
women wear coshetics for two reasons: the wearcr has plent§
of leisure time and money; and elaborate cosmetics imply that
the wearer does not‘do any manual labor. V@blen's theory,
however, does not explain why this form of conspicuous
consumption was adopted.

It has been suggested that cosmetic fashions come in
three 'stages. Proétitutes are firsc to adopt a fashion, then
actresses, then theAfashicn passes en to society in general.

Nene of this, however, suggests why people wear cosmetics.
How can it be explained that a girl, who can wear a bikini
without embaraSSemenf; feela'vulnerable without her make-up
(McLaughlin, 1972)? ,The made up face is less ihdividual, less
personal, simpler and bolder than the unadorned face. A made
‘up woman becomes less of an individual and more of a type.

She is adoptlng a mask (McLaughlln, 1972) Few of us recognize
masks as a famlliar soc1a1 accouterment but nearly everyone
wears them'whether consc1ously or not. A mask is:

Some alteration cf the faig - a change of appeaff

. ance for purpose of.protection,.make—believe, social

acceptance, dlsguxse, amusement, Or re11g1ous devotion.

A mask is the spirit reallzed - 1nner urges given
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shape and form and displayed upon the face. A mask

is also a medium through which the gods'can be .

invokeds It is an invitation to,the geods to inhabit_

an appropriate and available form, fhe'mask itself,

in order to communicate with the human tribe. A

mask can attract or repel, reassure or frighten.

MaSks‘can be utilitarian or decorative or both

(Shalleck, 1973, p.9-10).

Decorative masks are optional and. are worn in response
to social demands and fashion. The xnd1v1dual "chooses to -
wear a mask because of the way she wantSfio relate;tO'society.
pasks alter the relat® nship of the individhalAto the.group;

Receptlonlsts, air- hostesses, salesgirls,-and

other people who have to deal with the publlc at

close guarters tend to make up falrxy heav11y.
| Thls gives them confidence, especxally when they
'-have to deal with unpleasant customers, as they-
B retire behind their sophistlcated persona and

not feel Just thelr 1nadequate selves (McLaughlln,

1972, p.4). '
v ' From this aspect women may feel naked without their cos-
| metlc mask.- They may douht ‘their capablllty to deal w1th the
world they may feel 1nadequate in some way and prefer to
face the world as a character whlch they choose rather than
the one’ wh1ch they 1nherent1y possess.

- *The passion to keep up appearances drlves some-

s .
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people to'verylstrange shifts aﬁd”practices. The
‘mask has to cover the face all the time, because . .
’the owner of the face is toao terrlfzed oﬁ the
Aworld to challenge it in her own character,'and
the sphere of. cosmctlcs begins to 1mp1nge on the
'world o€ neur051s The woman who cannotpbear to
answer the door ‘unless she»haS'her lipstick-and
fa15e eyelashes on is only at'one'remove,from.
‘the agr\ophob.e:'(ﬁclf’anghlin, 1972, p.6).
, JMCLanghlin believed_that'a-éreat_many women.need the
;osmetic'mask to- give themselves COnfidence They hide.

their 1nadequac1es behlnd the fashlonable stereotype

'; The Self and Ideal Self Goncept

| "There 1s no value-gudgment more 1mportant to man - no
factcr more dec131ve 1n hlS psychologlcal deVelopment and
motlvatlon - than the estlmate he passes on hlmself"'(Branden,

l969, P. 103) The estlmate whlch man experlences as a feellng

s 1nvolred in ais every emotlonal response.g

-

Strana (1957) felt that the 1nd1v1dual 'S self concept
was 1nfluenced by his- personal appearance, hls phy31cal self
' and his grooming, . hls values, bellefs and asplratlons. vShe

v

felt that the self concept ‘'was’ at the core of an 1nd1v1dua1 s
behav1or.;"' : v S '&/
The elements of the self concept have been varlously

"defined. Wylle s work . on the self concept noted that.

o
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The most cohmonly studi d,aspectS-ofAthe self
:vlncludes such attltudias ,selffsatisfaction, self-
acceptance, self- esteem, selfffavorability, congru-

'ence between.the real and’@he ideal self, and dis-

rcrapanc1es between the real and the ideal self

thch was deflned as. the self—;egard' (Wylie,

1961, p.40). -

Wylle found that each petson has a mental plcture of
hlmself and even 1f thlS plcture is vague or ill- deflned all
actions .and feellngs are consistent: with ‘the self 1mage. An
1nd1v1dual acts llke the sort of person he thlnks himself to
be. | |

Ryan (1966, p. 83) stated that "the concept a person has
othlmself posse scing certain characterlstlcs is an 1mportant
determiner'of his.behav1or or of the roles which he assumes
. The nature of man's self evaluatlon is at the root of his
thlnklng processes, values, emotlons,.de51res and goals. "It
‘>is the 51ngle most 51gn1f1cant key to his behav1or (Branden,
‘ 1969, p. 103)

"Man S. need for se]f e teev is basic to his nature.
>~So 1ntensely does a man feel the need of a. positive
"Aview of‘hlmself that he may evade, repress, distort
’hls judgement, dlslntegrate hlS mlnd - in order to
av01d comlng face to face w1th facts that would
“‘ affect hlS self appralsal adversely. A man who

'has chosen or accepted 1rratlona1 standards by
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which to judge himself, can be driven all his life
to pursue flagrantly self destructive goals - in
order to assure himself that he possesses a self-
esteem which in fact he does not.have.(éranden,
1969, p.1c4). |
To‘achieve self esteem, a beréon‘must have: a sénsé.of-
personal efficacy-and'a sen;e of personal worth. Self esteem
is the suﬁ‘of self reséect éhd self‘confidencc which can be
isdlated éonceptually,‘but they are inseparable in man's
psthélogica] make-up (Brandes,-l969).
‘The development of .a chcepE of'seif appears to.
(evolve through a sequence of experiences similaf..
in nature to those in the development of attitﬁdes—
emotionél'interaction of;fhe learner with ah,adult'
:or peer'mddel;... uIt‘is genefally accepfed tpdayA
that the learner‘conffonts‘a situation, idéﬁtifies'
goals, makes a‘provisional try, and finds his"
.éxpectations confirmed_or denied. In his choice
of beliefs {whether aboutvhimselfvorbéthers) he .
is guided:to certain provisional tries and beliefs,
by the examplé of other people - i.e.:the learner
imiﬁaﬁes cerﬁain models. He "tries on" rqlés
suécessively‘aﬁd adopts those Qith.which he feéis
"comfortaﬁle" - roles which meeﬁ»his,needs and
. “ .
alieadyvdevelopgd attiﬁudgs-(Ostrovsky, 1974, p.199).
 Sﬁibhtaﬁi'(1961X pointed ouﬁ that-the#body is éasief to

4
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perceive than the other components of the self. 'The treatment
received by ‘the individual therefore depends in part on how
his body looks, thus "one's physical attrlbutes provide an_
important foundatlon for the formation of self conceptla " "‘
(5hibutani, 1961, p.223)._ In spite of thls however, the '
individual still vieWs‘hisrbody through selectlve perception.
.It is both the individual’s.idea of his body and otherls.reac—‘
tlons to his body which affect his self concept. :
In self: appralsal the rcsponses of others must be
taken into_account. In ant1c1pat1ng what your act
- is going toilook like to those others who w1ll in
.turn respond to it, you see your'future actias in
a kind of complicated mirror... Whether‘an_act‘ls'
rltuallstlc or oroblemat\c, such ant1c1patlons'of
, others responses enter in.its organlzatlon (Strauss,.
| 1959, p.34). |
James (1890) spec1f1ed the 1mportancehof social origins’l
of the self concept by 1mply1ng that we see ourselves to a :M; -
certaln extent: the way we think others see’ us (McDav1d and -
Hararl, 1968) James' analy51sArecognlzed the importance of.
body and clothes to one' ‘s self concept as the sum total of
.:all that he can. call his,
Among the flrst to suggest that the self concept arlses
hpartly out of our soc1a1 1nteractlon were Cooley (1902) and

:Mead (1934) . Cooley expresses hls idea of the self 1n the o

*looking-glass self' concept. = . 'v,&
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AS we see our face, figure, and dress in the glass,
and are interested in them because thej are ours,
and pleased or otherwise with them according as they
do or do not answer to what we should‘like them to .
be; as in imagination we perceive in another"‘mind
'some thought of our appearance, manners,'aimsz deedsi*
character, friends, and so on, and are variously:af~'
fected by it (Cooley; 1922, p.184). | _
According to Cooley, the development of the self concept
involves three‘components: |
1. The individualfs concept of his_aopearance to others}
2. Howdhe thinks others evaluate hls'appearance.
3; Some sort of'self appraiSal
Meda {1834) traced the development.of the self concept
~ from ChlldhOOd T At flrsty there is no self, the Chlld reacts
to others as ob]ects; He‘then'sees himself as an object,“
through others eyes and beglns to have feellngs about hlmself
Mead "descrlbed thls process ‘Q”as assumlng the role of the
51gn1f1cant other (McDav1d and Hararl, 1968, p 220) He |
| 1ater suggested that an 1nd1v1dual develops a more complex '
notlon of hlmself through his 1nteractlons w1th ‘many people
overAa perlod,of time. Mead called thls collective conceptlon
-the ”generalised other" ﬁcDavid and.Hararir l§68} p.223) .
| Mead also suggested tnat an 1nd1v1dual s feellngs about
ghls attractiveness may be der1Ved 1n much the same way. as the'
self concept.' One w1ll apﬁrove or dlsapprove of those charac-

teristics of hlmself wh;ch»he;flnds others»approv1ng or.
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disapproving.

From this our self consiststof the total of imagined
"judgments we‘receive from others,'-We choose the?pommunications
toward which we want to pay attention; however host.of usﬂare
.more or less influenced by everyone with whom we are in con-
tact (Kuhn and McParland, 1954).

Skerif and Cantrill(l947)uexplained that the.self»concep—
tuallzatlons are first learned through 1nteractlon with peopleb
which satlsfy the ba51c phy51cal needs They have proposed
that the self concept can change since the self ‘strives to
enhance itself or to bccome secure.ln soclal relationshlps.

| SoCial.psychologists hold'many.views:on the stability of
the self cdncept.. Mead (l§34)cproposed.many self'Conceptsb
.. which agree with the individual's perceptlon of'responses

" from others. A rather stable self concept was attrlbuted‘to

recurrent 5001a1~re1at10nsh;ps (Brownfaln, 1952, and Shibutani,

~

1961) K A a _..ﬁc' - s ‘ B T j

| The fluctuatlon of the self concept over tlme.ls also
iﬁportant' "It 1s-assumed that those more sure ofvthemselves
would change less than those less sure of themselves ‘who
: would hage greater fluctuatlon in thelr self concepts from»'
-day.to day"-(McGehee,eLQSG,_p.B). |

“Most of'thevresearch relating-to self concept has concen—

trbteo on the fact that people seem to. have a v1ew of,the self
as it 1s\as well as a v1ew of what they would'prefer it. to

be (real’and ideal) Bllls (1954) deflned self concept as belng

_the traits and values whlch the 1nd1v1dual accepts as deflnl- _



tions of'himself Bills, et al., (1951) developed
the Index of Adjustment and Values (IAV) de51gned to test
Self acceptance attltudes wh1ch they defined as belng the
discrepancy‘between the real and;ideal self concept.
-AS‘shggested by'Schelienberg (1970, pp. 78—79)&
- The concept of ;self' refers to an individual's
organlzatlon of 1deas hav1ng prlmary reference
to his behav1or. This organlzatlon of rgeas
‘tends to be.endurinq:and:seems to provide a
continuity_hetWeen different‘kinds ofdsocial
‘situations;' The_rolefindicated for a certain
- situationhand thehself‘are'two frameworks

~into which behavior becomes organized.

.

;'Body CatheXis

"The 1mage of the human body means the plcture of our own

vbody whlch we form in our mlnd,_that 1s to say the way in-

which the body appears to ourselves (Schllder, 1935 P ll)

23

This 1mage is. formed from mental plctures and representatlons,‘

~self appearance, past_rmpres51ons and,anatomlcal structure

(Frost, 1968). . . .‘f‘ j'tliir ”-‘,:lj'g

The 1mportance of body 1mage 1s obv1ous 1n terms of the
great amount of t1me and energy spent in alterlng the body's
'~appearance, People everywhere, through.the use of clothes,
cosmetics, tatobing,’bleaches'and plastic'surgery,~seek to
chanée their appearance. On the basis of their research

Jourard and Secord (1955) concluded that there are cultural
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{
norms concerning the ideal size of individuyal body parts.

An individual views his body according to the amount of devia-
tion froT the ideal norm.

In our sooiety, a body imdge apmo men. and women

is‘a work of art, an embellislm nt or camouflage

of endowment and diet. When one's body is'dis—

liked because of deviation from norms for function

or appearance, replicated evidence shows that

.anxiety, insecurityland iow self esteem are

regular correlates (Jourard,-1964; p.91). ' \

Berscheid,'Walster and Bohrnstedt (1973) found that
-people who had?suffered a lot of teas1ng durlng thelr Chlld—
hood grew up to be less satlsfled w1th thelr bodles.'~The
_dec151on to v1ew feellngs for the body as evolv1ng from the
same soc1a1 experlences which’ shape other attltudes and values
.has an 1mportant 1mpllcat10n It leads to the idea tha+ the
_1n61v1dua1 s body concept, Ln parallellng other persgnal
characterlstlcs, may prov1de an 1nd1rect means for evaluatlng
'.these characterlstlcs._ | |

A3 Body 1mage plays an 1mportant role 1n the self concept
throughout an 1nd1VLdual s life. Secord and Jourard (1953)
have shown that the feellngs of satlsfactlon or dlssatlsfac—
.'tion'with one s body are related to- feellngs about the serf
vThis was later substantlated by Johnson (1956), Weinberg (1960)
“and Gunderson and Johnson (1965) . |
- Secord and Jourard (1953) found that men express less

7satlsfact10n w1th thelr bodles than women. In another study
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They found that large size of relevant body parts Qas asso-
ciated with feelings of satisfaction. "Large size. is apparently'
a desired quality'amohg males, and its presence or absence |
Leads to contrasting feelings,toward related aspects of the
male body" (Jourard and Secord, 1953, p.184). In contrast to
Jourard and Secord, Bersohied,et al. (1973) noted that meén
werelless satisfied with their bodies than were men. They
- also found that only a, very small percentage of men and‘women
were'dissatisfied with the appearance and size of sexual orgahs.
When asked to write compositions entitled 'What I like
about myself' .and 'What I dislike about myself'. Jer51ld (1964)
.found that glrls at all grade levels, dlsliked more of thelr
physical characterlstlcs than they liked. Slze, welght, and .
head and’ face features were most often mentloned |
In thelr 1954 study, Secord and Jourard searched to dls—

cover”whyﬂa women should have any”feellngs'toward,her body
'andbwhy she should belsatiSEied or disturbed if her body has
‘ certaln size dlmen51ons. - |

The tentatlve answer to the above questlons may be

:that a women s status and securlty are in some ‘cases
_ hlghly condltloned by her percelved and demonstrated
attractlveness to males -~ 1rrespect1ve of- her skllls,
_1nterests,'and values, etc.f} hence, if she does not

feel or appear beautlful, she feels ‘a 1oss of. self
esteem, 1i. e. mnsecure (Jourard and Secord 1954, p 243).

'.ueellngs about the worth of the body could be s1gn1f1cant
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in the way in which a person cares for his body in regard to

grooming and personal appearance. Feelings of dissaticfaction
.y N #

may be lessened by the use of cosmetics.

Projective Techniques

The term projection came into existence in the psycholo-
"gical literature as one of the centrel constructs. in psycho-
analytic theory. Projeftion i® also one éf the defense mecha-
nisms which was identified and defined early in Freﬁd”s
writings.

The most striking -characteristic of symptomfformétion
in paranoia iS'the'proéessvwhich deéerves the name
oprrojection; An internal perception‘is'suppréssed
and, insteadh its content, éfter undergoing a certain
degree of distortion, enters consciousness'in.the
form of an exte;nal perception....it makes its !
appearance not only in paranoia but in'fé¢t it has
a regular share assigned to it in our attitude toWard
the external world. For when we refer the causes of
certair censatlons to the external world, 1nstead of
looking for them (as &e do in.the case of the others)
1n51de ourselves, the normal proceeding, too, deser-
ves to be called projection (Freud, 1911, p.66).
Projective technlques are tools of the u11n1c1an. They

are used, usually w1th a therapeutlc or diagnostic intent, by

a person asse551ng 1nd1v1dual personalltles..

.



Projective techniques, however can now be regarded
as alhost indispensable to the fineness of inter-

- pretation at the personological}, level. Especially
for thosehfairly well adjusted-in‘their_society,
tﬁe communal and role ccmponerts cof tﬁe pereonality

tend to constitute disguises.. Just as the outer

body screens the viscera from view and clojhlng the
genitals, so the 'public' facets of personality

shield the private personaliéy from the curious and
conformity—demanainé world of other persons....

often only projecti&e techniques will bring outn ,
what thea}héiﬁﬁdualdoes not want to tell about
himself and what he himself does not know (Kluckhohn, .
1949, pp.81-£€2).

The beginning of projective techniques is seen in Freud's

The Interpretation of Dreams (1900): This work includes the

sFatement of a general-thedry from wﬁich-emerged many other -
projective'techniques. Eafly in this century, Jung (1906,
1907, 1916, 1918) discovered that word association techniques,
which had been used by Gelton (1879)~ahd Catteil (1887) in
the study of normal cognltlve structure, could be used to
identify 1mportant areas of unconsc1ous conflict. |

The use of inkblots was the next major development. These
were used in the study Qf normel mentai fuhctiohst(Tulchin,
1940). It remeined for Hermann Rorschach:(l942) to develop

the possibilitonf using ink blots for personality diagnosis.

g
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Another projective technique is the sentenée completion test
which seems to be the first which is not linked with psycho-
‘analysis. The first to use this test was Tendler (1930) who
wished to assess trends, desires, attitudes and satisfactions
of different people. A further major developmeﬁt was a
technique in which the individual was asked to create, rather
than complete or associate. vThis was the Thematic Xpperception
Test in which the subject made up a story concérning a specific
picture (Lindzey, 1964).

Erank's influéntial paper (1939) undOubtedlynle;d to the
pophlarization of the term fprojective teéhnique'. In the
paper he emphasized the "importance of measuring personality
in such a manner as to give adequate reﬁresentation to man's
individuality, hig personal or phenomenal world, aﬁd the field
in which'he exists" (Lindzey, 1964, p.36). He suggested -that |
) K(projective techniques are attempts to answer "the problem
of how we can reveal the way an individual personality orga-
nizes . experience, in'order to discloSc or at least gain,insight
into th'individual'S'private world of meanings, significances,
.pattefns, and feelings" (Frénk, 1939, p.402). He alsb'sugges—.
ted their uﬁility'in aésessing the covert aspects of pefsona—
| lity.to'"obtain from the subject, fwhat.he'Cannot or will not
say' frequently becaﬁse he‘does not.know himéélf and is not
aware of what hé isvrévealing about himselflthrough his pro?
jections" (Frank, 1939, p.404). |

Some of the most distinctive features of projective



29

techniques are:
1. THeir sensitiviéy to unconscious or latent aspects
of perSOnality.
2. The multlpllc1ty of responses permitted the sub]ect;
3. The multldlmen51onallty‘of these tests, i.e. mogt are
presented without specifying a particular sct of
’dimensionS'that they ‘are appropriate to asseSsﬂ
4. The lack of subject awareness of the purpose of the
test.

5. The profusion‘and richness of the response‘data they

elicit (Lindzey, 1961, pp.42-43).

Body Imaqe Boundary

It should be noted that 1n the 11terature concernlng
body 1mage;‘there has been an 1ncrca51ng number of references
to the concept of body 1mage boundary Thcre are many referen-
ces to tbe basic' idea thatythe ;ndlv;dual must learn to separate
his body'from his surroundingS‘and that the clearness of this-
‘demarcatlon could have 81gn1f1cant benav1ora1 1mp11cat10ns

The 1nd1v1dual s concept of hls body as being separate
from the environment beglns early in life. The Chlld notlces
his, moving hands and flngers and through . 51ght and touch hlS}
different body parts become known to him. Schllder (1935)
suggested that motor control and sensatlons such as pa1n are
-1mportant in the development of the body image whlth is in a
state of continuous development.

Very early in his life, the child experlences hlS body
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in a more or less continuous body»field'matrix. Boundaries
are formed later between the body and the outsxde world
"There 1s an lmpres51on of the body aSIGQVLng definite limits
or boundarios and of the parts within as being 015crete vet
1nterre1ated and joined in a definite structureV (wltkln,
1965, p.28) . Fisher and Cleveland (1968) suggested that an

individual's body boundarles play an important role in many

,éspecﬁs of bechavior. They also permlt one to make .accurate
w4

f ptedlcﬁdons about a oerson s behavior:
In etudles by Fisher and Fisher (1964) done among male
»and female college students,_a relatlonshlp was found to-exxst
Q‘betwetn the. barrler scores and the patterns ef sensatlons |

from the 1nter¢or and exterxor body reglons. The hlgher “the -

-

barrler score, the more sensatlons were gercelved from the -

exterlor reglons of the oody - With 1ncrea51ng barrler'scores,_

subjects manlfested greater ablllty to malntaln ego 1ntegratlon
‘ and were better able - to adjust to body dlsdblenent _\‘;

A way of " measurlng body boundarles was dev1sed by cla531—.
fylng responses to a serles of 1nkblots. Flsher and Clevelandlp
(1958) proposed that the 1nkblot scores measurlng body 1mage |
boundary suggested the way 1n whlch an 1ndiv1dua1 may organlze'_
hlS experlences w1th his body : Some persons see. thelv boundarles

‘as firm and deflnlte whlle others percelve thelr boundarles as ;'
weak or lndeflnnte.. ‘The degree of body boundary or barrler 1s . |
scored accordlng to the number of responses to the 1nkblots “

test'whlcharefer to the enc1031ng or protectlve functlon of

the periphery of'tbe percept.-
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The - Barrlor score does not reflect either the
.1nd1v1dual s usual-conSCLously verballzed self
conccpt of the actual structural.oharacteristics :
of his body;‘ Rather,'oata"have_been‘oresented |
”which.link the Barrier sqore witb various:meaSureﬁ
'that presumabiy tab basic conoepts and feelings
about one s body (Flsher and Clcveland 195§v 0‘113)
An 1ntertst1ng question is why body feellnqs should find
representatlon in 1nkblots | One p0951b111ty is that:
When an 1nd1v1dual is asked to react to nlghly
:':unstructurcd stlmulys materials, the background
-‘of‘sensations ropresehteaabyvhis own body iﬁ“the‘
'vtotal peroeptual field'may intrude with sufficiebt
force to impose somelbatterning On'his‘reactioﬁs;
fherefore.if his body persistentiy appears to him
' as<an,objcot Qhose periphery-is empbaéized‘ahd
'highlighted he may be stimulated'to see similari_
patterng,wlth hlghllghteg perlpherles 1n percep~“
tual targets that ﬁ%ck form or styvﬁturc of
their own (Flsher ‘and Cleveland, l965, PP- 57 58)

Ef

.Thls possibility was first suggested by Hermann Rorschachﬁ
(1942) who- speculéted that numapqmovement responses ellclted
by inkblots represented prOJectlons of an 1nd1v1dual s .
‘klnesthetlc sensatlous

The hlgp barrler person is one who. has deflnlte boundarles

about his body which serve as defenses agalnst outSLde threéats.

‘Fisher and Cleveland (1968) constructed an 1deallzed model of

-
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a hlgh Barrier person
High Barrler score was related to a hnqh level
of goal settlng, hlgh need for task completlon,.
,low suggestlblllty, ablllty to express angcr
outwardly when frustrated ablllty to tolerate
stress and the degree of orlentatlon toward
self expresslvcness and self- gratlflcatlon (Flsher’
and Cleveland, 1968, p.35). |
Research shows that people uSe a great deal of energy
»verectlng defenslve boundarles (Flshel, 1973) ; Compton (1964)
:and Kernaleguen (1968) found that the more uncertaln a person
: 1s‘about hls body border, the more he w1ll seekrways of
,_strcngthenlng that border. _'_- &:-" | - |
a "They erect bulldlngs, forts,,and shelters,‘and uhen'
’nothlng else 1s aVallable burrow 1nto the ground or i
f-seek refuge in a cave _ They also cover thelr bodles
'TW1th protectlve and conceallng clothlng, and —-more |
"symbollcally - adorn themselves w1th tatoos, cos;:'
.metlcs, palnt, decoratlons,'and an- unendlng varlety a
of embelllshlng appllances (Flsher, 1973, p. 22)
.'Slnce the body 1mage isn t stable, it can shrlnk,.expand
’take in or glve ot parts to the out51de world (Schllder, 1964) f
_Cosmetlcs could concc1vably become part of the body 1mage -
eAnythlng that touches the outer surface of the body can becomé

- an exten51on of the self “hence part of the broader concept of

body 1mage.



Whenever, in fact, we brinc a foreign body in to
‘relationship with'the‘éurface of our bcdy... thec
_consc1ousness.pf our personal existence is pro-
longcd into’ the extremltles and surfaces of this
forelgn body ; and the consequence is feellngs How. of
an expan51on of our proper self, now of the acgni-

» oltlon of a kind anﬁ amount of motlon forelgn

to our naturale:gans, noonf an vnusual chree

of vigour,.power'cf resistence, or steadiness in

our bearing (Lotze, 1886, p.592).
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: CHAPTEER 111
METHODS AND PROCEDURE
This chapter includes the selection of sahple, descrip-

—tion of the instruments,‘dircctioﬁal rating of variables and
statistical methods used for the analysis of data.

The non--random sample consisted cf 101 women selected
from the non-academic staff at the.University of Alberta in
Edmonton. Most of the faculties on campus were contacted by
telephonc and asked if tney would part1c1pate 1n a research
prOJect by sendlng volunteers to the Home Economics faculty
for apprOXimately one hour of'testing .The subjects were glven'

v.some information about the- research and wele told that the
testlng would be done in groups and the results would remaln 'r
confldentlal and anonymous (Agpendlx A) To accomodatc the |

volunteers, a ch01ce ef four days was g;ven and five testlng

periods were scheduled each day.

Descrigtion of the Instruments

Bachround Informatlon

Demographlc 1nformat10n was obtalned regardlng age, edu-
: catlonal backgrcund ‘marital status, number of chlldren, occu—
patlon, and whether or not the subjects’ worked with the publlc.

’The‘format appears in Appendlx_B.

) .

34
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Cosmetic Importance Scale (CIS)

This instrument, devised spe01f1cally for this study, .
consisgs of 17 questlons designed to measure the importance
'of cosmetics tg thc"subject, the time spent applying cos-
metlcs ahd the numoer of .cosmetics products used daily by
women (Apoendlx c). A scoring system based on these factors was
developed A rellablllty of 0.95 was. established when this
lnstrument was admlnlstered in a test-retest srtuatlon to a h‘
group’ of 45 students., ngh scores ‘indicate a hlgh 1muortance
of cosmetics while a low score 1nd1cates a low 1nportance. |
~ To fac111tate statlstlcal analysis, the flnal score was
broken down 1nto five subscores as follows
'.l.leme/day spent 1n‘apoly1ng cosmetlcs, measurcd by questlon 2:
referred to as tlme. | lh |
2; The amount of cosmetlc products worn dally, measured by
' questlons 3,4,12¢13‘and 14. referred to as amount
3. The importance of COsmetics‘to the 1nd1v1dual, measured hy'
questlons 16 and 17: eferred to- as 1mportance.
4. The different klnds df clean51ng products used, measured
by questlons 5,6, 7 8 and 9: referred to as clean51ng
5. The frequency of use of skin care products, meastred by
OLettlons lO and 11: referred to as skln ‘care.
The reasons for use and non usé'of each spec1f1c product

were solicited ThlS datum was analysed descrlptlvely.

Index of Adlustment and Values (IAV)

1)

It seemed necessary for thls study to choose a psycholo-
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gical instrument7designed.to measure the self concept and the
" ideal self concept. Bills et al. (1951) designed‘such a mea;
sure which gives a'Self Acceptance scoreiOrfaAdiscrepanCy
score between the real and -ideal self concept.‘ ?his:instru-
ment ‘consisted of 124 trait names chosen from Allport'and.

" Odbert's list of”l7;953.terms.describing_personality traits.
In.it's finaljform} 49 items were chosenffor their test— |
retest rellablllty and stablllty. | )

.This research used a modlfled Form of the IAV developed
"by Edmlston (1960) The dlscrepancy scores were obtalned by
}subtractlng the 1deal from the real self concept response for
'each 1tem‘ Separate answer sheetsdwere 1ncluded for t e self
'ratlnq and the 1deal ratlng to prcvent the subjects from
v15ually comparlng thelr Lwo answers (Appendlx D)

After the admlnlstratlon of the IAV the Latlngs for the
negative 1tems must be reversed to glve them.meanlngs whlch ‘
’are,comparable to the-p051t1ve 1tems ratings. The negatlve-h
items?for-whiChi%he-ratinés Were reuersed are; annofing, cruel;o
-faultfinding,»fearful, meddlesome, nerVOus, reckless; Sarcas*"
. _tlc and stubborn. The flnal scores were. obtalned by addlng
'all the answers.' |

./ . -

' Body Cathex1s Scale»:

e

In 1953 Secord, uslng a: homonym word-assoc1at10n test,p S
~counted the number of body related responses and determlned
rthe depth of concern for the body Subjects scorlng hlgh on o

-thlS test were thcught to be more anx1ous about thelr bOdleS
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‘than-those'scoring low. .
A more direct method ‘of evaluatlng body concern, the
- Body Cathexis Sc¢ale, was developed in 1953 by Sccord andé
Jourard (Kppendix L). Thls test was de51gned to measure
_feelings of satisfaction or dissatisfaction w1th dlfferent
parts and processes of the body Fortyesix parts and functions
of the body are listed and subjects are asked to rate, on a |
five point‘scale, the strength and direction for thelr feelings
concerninq each_item. The final score.wa5=obtained by adding
all the answers; | | |

.Facial Cathekis‘Scale_

Thls 1nstrumcnt was also aeveloped for thls'research
vaelve face related items were taken from ‘the. Body Cathekls

L Scale dfheseﬁare: halr, fac1a1 complcx1on, nose, ears, chln,-
neck, shape of head, yes, llps, teeth, forehead and face.-

Two other lthS were added eyebrows and eyelashes kApoendlx F)
.The subjects were asyed to rate each. item on a five poxnt scale.

"The flnal sCore was obtalned by addlng all the answers.

| Body»Pcundarv Indey

» The Body Boundary Index, dev1sed by Flsher and Cleveland
_(1951) was obtalned from the Holtzman Inkblot Technlque u51ng
the flr%i 25 cards of form A.v The orlglnal ‘test was dev1sed |
u51ng the Rorschach Inkblots and later the Holtzman Technlque
was developed to overcone the major 11m1tat10ns of ‘the Rorschac
‘leth the Holtzman Technlque there 1s a r1cher varlety of stlm-'

) ulus, thus avomdlng the Rorschach weakness where all responses

N

.
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are -lumped together. Fisher and»Cleveland.(IQSB) developed a
methqd'of sCOring-forfBarrier'by counting all‘the_responses
}to the inkblots which emphaSize the:contaihing'or_pretectiVe

. covering-which miéht.be related to the perception of.body'

' -»xmage boundarles.

‘The test admlnlstered accordlng to the: standard

fprocedure outlln d by Holtzman et al. (1961, pPP- 29—33). Res-
ponses oeallng wijth articles of clothlnc, anlmals w1th unu uai.
'sklns, enclosed openlngs or protectlve surfaces, ohjocts that
are armored,:covered, concegled or surrounded, some masks-and» 
.'buildiﬁqs received.a_Barriet;scefe 6f'1. The totai number

of Barrier responses is the Barrier score.

D1rect10na1 Ratlng of Varlables .

f Table 1 glves the dlrectlonal ratlng of the varlablest_'ﬂi"

and: the p0531ble range of scppss;t‘

AR,
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iDireptional Rating of Variables
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T

Variable Possible High Score Low Scoré
Range | |
Time_ 5—60minutes Much time spent Little time spent
Amount 0-98 Many products Few products
} : ~used " used . '
Importaﬁce, 0-10 High Impbrtande , Low'Importancc
Cleahsihg 0-38 Many pfoducts Few pfoducts
o used | used
. Skin Care  0-8 -Products used Products used
o a N | often seldom '
Cosmetic 0-218 High use and Low use and’
Importahcef » importaﬁce of importance of
Scale, Total cosmetics cosmetics |
Body . 0-25. | High Barrier Low Barrier
~ 'Boundary ' ' ’ ‘
Index _ _ »
 Body 46-230 .Satiéfaction " pissatisfaction
‘Cathexis o with the body Qith theibody
Facial 14-70 ~Satisfaction Dissatisfaction
“Cathexis | with the face - with the facé
| self 49-245 “High self, o Low self
.Cbncept | | ‘esteem | esteem.
- Ideal 49-245 High - Low
| Self:;' standards _  1;5>’ standards
;2§é1£~#?§3- 0?19§ Low self High self
'.EJECCQPEaﬁPe acceptance acceptance




Analysis of Data

The data were analysed using statistical and descriptive
techniques. . éackground information for all the>Subjects
was tabulated according to frequency distributions and per-
_centageé; »
‘ Cdrrelations.amOng all the variables weére computed using
a Péarsdn Product Momeﬁt Cpfrelation. .05 wés cthén as

‘level of significance.
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CHAPTER 1V
FINDINGS
Descriptive and statistical analysis of the data will
Le prosented in this chapter. Pearson Product Moment Correla- "
tion was used to test all hypotheses. ' The order of presentatiocon
of the findings is as follows: descriptioniof the sample, rea-

"sens for use and non use of cosmetics, measures of central ten-

dency for all variables with conparison cof means and standard
deviations with findings 6f ofher studies, Pearson Product
Moment Correlation Coefficiefts and acceptance-rejection of

hypotheses.

Descrlptlon of the- Samole

The non-random sample for this research was selected from

the female non-academic iversity of Alberta in
Edmonton during the secqnd week 6f Aprll 1976. Fifty'one
~de¢§rtments on campus wer ntacted by telephone. Fourteen
departments could not supply any volunteers, four departments
»could not be reached and three departments refugjd to partlcl~
pate. Thirty departments agreed to co—operate. At the tlme‘

of testlng however, seven departments w1thdrew leaving only

‘23 departments part1c1pat1ng. of the 129 volunteers scheduled,_
103 participated in the study while 26 dld not show. Two
subjects were eliminated due to:miSSingAdata leaving a sample
of 101. The total time required to complete all instruments

-varled from 35 minutes to one hour and a half; the average
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amount of time per persqh reguired to complete the tests was
one hour.

Table 2 gives the frequencies and percentage distribu-
tion of the baCkground data on the sample. Subjects were
categorized according to age groups. They rénged in age
from group 1 (15-19 yea;s)-to‘group‘9 (55-59 years),' The

mean age for the sémple was in group 3 (25-29 years).
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~Table 2
Frequency and Percentage Diétribution,offloz

Women on Background Data

Characteristic ' " Trequency . Percent

Age Group . ’ " n=101 S
15-19 . 8 ‘ 7,92
20-24 37 S 36.63
25-29 S 29 S 2807
30-34 ~ 4.95
35-39 N 4.95
40-44 . i 3,96 .
43-49 5.94
50-54 3.96
55-59 | | . 2.97
" petal . - 101 . 100.00

e
."w R S BT

Education. - SR n'==1QO
universiﬁy‘degree '  17 o N A:L7,"
3 years unive#sityi'; o BT
2 years uniyérSity n
‘allyeéf university | |
" secretarial school - 13 o130
cqilegQV s J' -Hy'~.i9'  ‘v S :  19
s ! Yéaf 'Cc_i;il.eg_e” o . S 5
' high school 39 . 39
|  Togal 100 . 100

Marital Status e “i; © n=99-

mafried' o . . 'i61_ '.1’>f_‘ o 61}62~ f7’

single .- .38  38.38
| © 7 Totalt 99 S 1004004
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2. Contiﬁued

Chara

cteristic o : FrequencyAr

Percent

et

‘ Numbe

r of Children

aoe W H o

Occupation -

Total

Lo
secnetary

clerk typlst

? 'techn1c1an~

,,c‘erk steno

 :clerk

-admlnlstratxon -

‘receptlon;st

' cashier’

© technologist

"”programmer T
‘v;fbuyer O

cartographer‘“

"bookkeeper‘-v

;research asslsfant1 V;__:;

',draphlc artlstJ

o mag card DA
"llbrary a551stant
".aqpountlng

.;;MT‘ST cperator
“;Haexpedltor '
‘f{“ﬁ-‘f&‘ Total

=101

. 101 s
n=100

A )
S HI NN

—
R = 4
j‘ o

oW W Y W0y W

_lH'kﬂ;Hr}f;Pi}elw.he.w”hw‘MQSJ &U oy

'72.27
5.94
891
. 5.94
. 2.97.
$2.97
1.00

1 100.00

o o
O oA N

S

‘.‘i—-__'wi. OE R R R R NN NN & 0 oy ‘
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Table 2. Continued
‘- | —— _ —
Characteristic .~ -, Frequency. - Percent
 Work with the Public n=101
yes. . o ' 80 79.21-
no AR 21 20.79
100.00.

Total . - 101

Reasons Por Use and ~on Use of Cosmetlcs

Tables 3 anc 4 report the overall reasons, in order of

1muortance/ for the use ana non use of cosmetlcs respecflvely.”

.Tachs 5. to 30 report the reasons for. use, non use and 1n

vcertaln cwses-the frcquency of use for each sneanlc cosmetlc

proouctr

Ry

Slnce respondents could glve several rcasons for

1use or non- use of each ifec1frc product, the total n_varlesv

~
v .

.con51derably; “';.“,-



ble 3

-~

OVQrall Reasons Por tHe ‘Use of Cosmetlcs

?

Remove statlc electr1c1ty
_‘from halr

A6

Reason _?reduency ' A_?e;cent
n=1462" ‘ '
Biological insufficiency 234 ' 16.00
(dry skin and hair) : » ‘ B
Compepsation color 182 12.45 -
pfficient cleanser 119 8.14 ..
Compensation toxture 90 6{15
(softness and smoothness) R e
VlSlblllty (ompha51s, accenL)'il‘ 73 -‘4399
Attraction, fragrance. 59 4.03 .
iMunageablllty of hair 52 _3;56v
(remove tangles) P —
Avoid body odor 52 3.56
Acceptance (fresh breath) . ’47;" 3.21
Clean hgalthy teeth ’ 46 3.15
.fheep halr in good "’ coneltlon :;45s- 3.08 - -
f_To improve - loo}s, for beauty 45 3.08
Clean fresh feellng ' 36,-' 2.46‘
I like it | 30 . 2.05
vInhlbltlon of natural procégsess‘ . 273v ‘_i.85i3
Improves confldence ' ‘ éﬁf :1,78{I,
Enjoy the feellng ,*24’ "1;64 o
Compensatlon length 22 1.50°
gCompensatlon thlckness 22 . “ ;.56'
To prevent cav1t1es .llév - 1.23 .
To deep clean skln , .17“' A - 1.16 o
.76 feel pretty, more. feminine 17 ' T:  1.16
~To4strengthen nalls 17 U 1.16
Feel 3.mcomp1ete Wi ..}‘.xt: make-1p 15 4 102
ATo ‘cover blemlshes 14 "v.96
_Compensatlon enlargeﬁent 13 .89
13 : .89



Frequency Percent
It looks nice 13 .89
Habit ’ 9 .61
;}iNot attractive without make-up 9 .61
To hide dark circles under eyes 8 .55
‘Try to look nice 6 .41
To téke shine off face 6 .41
I love it A. » 5 .34
Psycholoqlcal pick- up 5 .34
It was. recommended 5 . .34
.rDon t need it 4 .27
‘For h chne purposcq 4 .27
Allveness, vibrant feel:no 4 .27
_ To. prevent wrinkles S 3 .20
'*fPrevent dirt from en+er1n§ pores 3 .20
. . Feel urcomfortable w1thout 3 .20
o ma?e up ‘ :
. To keep up w1th current 1ooks 3 .20
SR It s ih style 2 .14
Compensatlon size = 2 .14
: Compensatlon capltallzatlon 1 .07
.“For muscle tonlng - 1 .07 -
r‘iIt s relaxing ' 1 .07
;«It.does t clog up pores 1 .07
e - Total 1462 ©100.00

Table 3. Continued

47

- Reason




Overall Reasons for the Non Use of Cosmetics

Table 4

48

e jb , '~ Tota

Reason Frequency  Percent
) n=271 |

I don't nead it ¥, ) 35 12,91
It takes too much time. 29 ‘ _10.70
" Allergies A . 21 7.75
I can't be bothered 10 ST.n1
I never tried them. 14 5.17 
Too much trouble 14 5.17
Makes hair/skin t60 o@l?j. 12 4,43
I don't like it 11 4,06
I bite my néils‘ -9 :3.3§l
Cavses demege to nails 7 2.58.
I'm not avare r‘gpcnefits, 7 ~ 2.58

. Too expensive e 7 2.58

_,Uninformed 6 2.21 "
Irritant and harsh to skin 5 ~1.84.
Oily skin 4 | 1.48

' Dry skin 3 1.11
Find it overpowering B 3. 1011
Because of work (chemlcals, food) 3 1.11
May be harmful IS 2 .74
Makes hair too fine - L2 .74
Ugly short nalls 'ff. 2 .74

‘ like my complexion,: natural beauty, 1 ";371'

- No value, belleve in naturallsm '11'_ .37
ggrses hair damage 1 .37.
Never got into the habit 1. .37
Don t deserve it 1 .37
Makes me feel uncomfortable _;l;' .37

1 Y271 100.00 -
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. ‘ ~Table 5
 Reasons‘for Use of Mascara
Reason Frequency Percent
e n=88
Compensation color . 23 o 26.14
‘Compensation length | a 20 - 22.73
Visibility (emphasis, accent) - 18 ' 20.45
Cbmpenéatidn thickness. ' 17 19.32
Compensation enlargemert = _ 3 03,41
I like it | Y2 2.27
It looks-nice 2 2.27
- Habit o | 2 2.27 °
Compensation texture , ‘ 1 o 1.14
| | Total 88 100.00
‘Table 6

Re!!ons.for-Use of Eyeliner

Reaspn  P B } :  Fféqhen¢y - Percent
Co I o o =15 | )
 visibility . 6 1 40.00
l ;Cémpensaﬁibn'enlargemeht ’ 4 26.67
Compensaﬁioh_thigknesS. 2 13.33
J;  eﬁsatioh_size ' 2 13.33
Whie T 1 _6.67
.1, rotal. S Ta1s 100.00




Tabie 7

' ‘Reasons for Use of Eyeshadow "

.,50 ,'

Total = 1

100.00

Reason ‘ ) ' Frequency .Pércent_
) . ' n=51
Visibility S 33 64.70
Compensation color ' 8 I5.69
Compensation enlargement . 5 9.80
Habit 3. o 5.88
To looh better 1 "1.96
I like.it , | 1 1.96
~.Total . 51 - 100.00
Table 8 .
" Reason for Use of Fa1se.Eyelashes ' f
- '/
, A N
. Reason ' ' Frequency . Percent .
Compensation thickness‘ o 1 ©100.00




Table 9°

‘Reason for Use of’Eyebrow Pencil

Tota;

- 86

100,00 ¢

Reason -‘Frequehcy. Percent
. n=21 '
: Compeosation.color' ', 11 52.38-
visibility - .5 23.81
~ Compensation thickness - T, 2 1 9.52
Compensation length ' 2 9.52
Compensetion capltallzatlon e , 1. 4.76
R Total 21 100 90
Table 10
[ Reason for Use of Face Cream
Reason :Freqdéhoy S ”Percenﬁ‘
. n=86 : '
Blologlcal 1nsuff1c1ency ' 66 76.74
- (dry 'skin) : ‘ D I
fCompensatlon texture ¢ | Ilf‘: 12079 -
(softness, smoothness) ' B
To stop wrlnkles 3 - 3.49
To prevent dirt from enterlng pores .3 - 3049
~Attraction (fragrance) 2 - 2.32
N Aliveness, v1brant feellng 1 1.16.
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& Table 11

Reasons for Use of Foundation .

Reasons - o N . Frequency Percent
' . n=50 ' '

ZCOmpensatlon | 28 o 48.00
Compensatlon texture 5 18 o 36.00
To cover blemishes = ' s . . 10,00
To look better = . . 2400
- Biological 1nsuff1c1ency - ‘ f:‘ R SR o 2

. (dry skin) ' o L
Total-' . 50 . .- . -100.00 .

Table 12

Reasons for Use of Powder
. . : oL .V‘\‘ >

" Reason . . o Frequency . Percent . .

‘n= ll_& ‘5 

To remove shlne .
'Compensatlon color

,Compensatlon texture : 9,09‘

Lﬂ-w =N o

" poesn't clog up pores. LT SR
11ke foundatlon ae~~..',gja."5i TN

: 54;54113fe -
18.18

9.00
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Table 13 L

Reasons for Use of Concealing Cream

Reason o _ : ‘ Frequency' _ Percent
n=14 '

<

To hide.dérk circles‘undef'eyes - n : - 57.14
To hide blemishes o : 6 42.86 -

Total = 14 1100.00

" Table 14

Reasons for Use of Blusher .
o i '

 Reason. - ... - .. Frequency Percent
n=71

. Ccompensation.color ' 63 . 88.73 -

by o 7.04
1.41
1.41

C1.41

- visibility
. .AliVenéss;}vibraht feeliné

. Feel iﬁcompietg_without'7 R
. Ilike it .

o S

Total - . 71  100.00
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Table 15

Reasons for Use of Lipstick

Reason X ' Frequency Percent

|  n=73 |

- y .3
Compensation ‘color : 42 ‘57.53
Biologicél insufficiency 20 27.40
(dry.skin) ' . ‘
Visibility 5 6.85

&MFQQI incomplete‘without 4i . 5.48

.Compensation texture 1 1.37
It lcoks. nice’~ . ' , 1 _1.37

Total 73 - ©100.00
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Attraction (fragrance)

Psychological pick-up
'Enjoy the feeling

Table 16

Reasons for Use and Non Use of Perfume

Al

Reason I'requency-

Percent

ALWAYS wear it

I like it.

Freshness

Try to look nice

Feel prettier, more feminine
For a clean fresh feeling

I love it '

Improves confidence $ee

.Total

- - Y

_fs?yETIMEs wear it n=45
Attraction (fragrance) . 20
Improyes ¢0nfidencé 6
Feel prettier, more feminine 6
I like it - L 6
Eﬂjoy’the.feeling .,, . -4

. For freshneés : 1

I love it » 1

Psychological pick-up 1.

" Total 45

NEVER wear ‘it n=5
Find it overpowering 3

' Sensitive to it 1
Don't like it 1

. > .
-5

Total

T

44.44
13.33
13.33

13.33
8.88

2.22

2.22
_2.22

100.00

60.00
20.00

20.00

100.00




Table 17”

Reasons for Use and Non Use of Cleansing Cream

Reason ‘ , 3 Frequency ~~  Percent
4

ALWAYS use it _ . - n=57

Efficient cleanser ™ ‘ 33 : 57.89
Biological 1nsufflclency b 12 ' 21.05
(dry skin) ,

Compensatlon texture (softness) 4 7.02
To deep clean skin. | 2 3.50
' . joy the feeling // _ 2 3.50°
g was ;ecommended : ' : . 2 A o 5,50
Clean fresh feeling : o 2 -3.50

A . - ! . N - N .
Total - - 57 -+ 100.00.
'VNEVER use it _— " p=s

'Allergy R . '80.00.

Makes skin feel\01ly . S 20.00
| ' Total - S5 . 100.00
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Table 18

Reasons for Use and Non Use of Astrigent

57

'Percent‘

C Total

Reasoh: Fregquency
ALWAYS use it. n=28
" Clean fresh feeling . 10 35.71
Efficient cleanser 5 17.86
Removés excess oil, deep cleans 5" .17.86
‘Compensation texture - 3 10.71
Tt was recommended 2 7.14
I enjoy the feeling 2 7.14
It helps clear blemishes o 1 3.57_
Total & 28 100.00
'NEVER use it n=3
. Allergy | 3 100.0
. 3 100.00
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W - . Taple‘l9

A

.
T‘ . ! ) : N . ) . - ‘. ’ . ‘o N N
Reasons .for Use and Non Use of Soap '~

Reason

:‘F;equ¢h¢y 'r[‘iPéEééht.y

ALWAYS use

Efficient»cleanser ' ,' -  ' B ‘?2 '?j  'j;‘.'8oi90f *5

ET T L

.

For a clean, fresh feeling : o1 SR b & SRR

Enjoy the feeling
For hygiene purposes
To clear-up blemishes

\

-

.+ (dry skin)

_ o sie2
Sz
1.12

‘Lﬁ = o

Total . sy . 100.00

HEVER use'i ' » e né9' R ';_ ,'.f:
lerdy T o6 66467

Biological

insufficiency . 3 o . _33.33

. rotal . - 9 100,00
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" Table 20 . l T
- , . S , o - .
. Reasons fer Use and Non Uge of “asks
s Reason Frequency “¥Percent
Use them ﬁEGULARLY n=26
Removcg exces 5 oil, deep cleans = . 30 38.46
Coumonsatloﬂ texture S ) . 34.61
\(sgftnoss,‘fmootbqgssl' IR
'Psycho1OgiCajlpick~up o '7.69
FfflClcnt cloanser ' 2'O S 7.69
For muqcle tonlng . " 3.85
: ‘ ) o : '

.. For a clean frcsh feeling . ' . P SERO '3.85

! Y'njoy the, feelmg S - . 3,85 -

“c 3 } ) . ‘ . . . - . . R -

. S Z . .Total 26. 100,00
- ,‘."ﬁ;lf R Ry A
-JEVLR uSe_them =51
Wever trled them  ‘__-‘ ‘ : o108 . .19.61
Too much trouble , o 6 - ' 1}.76 -
Not aware of beneflts , -5 9.80

uﬁﬁ' Can t be bothered : B 5 & - 9,80

Co . 4 ’ P A i
Z\llergy e o .4 7 TV
Irrltant and Harsh to skln  435” ' 7.84

iUninformed .. - - v Thg '7.84
;_ Takés oo much trme 4 7.84
P05 - expen51ve ' ]” o Lo 4 7.84

. . B :3, . . ) *

3“gé Don t need thsg_:\ o 3 5.88

e _',-I_Vgp’gwﬁurallsm SR 1.96
lee my compleklﬁ ) héiural beauty 1. 1.96

B R 51 . 100.00 -
- -_, } - .
qﬁ. . ,. ', > K ;' ‘.“ 7. 6
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" Table 21
‘ ' Reasons for Use and Non Use of Cream Rinses.
Reason. = . " Fregquency Percent ..
5 I' i -. o . - . .
. Y n T, E v 4 :
ALWAYS use them - : n=68
“-‘ O 'V/ L\ N - ‘ Y ’
To rcmqhe f%ngles make’ halr , . 4l soa. . '60.29

from ha} R ~” -

more Pdn , K" , e ST N ‘
5 . Y ERRIOREe ~ -
To rcmpv t@t; eiectr1c1ty T - S ' 13.23_?}
8

BlOJOQlC?*ﬁﬁﬁSUfflClenGd ,\I{f w0 B : ) '11.76
(dry: haix 5L R > .yz,g;, "‘ o .
ompéﬂﬁSElcn texture. (sofgpass) S g < 11.76
_ To.keep halr 1n good,shape' -%ﬂﬂfﬁ ‘L,? 2 '2.94
R
T Total v ~ 100. oo
_:, B & < €° ". Av
IR ST . Coe , . 7v",_~ *
-soMETIMEs‘qsé”them - ; n=18 )
To- remove tangles, make halr” ' 7 ’ . 38.89"
more manageable.
Compensatlon texture (softness) : 4 . o 22.22  '
Biological- 1nsuff1c1ency . h 3 | - 16.67
(dry. hair) = - . S S
‘To- remove static electr1c1ty R 3 - 16.67
from hair L , T s
?o keep halr in good shape T 1 - 5.55
Yoo meeAr 17 100000
‘qﬁsz‘use them  ~ - &; - {‘ n=18 & ,.:1 £
Don't need ‘them 4"_- ,; b .h6 | i/ o 33.33 "
Makes halr too oily - T - wid 6 o 33 33,
~Makes halr too finé . B | "*&2 | g ' -11 11
Don't like them 4 2 s '71_11.11'37
~ Too. much trouble . S o i §.55
Not aware of benefrts ' ' 1 - 5.55:
S ;f Tqﬁhl*;-- | Js ~ 1100.00
s Ry gjvegii‘a:: oy ﬂ-.%‘a?g. ) ‘
P e e N

0‘ _
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Table 22

"hReasonS for Use and Non Use of Conditioners

'Reason 57' e - -+ Frequency ‘Percent

':.AFTER EVERY sumupoo ‘Lﬁe o ‘.j C I n=T
v'Blologlcal 1nsuLflclency (dry halr) 4 57,14 "
o make hair’ more: manaqeable 2 -'> S 28.57

| ’ ) 14.28"

ajTo keep hair in qood shape 1
| Potal . .7 . o100.00

. OWCE A'wEFx ‘*“<:[¢5g 'l';j:' 0 n=a

,‘eKeep halr in’ good shapc ESI 1' il2_>f e o 50.00, .

‘n ;B1o1og1ca1 1nsu£flclency (dry naLr) 'tvl,e.t PR 25.00

.25, oo

LT
f fe;f4\ o ‘:100 00

‘ onpensatlon texture (softnesq)

Total

TWEEAR@WHf jf*#]:fp[T»Qf.;nSg" h

 31olog1ca1 1nsuff1c1ency (dry halr)
«Compehsatlon'tbxture (softness)

R

'Keep halr in cood shape‘

. TOta.l Lo v

B : .

u

ONCE A MONTH = = - Cm=200 e

Keep hair in ‘good, shape IS © S 37.93
o | L7 31.037

. 20.69°

6. 90

.Compensation texture- (softness)
»Blologlcal~1nsuff1c1ency (dry halr)

To make hair more manageable " _—

= N OO

To remove statlc electrlclty ' A ff:‘ffﬂ 3.45"
froﬂ'halr ' ‘ L
Total T 29 - 7 100.00



~Table 22. Continued.

Reason = ‘ o f Frequency : Percent -

ONCE EVERY THO MONTHS - n=7

To keep - halr in good shape .
BlOlOglCcl 1nsuff1c1ency (dry halr)f
Compensation texture (softness)

Total .

*ﬁg&rp’usa THEM . T < n=q

[;Don t- need them =~ h ' T 19
*"Takes too much tlme A .10

can't be bothered -~ - - - 4
:,Never'tried them '
Causes damage’- to harr‘,"'

’v'Makes hair. 011y

: Too much trouble o .
Not - aware of beneflts_”’

3

1

| | 1
3i.:Un1nformed R . 1
. o L

1

1

thoo exp6n51ve

VIAH._#iiT tiﬂ:; f"t\- T0t§l“a'Wfi o \42'

4
2

L 1498
7

57.14 .

 28.57

- 160.00 -

45,42

9.52
7.14
2?38"
- .2.38 "

2,38
- 100.00

23.810

. 2-38 ) "'.
:2{38'”
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Table 23 .

Reasons for Use and Non Use of Bath Additives

B

63

o X
'Reason Frequency Pertent
ALY I\YS use them -  ..7 +  n=38
Blcloglcal 1nsuff1c1ency Adry sklh) - 21 55.26

,-Compensatlon texture (softnesa) 7 &8¢42
‘»,Attractlon (fragrance) » 5 13.16.
I 1like it | o 3. e ey 89
 Clean fresh feeling . 1 2.63
ffﬁﬁﬁpjey:thekfeeling, » v 1 2.63
B . Total 38 100.00 -
e :;.WfMES use ‘them n_=@8
ﬁ.Blologlcal 1nsuff1c1ency (dny skin) .20 v41;67
"Attractlon (fragrance) . 8 16.67..
'Enjoy the feellng ,y\' ) ‘ tJSf : 16.67
-JCompensatlonotexture (softness) - 7 & - 14.58
I-@ike. it . ' L2 4.17.
‘Feel prettler, moreefeminihe b 1.08
Love it L o 1. - 2.08 -
._Flnd them relax1ng o 1 . _ 2 08
| ,'!btal , 48 e 100-.'00',
¢ . | ~.?_ , R g S
" NEVER" uSé them e “%’,. , - e n=11'
. ;Leave skln oily , f '*ﬁ??ﬁue{~- PO . 33.36
""Don t llke ‘them . ' E A ‘fﬁf ;,3{' ' 27.27
'.Have 011y skln s gn‘:-; %, fm v %‘2 ' .'18.18,
) Allergy : o L A R DR i"f% ke a 4*" "9.09
. May be harmful L A 9:09
e Totalk > I --:} "leOQOQ
— ‘ g -
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Table 24

.#ﬁ}f;e

Reasong.for Use and Non Use of Body LOthnS -

Reason

.;Ereg&ency"

S«Percent

ALWAYS use them

n=32 |
Blologlcal 1nsuff1c1ency (dry skln) 25 . 78.12
_Compensation texture (softness) 5. 15.62 -
Attraction (fracrarce) 1 3.12
‘Psychologlcal plck—up 1. ~3.12
S ~ L ometal 32 100.00
. . . | . 5
SOMETIMES use them C . n=51 -
Blologlcal 1nsufflclency (dry skin) . 34 , 66.66'~ ,
COmpensatlon texture (softness) .12 o 23.53_f:'7
: Attractlon (fragrance) - _ 4 . 7.84
I like it ' ' 1.96
| Total 51% ,109& -
'NEVER use’ ‘thém - =7 R
. Havé o.11y skln | - oy 28.57. . .
‘Don't need ‘them o ' 2 28.57 .
" bon't like them ’ 1 14.28
' Never tried them 1 = ~ 14.28
Uninformed . 1 - _14.28
" rotal . 1 .°100.00
e L _" 1
4- ‘ ‘; ‘4 ; ;-
> DR 2



-ijon t always -need
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‘ My
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“Table 25

+#  peasons for Use and Non Use of Deodorants

65

"Reason

et

: Frgqﬁéhgﬁk\;  Percent -«

S

ALWAYS use them

vbTo av01d body odorv

‘For a fresh feel;ng

Attractlon (fragrance)
To improve. confldence_
_}Soc1alwacceptance |
. For hygiene purposes f

: rsHablt“

'-U:
Inhlbltlon of natural processes -,

- To feel prettler, more femlnlﬁk ;

Total

frfSOUETIMES wear them o

\ ‘J

: 'Inhlbutlon of naturar,processes

'r::To avoid body’ odor - ST
. :3;,:¥T;:.- ' ?Q;%}f;gg%al' fJ

. ' -

ffNEVER use’ them

G

';ngon‘t need them :f:le'
Allergy . s

AfIrrltant and harsh to sklns_

g

TotalJ“xA

. n=91
49
23
6

= = oo U

L

'53f857 .

20,00

25,27 .0
.,.46 59
S 5.49.
22200
2020 0
2%
10
110

| 106‘00

64

36 36
36 36

27 29

120.00

100,00

-3

R4

~q;oo;oqn~tf,»_.

. .60.00 -
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» ‘. .

i" Total

| Table 26
";tégeasons for Use and Non Use of Toothpaste
- B ﬂln. . : .
. *
T:Reason..; S 'Frequency;>"' Pefcent‘
"-:FOUR tlmes/day . : n=1
For clean healthy teeth. - ! -'/“iw '100.003
' e FRNE R
: EB;E?\ S S 100.00
.TH§EE”timeS/day. ' o n=40
] Acceptance (fresh breaLh) - 16 '40l00
Por clean healthy teeth 13 . 32.50
To: prevent cav1t1es 9 ' 22.50
For hygxene purposes ’ . © 2,50 .
Hablt ‘ B 1 ' 2.50. -
Total 40 100.00
' wacn a day L ,[7* ' n=66
14 - . - . . ' ..
- For clean~healthy teeth . 28 42,42 0
Acceptance (fresh breatn) 27 40%91
To prevent 5av1t1es : - ~13.64 .,
It was recommended 1 1.51
Habit ' 1 1.51
~ Total & 66 100.00:
L - . ‘ wpt :
ONCE a d : » =
¥-a e o
For clean healthy teeth 4 57.14
Acceptance (fresh mouth) -3 42.86 .
- Total 7 ©100:00
NEVER use 1t n=1 B
_Never got 1nto the hablt 1 ~100.00. -

‘1o0.00
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Table 27

- Reasons for Use and Non. Use of Nall Pollsh

67

bour

Makes me feel uncomfortable

R Totali"

&

100,00

_Reason - Frequency‘_‘ Percent
_Wear it REGULARLY | : ‘n=54 | |
It looks nice 18- 33.33
To strengthen nails 17 - 31.48
I like it . 12,96
Compensatlon color S 11.11
Compensatlon texture (to cover l«85v
faults in nails) - S
style | w 1 C1.ss.
Improves confldence, feel better 1 - - 1.85 .
Feel prettier,. more: femln;nc o }l,‘ 1.85
I Jove it - . e 1 1.85 .
.Feel 1ncomplete w1thout ‘;l' 1;85:'
o  Total | 54 100,00
NEVER wear it 3 n=47 ' - = ",‘-”V
1t takes ‘too. much‘lme » 10 ._.. 21.28 |
: Have no nails - g o ;19;15,  o
Causes nall damage | 3 t;_ 7 _:‘14;89f.'
A»Too much trouble . Q;ﬁ.- 5 ~ﬂ10{64-ﬁ .
~"I don t llk% : ’ 4 .8,Sl;f
Becaqu¥§£’work (chemlcalsv food) 30 . 6.38°
Can't be bothered ' 2 4.25"
‘1r’Have ugly short nalls 2 > 4.25
,Allerqy ' 1 2.13
May be harmful (dyes) _ 1 2.13
" Don't need. it IR 1 2.13
‘Nails don't’ deserve it ] : 1 2,13
1 2.13




'y

'Frequency Percent
FOR n=56
"To‘impr0ve'looks” ' 17 30.36
They are helpful . 11 19.64
~To - experlmont w1th look 9 " 16.07
Intorest 7. 12.50
"Out of cur1031ty 7 12.50
:TO Peep up w1th current look%) 3 . .5.36
» To -have: nlce skin 1 .31.78
eQIt s my" only reference 1 178
Total 56 100.00-
AGAINST n=31
Don't-réad'fashion magazines 11 ‘35748.dw
Can't be bothered | 8 25.81
Takes too: much time 5 - 16.13 ¢
Doh' t need them 1 3.22 -
Too- mucH'trouble 1 3.22
Like my complex10n, natural beautyf' 108 S 3,22
Like to be accepted-for what I am ° 1 3.22
- ‘ : ‘ -
- S . Total - 31 100.00

7

... .y Table 28
. & e

c-

Reasons For and Against Following Beauty Tips

68

Y : :
A,Zm{Rea son
IR R




“Table 29 -
"Reactions For and'Against'Cbsmetics
. If someone was at your door and you
didn‘t'have your make-up on, you‘

would. ...."

' Reason o - ~ Frequency  Percent
| Yy _'_ : - : . _
ANSWER BUT FEEL EMBARASSED | n=14 '

_ Not attractlve W1thout my make-up 5 35.71

";Feel lncomplete without my make—upl 5 35.71
I look better w1th makejkp 4 28.57

 Total - 14 160.00
v ANSHER, WHO GARES o R m=sl
Don't usually wear make qp or , ‘," 25 ) . -30.86
don't wear much. S : ) N - o
pon't look that dlfferent w1thout 21 - 25.92
make-up - . %- o '

. Like to be avcepted for 'what ¥ am 13 ® - 16.05
“Not that 1mp5}tant, jusb as 8 i -%‘ 9.88
_confortable . e L S

It doesn't’ bother me - . ~ 7 . . 8.64
‘Emergency (would appear w1thout) 2 . - 2.47
Like my complexion, natural beaut¥ 2 2.47

',No value, belleve in naturallsm ) 1.23
' Make~up not part of life style o 1 1.23
Glad to haveabreak of Wearlng 1 1. 23

make-up . . o ’
Total = 8l - _ 100 00

P RS




R ___ Table 30"

Reactions For and Against Cosmetics

and your' make-up wasn't onj would

Lot

o .you...."

»

~If you had to go.dd a'sudéeh'errand*,”‘.'

70

Reason ° '~ Frequency Percent
GO BUT FEEL SELF CONSCIOUS A n=7
!Not'attractiVe without‘make~up | 28.57
Feel incomplete without make-up 28,57
Don't feel acceptable w1thout 14.28
Maka-up . ‘ . o
Make-up improves my. confldence _ 1 14.28
I lpok,better with make-up 14,28
Lo . Total  * 7 100.00
TGKE THE TIME TO APPLY SOME MAKE-UP  m=50
To improVe my confidence : 15 30.00
To. loa} better _ o 12 24.00 .
To feel prettier, more femlnlne 5 10.00
I try to look nice _ 4 - 8.00
'Féelkincomplete'Withodt make—up ‘ 3 +6.00
~ Habit oy o 3 6.. 00
To feel more’ allve 2 4.00
Not attractlve w1thout make-up 2 4.00
Feel uncomfortahle w1tgout make ~-up 2, 4.00
To be more attractive ! o L 2.00
VlSlblllty (empha51s, accent) 1. .2.00
I ‘Total | - 50 100.00
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~ Table 30. ”Continued-”

R LT TP AP S e R e BT R VA A PN

Ranges, Means and Standard Dev1atlons

Table 31 records the ranges, means and standard dev1atlons :

for the Holtzman Inkblot Technlque.

Cosmetlc Importance Scale. 1ﬁ»fﬁf

the Index of Adjustment

‘and Valuas,‘Body Cathex1s and Face Cathex1s scales and the

Reason Frequency 3n'Percentfw
GO ANYWAY, WO CARES n=42 ‘ i
- Wot that 1mportant, jnstfas 12 28.57
confident s S o IR
" Don't wear much make—up 10 23.81.
Don't look that different 16.66
without make-up o . S
It doesn' t hother me Y 6 14,28
lee ny complex1on, natural beauty ' 3 e 7a;4ﬂ> s
‘.Dcm t need it. | 2 o 4"?‘.7"5 "
‘No value, believe in naturallsm : 1 _2.38
" Glad to have a break from make-up . 2 38
o ’ ;otal 42 “100. 00
.9
— ‘ —



Table 31 !

Ranges, means: and standard uevratlons on all®

varlaﬁles for 102 women

A.v
. 'Variable o Possible ' Actual, Mean ~  Standard -
Range . - Range ST Deviation
. Cosmetic.. ~  €%218 ~  15-145  62.03 . 24.82
- Importance Scale C B A | o SR
A ;‘Tlme"',~ 5260 % 545 15.00. © 9.90
. Amount - 0-9§ - ~ 4-90. 25.92 ° - -14.89
/”ﬁfImportance fd%lq - ©o- 6 ' 2‘29 -Q.';2,2Q -
. Cleansing - 0=38 ~ 0-35 T 11.200 '6:20_q,va3 /a«
- . Skin Care = 0-8 LA 4,417 2007
f’?'Self Concept - 49-245 133~ 235_;-192.89-';:_18 81E»;.!
© " Ideal seif B 49-245 . 177-245  224.95 © 14.23 -
B | R IV

-~ Concept

ceptance , 0-196 271 Zn 32 22 . 16.54

i B : . ) . }_«. ; ".. .'-,: ) R . ?_ R .:. ) R :..
' Body Birrier 0-25- . 0-13 “ éﬁ?ﬂ-_ 2071 e
Body Cathexis . 46-230 °  107-197 149,53.4;"1];73_{i7 e
. Face-" 14-7¢ . 33-63 46.78 ° 6.6 4>;_/77\
= . Cathexis T -
R BT SR
/ -‘;“‘ : ot :{"‘. '\’“‘ o
_«ﬁ-,;_’ el oy 3’[- Cee ,7P*;f =
. t ‘_ 1' gt 6“
- Comparlson w1th other Flndmngs '~_zuffgu
Dlrecg comparlson of Barrler means w1th thOSe of Boltzman
et a}..(l961).;s 1mp0551b1e since the norms are based on 45 -
B ¥

inkbloﬁ'piates.A The mean and’ standard dev1at10n for Barr;er ';&
‘for 95 worklng womev are reported in Table 32, and these are L
e compared to reported flndlngs by Kernaleguen (1968), Torreta -;

tt,!(1968), Kernaleguen (197u), Dowdeswell (1972) and Avefy (1976)
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Comparjson of means and styﬁdard dev1anlons"

for Barrier scored oq the Holtzman Inkblot

Technlque.

B v

e

.Test Items ., Mean . Standard

- Lo . . e .
T R Dev1at10n “

Thersér"ge (1976) .. - - 25 - . g, 677 2,71

.. rkan women, n=95 - e T

..lee p;esentatlon o s = : e

_eAll protocols scored by i

'_oHoltzman.' -

}IQltzmaQ (1961) LT 45 05,92, .77 3.50

aver%,adults ;o n—~2 52

Kernalegucn (1968) S ;‘erSQi:'f:"ﬂ 7.61 7 " 3.40¢

glledﬁ women, n 68 ,fﬁjuit I e R

‘e

’ ‘_college wome/n, = 27 ; o

a

.

_*DowdeSWell (1972) :,fiyqﬂif»ZSA g R ;jp 5.

'_pregnant women, n—ﬁ& ffi';?»_; SRS :ff'Urf1$=
f'Avery (1976) | _ ’
. average women, n=80 - - B TR T
sllde presentatlon ' N ' ‘

-.Lorreta (1968) vﬁ".(-' ' ,g5. T - -.16.85° . - 3.18 X

 Kernalegugn (1973) ' . 250 L6153 . L L3{23
‘ “fcollege women, ,"40.2‘51 'ﬂy' L e Tt '

-

0
.

~and Avery s’ (1976) y;~;-_ ‘ 'i ;' - QU L "ojéiu
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v : Table 33 report° the means and standard dev1at10ns for

. -the Body Cathcx1s Scale for 102 worklng wodbn. These are

Y ;qpmpared'quf;nd;ngs by\gorreta,}IOGS?fe . .
A . - ) S ) . ;' e > ', .
, ' ’ . . . " . . o .t L o . ° A .“Q‘.. » )
e R '{;ﬁbl& S ~
Co : L o Comparlﬁ.pn of means %nd standard e T
g A {'(. co . «6}
dev1atlon5qf e Boay Cathéxis L ,*'_
Lot - ' PR T
Scale e e 4w
: Tao AP A
- . ’ L w . N
Group . ' L R g L Meah | s, s '»Standard
. . a B T ) ": o~ . . W~ ; ‘M: .
B S e Devratlon
. ' -‘,Y.‘(.‘ A - h -. o - é\“ !
‘w—a Py ——— 1: '.' ~ ‘\'— - " .;
Theberge 11976) ';Aﬁ 3 149,53 5 .
(7 . . N

orklng women, h 10§

e
? college(women, n‘27¢ - -
‘ﬂ »” v‘«_ . 'o";:‘
: . s > . . e g
- E] PO v
.."-’." . - " o y- s . “‘ -~ “;,1 . oy hatl
Ry L. S ] B : gyl . PP
‘ix 5 ] ' . , ,.u ‘ ‘,ﬁ ' . ..““ -] ) .:. o
. T . o | SRR E T iy
] * AI : ’ )

Pearson”&oduct Moment Correlatlon.

Q : L
qye degree of assoclatlon among the varlables was ana— :
‘e R
lysed using . the Pearson Product Moment correlatloh coefflclent T
3 .

-

%r);l ThlS measure,lmposes llmlts‘of +l;0 and ﬁl.ﬂ-‘the’sign

[
v

of the coeff1c1ent 1ndrcates the dlrectlon of the- assoclatlon, - .

Table 34 glves the 1ntercorre1atlon matrlx for the

N . oD Cot

_‘/; components of the Cosmetlc Importance Scale. Thls table re--”

T Y

ports that ‘the five components are positlvely related ;m the

: . . - R I
- . ) . P g . oy

\ S '
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*

_ the flnag%score. Tlme spent applylng cosmetlcsc correlated

-

v,‘

&
*?-"gps:Lt.nFely w1th §_r_nount used at the .001 level w1th 1mportanct=~

L
i

(‘
£
'{“"-

_ *?ﬁ Af"-‘ S ce 4
total of thJ:Cquntherefore eabh comnonent contrlbutes toward

4

e &

; ascrlbed tso cosmetlcs at the 0]7 level ‘and w1th amo“: 3

B ,clean51ng products ufed at the 0?9 level There was‘ S '

a
-

ey

1.

"

poqltlve correlatlon between‘ 'he amount u*‘ed erd 1mportance of

ﬂ

1t at the .002 level and cleansﬁng at the 001 level Impor—

tance cOrrelated pos:.t;.\fely wn;h cleanSJ.ng at the' 013 level

v whlch 1n turn cormlated with skln care at the 038 level

L O
'

' ’ﬂt*’wn:hv Face Gat

"».’-self Concept at the '.003 level
o wa.th dey Bar,rler, Body Cathexls, Face Cathex;.s and Self I

 Theljs

,_w,»..\ e

Skln care showed na smgnlflcan€ correlatlon wlth"v tlne, .a'notmt
. *.7.7-,.- { PR .- ) o

. 76 -

and lmportance. :l “ - s . . ;‘J'.‘ ’ v_" ] : o ) . ‘. o v:‘ '.S A.: ;'. .

“»

' Taple 35 ’ﬁlves the lhterco‘irelatlon matrlx for the 8\0\1\:" .

_ . .
‘ponents of the C"IS and the pers@nallty variables"‘ Amount ﬁs‘ed i

. \g'
1¥ely with Body Cathexls at the .031 level

cqmgelajsed po.
.é‘t .

-’the {)02 level, 'w1th Self Concept at the 001 level and w1th

- .
R T

" L

¢ 1 ean51ng arxd Self Concept\at the 006 level, and w1th Idea.l
S
*"-",Cleans:ng dld not correlate

\l

e

Acceptance. Skln care correlated 51gn1f1cantly w:.th Self

;lS at the 039 level, w1th Self Coﬂ\'zept at the '

‘between unportance ascr1bed t\o cosmetlcs and Body Cathex:.s at

R ,,A.cIdea'l Self Concept. at the“bOl level v=Importance dld not cor— o
x.';":relate w1th Body Cathehs Face Cathexls/aﬂ.d Self Acceptance..; —

Was a pos:.tlve, corr‘l;a;-tlop, *tween cosmetlcs used for

. w
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-i'Concept at the .OllAIeve} w1th Ideal Self Concept at the.L
| .009 level but -did not‘ﬁorrelate w1th Body Barrler, Body Ca—.
~ thexis, Face Cathexis andiSelf Acceptance. the;CIS-total_'

. correlated p051t1vely wfth Body Cathex1s at he 5Qld‘le0el;‘

4

s Face-Cathex1e at the‘ 026 level,'Self Conce

I .o .-&:m«.-—w‘reww APt

e o
E SN

d‘

2 P

et

“at'the’.021 ¢

R I

"lébel and Ideal Self Concept at the 046 leVel and dld not o

-

"7g.correl&£é w1th Body Barrler and %elf ACCeptance. Tlme dld

=

‘fnot correlate with any of the personalrty varlables.“

‘Face Cathex1e at the“

o Acceptance, both at the ..001 leVeJ.. . Ideal Self Cono‘nt cor—'f'

S related posrtlvely w1th Self queptance at the 006 leyeli;J A

Table 35 shows an 1ntercorrelatlon matrlx fdr all perv_:.”;A'

4

-fsonallty varlables‘ Body Barrler qgtielated p051t1vd&§ w1th @

3}levé& negatlvely w1£h gdeal $elf,

R W

'-Concept at the .017 level but did not cozrelaye Mlth Body

o,

N <" ST |
‘Cathei&s, Self Co%cegt and Self Aaceptane Body Cathex1s e .

I f' L - . :”,“
' * ‘correlated posltl-veg.y w1th Face Cathex'JI? he '.001 lever]# ’, T

]

;w1th Self Concept at thq[ 001 level, neg&t}Vely w1th f-gthﬂ'[uVI'

:'é*v '

'Acceptance at the .001 level but dld notocorrelate Wlth Ideal
"fSe1§ZConcept. Face Cathex1s correlated negatlvely w1th Self

'”i,Acceptance at the 032 leVel but‘ﬂid not correlate with Self

4

fIConcept and Ideal Self Concept.j Self Concept correlated

T,

HT;posrtlvely wrth Ideal Self Concept and negatlvely w1th Self

.

. .
- o
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.’:-»\.a) tme/day spent’ applying cosmgtics

'b)' amount of cosmetlc products ’sed

L

. c).lmﬁgrtance of cosmetlcs to the 1nd1v1duai -
. Ten. .

d).number of clean51ng products used - t e
. .e) skin qare products used .
3 ,VHxifThere Mlll be a sxgnlficant relatlonshlp between the

7Co smetic Importance Scale and its subscoresq

L3 """ "

R 'a) tlme/day soent applylng cosmetlaéxy
l.b) amount of cosmetic - products used'
Eac) 1mportance of cosmetics to the 1nd1v1dual

- %ld) number of clean51ng products used

3‘5;§v~??ea skln care produﬁts used

. There was aM51gn1ficant correlatlon~77

‘and each of 1ts subscores.. The null hypotheSLS@u?s therefore

. ® - 3

*,1

rejected and the alternate w@s acg;pted ! ' 5?“2

Hypothes1s 2

o NE
A P
. : a,v_'components of the Index of Ad}ustment and Values.

.ﬂy

‘ H‘Q'There w1ll be 51gn1flcant relatﬁbnshlps

; A ,amo

- Self COncept correlated P

'There w1ll be no 51gn1£1cant relaﬁtonshlps among the

‘et components of ‘the Index of Ad)ustment an&dYalué&.%

r t‘l';e CIS total

‘;'vely ‘with’ Ideal Self éoncept

f9~‘ and negatavely w1th Self Acceptance. There wa§§a 51gn1f1cant

f
;correlatlon between Ideal Self Concept and Self Acceptance.~

| The a1l hypothesrs was therefore rejected and the alternate o

was acgepted.”

L, -0 e J . [OR s
JEL Y . . . . N




,'Hypothe51s 4 -

.
[y

}#
Hypothevls 3 1®

H:

o' There will be no 51gn1f1cant relatlonshlp between_

.

Self ConCeDt and:.

a) tlme/day soent applylng coemetxcg

b) amount of cosmetic*produCts used '

c) .importan.ce of co_smetics to t‘he_, indiVidnav. ,
d) number of cieansing prodﬁcts'usedjy' | ‘
e) skin qéreiproducts_used f';_,' ”.‘~

f{;éoemetic importance Scale.total-‘

‘

CH,: There wld} be a s1gnif1cant relatlonshlp betWeen

RS Self %fncept and: . - .“4'>t": S
. . ‘ o0 . L AA o : S B . '
P Aa)'tiME/d%y spent‘applying cosmetics)ﬁﬂj'

1 b& gmount ef cosmet;c products ‘used

F2 c) 1mpor?§nce of cosmetlcs to the 1nd1v1dua1J

) d) .gﬁbér of clean51ng products used

. e) skln care products used ._“7‘”
' £) Cosmetlc Importance %cale total
Self. Con%ept correlated 51gn1f1cantly w1th amount, 1mport— ;
ancef.clean51ng, skln care and the CIS total Therg;wqe nol ‘ |
51gn1f1cant correlatlon between Self Concept and:t;néhixThe:

hull hypothes1s was re ed in b) c) d) er and f) and accepted

in a). The,alternate was accepted in b) c)- d) e) and f).,

CI . L 4 ,x-_ - e
T . »*'», » .

R HO There w1ll be no 51gn1f1cant relatlonshlp between _"
| ,Ideal Self Concept and: R S |
".A n'a) t;me/dax,spent applylng'COSmeticej,



There was a 51gn1f1cant correfetlon bet

”A_Concept and 1m§ortance, cleansxng, skln care an

'e)[v?xn care productq used

'b) amount QR {smetlc prodnﬂﬁ%ﬁ“
. o o 7 V.‘ . .o

&), A i']ﬁ‘ ,fﬂcoshetics to the.indiVidualf

: _cieansing-products‘ﬁsed
RN ] .
X . . . . ] \

. ?
."""r

:f)¢Cosmet1c'imp0rtance Scale total

- e) tlme/dayEEpent applylng cos metics_

- e);skln care productq used 7_ ' "g_- L e

‘ ..f')‘ Co;metlcxlmportance Scale total ‘) :

;;There w111 be . ‘a 51gn1f1cant relatlonohlp betwecn '.

rg”Ideal Self Concept and

e W

ﬁfb),amount of cosmetlc products used I
3Hc)[1mportance of cosmetlcs to ‘the 1ndlv1dual

“Jid)fnumber of cleanSLng products used

-
s

3

5 "'

-No 51gn1f1cant correlatlonvresulted when Ideal Self Concept

.was correlated wath tlme and amount. The null hypothe51s

v‘was therefore re]ected ln c) d) e) aad £f) and accepted in.a)

,éie e1s. total (fﬂ

anﬁ b). 'The alternate was acceoted in c) qd) e) and f).
Wypothesis 5. f S R A
R ,Hoé There w111‘be no 51gn1fld&nt relatlonshrp between )
' S_z . YSelf?Acceptance and-""-_e ¢ I
| 'a) tlme/daﬁ‘spe:t applylng cosmetlcs' o
"b)’amount of cosmetlc ;:odugis used’’ L i
) :-c).lmpgrtance of cosmetlcs to the 1ndiv1dual e T
£ 'vd) number of clean51ng prcduﬁts used .- e
S R R T B L T SR e -
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it

¥

.

Q).

‘!) mosmetlc Importance Gcale total

" A ,!,Phere w:Lll be a slgnlflcant relatlonshlp betWeen

i . [y

self A‘cceptan_ce and: . .
a) time/day spent avplying c'osmetics

b) amount c% cosmetic produc‘ts used -

’ ’ c) imoortance of cosmetlcs to the 1nd1v1dua1
s &°
J number of clean51nq products used

ST Lo 3

S e) skin care products used ~ , o
f) Cosmet.J,c-Importance qcale t-otal

No 51gn1flcant correlatlons resulted between Self

Acpeptance and the snbscores and total of the C1Ss. rh,e nul 4
hypothe51s was therefcbe accepted. L. Y @ '- ,a
Hypothesm 6 , o " :a
“ﬁhd Tﬁere w1ll be no..31gn1f1cant relatlonshlp between g
ﬁdy Barr:.er and N oo J
s ,—.1 . . . . . _:" 4"[ J
Ca) tlme/day spent applylnq cosmetflcs e - RO tﬁ
s ' L. .\:G?
b) amount of- cosmetlc products used , . Q-’
i7 ’ '
- c) 1mpoftance of cosmettcs to‘ thegl
. L X _ a
. - d) number of cleans:.ng products used , . "@ﬂ s
. ry . . :
.:’m . "e) skln ca.re products used ' /
1. *‘“‘fg - '
o -.Cosmetlc Importance %cale total
3 A There w:Lil be a smgnlﬁxcant re-latlonshlp betWeen &
~ : -1 o v LT . > - -
T Bodz Barrlr—r (.nu. L oS '
_ a) ttme/day spent applylng cbsmetlcs‘ : o
‘j’ b) amount of cosmetlc products used .. ; o

LI : . 8 »
» .‘q,... . .
' - el . Lt N
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"
c) impcrtance.of cosmetlcs to the 1nd101dual
d)'number oﬁ clean51ng Droducts used .
‘¢) skin ca;e‘produets ﬁseé |

uf)fCosmetic'Impertance Seale.tetair

No significaﬁt corre}a;ion resultea beﬁviEn?Boéy'Bari?er
‘subscores egd‘total of the cIs, "'The null hYpo#hesiS

efore accepted.

sis. 7 : |
There wil}~bé’ne\eigqifieant-relatiensﬁiplbetwefaﬁ o |
'BodY‘Cathéxieiand-' ,  ‘ o }eii mh' ffﬂ o ;",
a) tlme/day spent applylng cosmetlcs ;-ﬂ“:fiff‘\.§;’”..,"
f{f:"m’) amount of cosmetlc progmcts uscd ._:i -ifgtv "‘f'. E
‘}ﬁi ’c) 1mcortance of cosmetics to the 1nd1v1dual.ai_ ég;:fﬁf %;
“ﬁjg£~ dﬁ?number of cleanglng prodycts used :“'l ‘Q?; f';f:jh;‘d
| e) sk1n care products used ) : i ?”; {'?" o ._ m' ?&

f) Cosmetlc Importance Scale total ,

1YWH :.There will he a 51gn1f1can£ relationshlp between B
" Body Cathexls .and: L ”-; ;f o S " -

a) tlme/day spent applyli? cosmetlgs - @l'?‘

b} amount of cosmetlc produgts used._ j.“ﬁ

2

4
c) 1mportance of cosmetlcs to the 1nd1v1dUa1

- qd) number of clean51ng products used § . 77 '. " ;Q .
ie)]skln care products'used »
;f"ﬁi‘”b“ff),Cosmetle Importance Scaie‘total "_;-

* T

Slgnlflcant correlatlons resulted~between Bodz,Cathexls

and amdﬁnt, 1mportance and the CIS total " Body Cathex;s daqi' ,
L | [ : e R

~ . . .
. . - i * . v L f . . ..,



St

;not correlate w1th tlmc, ‘cleansing and skln care The null

‘hypothe51s was therefore rejected in b) c) amq‘ﬁ] and accepted

- i |
™~ o Face Cathexls and ;:.

wln a) d) and e).. The_alternate waetecceptediln,e) c) and £).

o

Hypothe51s 8 ‘
O

‘ff= J H There w1h1 be .no slgnxﬁlcant relatlonshlp between

of

' - . M . P .
‘7e)_t1me/day spent applylngrcosmetlcs f .‘11f e

. T . b) amount of cosmetlc products used l'r

o Cﬁwam tanc ,ef cos 1cs to the 1ndlvidual e
. O impégrance: |

§ ' di;number‘oﬁ ciEan51ng products used f_' ..

.

C - 4 Gh : ,
w,ut', 3 Cosmet e Importance Scale total _ S
Co - .. . o T o ‘ £ o . o .

oo i
‘-.fh -rThere w111 be a 1gn1f1cant rekgtlonshlo between

- 15FacotCathex15 a: . . R :
AT .
."“‘l,. .
o : o

.. ”'.‘ "’.‘ ’
R I :
-i‘tag'
ff Face Ca;hexls correlated signlfmcantly w1th amount andi

E

»;cléanSLng and sklh care.f The null hypOtheSlS was thereforeﬁ

the CIS total, and ﬂld hot correlate wath time, 1mpoﬁtancefjﬁ

,cl

“'7laccepted in a) c) d) e) and reJected 1n b{%and f).' The alter—*

Ce i .
) ) ".‘-7 '_' . . ﬁ ~
‘ nate was accepted in b) and f) e e vff-,uwz :'"-;
USRS S S :;“1 L e
5"‘_Hypdthe51s 9 L. a‘“z‘l S e e e
- ., ot e R e \,
. . 4 ' . ; B .. ] o e ) 4.‘0‘ . . . ..' N ‘ ::_”:.j . ‘ . 4 .6'_1-:,"‘,1‘/
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".*é)',:skm caﬁ‘vproducts used '_ . g‘ 3 »5 - ’ '
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' H,: There will be no significant relationehipﬂbetﬁeén‘
Cy : 7 . Body ‘Barrier and: - . . T T

I S | S e .
RO " a) SelfxConcept ' e

b)'Ideal Self Concept:~" : ' b B v L

‘”c) Self Acceotdnce

fbH’:.Theré w111 be ‘a significant reiatlonsnlp between

v I A , ¢

,Body-B@rrler and:
fa';-. ‘a)-Self cOncept S o

bc.bﬁivf'; b) Idear Self Concept ‘)  R - .,1“7, I
“:c) ?elf Acceptance ‘_3:]¢;;Z:;* N ','Q o f ' o
Coema Therysxvas a s:tgnlflc:ant 1nve@ 2éorrelat34>n between% Body

‘ 7‘cBarr1er and the IdeaI qelf Concept. Body Barrlef dld not

I

‘jcorrelate w1th Self Conceptaand Self Acceptance f Th& null‘

;hypothe51s was therefore accepted ln a) and c) and rejqued ;,;;:iq'g

o 1n-b)._ The alternate was acc@%ted 1n b) @]‘ : . Lf‘q ;_r;>
o pOthe813~10 R ST 4 . -
. N 1 . N . . V. R SR

e ?ﬁjf ThefS“Wlll be hb signlficant relatlonshlp between I

Bedy Barrler and Body Cathexis.i_*f?-f’;’~s { S to

3 R
' \n“A » ﬁ’: L
S ‘e;;“ n Body Barrier and&gcdy Cathexis.w,u',fi. wl

“A
e £

Theme w111 be a s1gn1£1cant relatlonship between

/V'bi »No s:cnlflcant Eorrelatlon resulted between Body Barrlerc ~‘5'{“
agd Body Catpex;s.' The null hypothes1e was therefore accepted. jg.;)
T LT e s R Y I Sas o

Hypo€6e51s 11 ;1,, vgi'f,,ff'j' “{V'hhﬂﬂ:-fﬂ-" T ]"'-.
o . e L e // o
: ;g,; : 0 ’here w1ll be no 51gn1£1cant/relatlonsh%p between RN
':fgp'é”flz" Body Cathex;s/and 'Qf;j.;fﬂ- f«ﬁj‘,?i~g;"d_/' o |

‘_{;.c?ﬁ.‘ﬂte) Self Concept :fe}‘jj3i ‘s;?b;ff' " 2e o

ﬁn}(f: i$ﬁkp'"b) Ideal Self Concept‘cv:[i. ‘ :;b, Do ,<US' .-1¢"
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c) Self Acceptance

H.: There will be a significant relationship

between Body Cathexis and:

a) Self Concept

b) Idral Sclf Concept

c) Solf'Accoptancc >

Body Cathexis correlated positively with Self Concept
and negatively with Sclf Acceptance. nTherc was no significant

correlation betweren Body Cathexis and Ideal Self Concapt.

The null hypothesis was thcerefore accepted in b) and rcjected

in a) and c). The alternatce was accapted in a) and c).

Hypothesis 12

HO: There will be no significant relationship between
3ody Cathexis and Faée Cathexis.

HA: ‘“"here will be a significant rclationéhip hztween
Body Cathexis and Face Cathexis.

A significant correlation resulted between Body Cathexis

and Face Cathcxis, consequently the null hypothesis was re-

4 .
jected and the alternate was accepted.



CHAPTER V .
INTERPRGTATION .

‘The interpretation of the results is discussced in light
of the theoretical framework and objocfivos delincated for
this étudy. Tﬁe theoretical framewerk, based on Fisher and
Cléveland's worl, stated that a person'§ attitudes toward his
hody mirror many different aspccts of his personality. Moo
a person feols about his body is a reflection of his sclf
concept. A Kknowledye of the use of cosmetics may thereforc
be predictive of certain personality traits. Thirtecen )
variables were included in an attempt to explore the relation-
ships between the use of cosmctics, Body Farrier, Body Cathexis,
Face Cathexis and the Self Conceﬁt[ ‘J

The first cbjective was to develop, pretest and administer
a £est which would méasyre the importance of coémctics to the
individual. Significant correlations resulteé between the
final score of the CIS énd éach of .the subhscores. This shows
that all components of the scale contribute toward the final
score. AS one.subscore increases in value, so does the total.
Skin care did not correldté with‘timﬁ spent applying cosmetics
and approached signifigancé\ﬁith amount used and importance.
This situa‘’ on could be due to the fact that skin care products
take little time to apply and are not apparent. There were
significant rélationships between the other categories of the
CIS. The more timo spent abplying daily cosmetics, the more

q

‘cosmetic and cleansing products wvere used and the more important

’

88 \( . ‘



lﬁﬁese were to the person. Resvondents were asked to give
.kféaso;s wﬁy they utilized different cosmetic products. The
rcasoné.why cértain pfoduéts were not‘ﬁsed,were also solicited.
n An e;amlnatiOn of the five main recasons for use and the
3
items which cvoked these reasons, may give insight into the
waﬁnction of cosmetics in our society.
w1. Biological insuffiﬁirnoy (dry skin and hair): face crcam,
1ipﬁtick, c*eanqi;g crcam, cream rinscs, conditioners, ‘
hath oil and body lotion.
This was the moét popularly stated reason. The over-=
, iding concern for skin moisture could he d‘e to the dry
climate in tﬁis region of the counﬁry..

2. Colour compensation: mascara, eyeshadﬁw, eyebrow pencil,
foundation, face powder, blusher, lipstick ané nail polish.
Standards of beauty diffcr as much from culture to
culture as they @o within a culture during diffefent time

periods. The oricntal beauty is characterized by her
whitened‘faccvand in our own country, during the 20;s and
30's, women kept their faces away from the sun in order to
retain their palenesé - a symbol of tﬁe non working class.
Todéy the well tanned.face.is evidence of leisurc time.
Morcpvér‘facial color scems to be associaééd'with health
and even though a lack of color does not necessarily m293~
a lack of‘health, this association has become a beau€§

standard of our times.

3. Efficient cleanser: cleansing cream, astringent, soap and
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The American culture values cleanliness to a fanatical
degree, a value which is not shared to the sameé extent by
Eastern and Eurcopean cultures. Because of this cultural
standard, people use a variecty of products for the simple
purpose of thoroughly cleansing_the skin.

Compensation texture: face cream, make-up, facial maskg,
bath 0il and lotion. h

Visibility (emphasis, accent): mascara, eyeliner, eyeshadow,
pencil, blusher dnd lipstick.

Through publicity, thesc two concepts, namely compen- -
sation and visibility, are often promoted in fashion adver-
tiscments. lNew prbducts promising smooth, soft skin are
emerging evcrywb};ere while other pfoducts offer to change
personality by émphasizing certain features.

The main reasons for the non use of cosmetics and the

products which evoked them are as follows:

1.

4.

N

Don't need it: crecam rinses, conditioﬁers and lotion.
Takes too much time: masks, conditioners and nail polish.
Allergies: perfume, cleansing cream, astringent, soap,
masks, bath o0il and nail polish.

Can't be bothered: masks, cream rinses, conditioners and

g nail polish,

5.

Never tried them: masks, conditioners and lotion.

It should be noted that only approximately five percent

of the sampl% did not wear make-up daily. Even though this
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is a very ﬁmall cercentage, it could be an important considaor-
ation from the advertising point of view. The main reasons

for non use scem to be that some women have never tried certain
products, can't he botﬁcrcd to do so, feel they doh't necd them
or that'it takes too much time. Trom these reasons for wearinng
or not wéaring cosmctics, it becomes apparent that these pro-
ducts ave worn in rosponsé to social demands and fashion. 1In
early times people wore cosmetics to achiove tribal standardﬁ
of beauty. This also scems to be the casec today. The reasons
for wearing many products such as mascara, eyeliner, cyeshadow,
eyebrow pencil, make-up and blusher were very few, namely color
compensation -and visibility. The éddition of colof to the face
and visibilify of the features scem to be of utmost importance.
Color scems té be associated with health, a EOﬁCCPt apparently
valued highly, and most peoﬁle arc in scarch of it in our so-
ciety.

Many women stated thgt they felt incompletc-and uncomfort-
able without their make—ﬁp.4 Thié appears to subs?antiate
McLaughlin's theory (1972) that wbmen feel vulneréble without
their cosmetic mask. This mask may help women hide theighiﬁF
adequacies and may give them the confidence they need to face
the world. Could it also be that through force of habit, one
feels incomplete without make-up?

’ According to Fisher's theory, vulnérabil%ﬁy is hyﬂSEEE;
sized as a trait of the low Barrier pg%ﬁon who would reinforce

the Barrier by tre use of cosmetics. The results of this
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‘reorarch however, did not lend any supphrt to this hypothesin.

The second objrctive was to assess specific asﬁocts of
tho self. Four instrurents were administered to achieve this: |
Holtzman T;khlnt Technique, Pody Cathexis, Face Cathexis and
the Ind}x of Adjustment and Values. A conparison of the
moasures o% central tendency in this gtudy with those of other
studies (Torreta, 1968 and ¥Yernaleauen, 196R8) indicates that
the ranges, moeans and standard deviations for tﬁosc variahles
arc very similar anJ cohsistant in all studies. ]

The third objective was to analyse the data for inter-
relatjénships among the variables. Therc were no siqnifiéant
rglationﬂhips betueen Parricr, ‘inz CIS an< its subscores.
Although none-of the correlations approached significance
they were all negative meaning that as the Barrier score de-
creases, the usc of cosmetics increases. This would support
Compton's (1964) and Yernaleguen's (1968L findings that a
person_will seelt ways of reinforéing hér body boundary when
she feels uncertain of ‘it.

A significant correlation resulted bhetween Face Cathexis
~and Body Cathexis. This seems reasonable simce the facé is
-part of thc body'and if a person is satisfied with one; it )
was found that they are aiso satisfied with the othe;. Body
Cathexis éorrelaeedﬁwith importance ofi cosmetics and both
éath?xis ;cales correlated with amount\ of cosmetics used and‘

the CIS total. .This could be interpret that the more a wo-

man is satisfied with her body and face, the more she wi_lyl////x\>
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emphasize it by applying coswctic producczs. Thic finding ig
in opposition to the theoréticai framework which stated that
fecelings of dissatisfaction could howlonﬁonnd by usineg cos-
metics.

A significant tclati@nmhip was found between 711 Cormcent,
CIS total and féur of its subscores. This can-bc cuplained
by the concept that society has taught the female to use hor?
body expressively in her interactions with others. It is
important for her to know how her body is viewed Ly other:
o1.¢ the attentinn she devotes to it reflects her s21f concopt.
This could be an important consirderation from the point of
view of therapy proarams for mentally ill patients. Thelr
usc of cosmctics could be é sign that they arc on the road to
recovery. As their self concept impreves, their use of cos-
metics may also increase.

Time spent anplying cosﬁetics did not correlate with any
of the personality variables. From'the wide range of timoe
reported (5-45 minutes) it may be that through repetition and
~ habit, many pecople are unaware of the ecxact amount of time
they spend}épplying their dai}y malze-up.

IdeaiISelf Concept correlated significhntly with import-
ance, cleansing, skin care and the CIS total. This supports
Shalleck's (1973) hyoothesis that .cosmctics advertise what
the individual wants to be. The way that a woman uses cos-
metic products could be a reflectiom of the goals she has

set for herself. —*



Self Acccptﬁnce did not correlate with any of the couine-
tic variables. Althouah none of these correlations approached
significance, they were all ncgative, indicating a possible
relationshin, betwcen a high self acceptance and a high usc of
cénmotica.

There was A éjqnificant inversc re]ntionship between
Body Barrier and Idral Sclf Cgneept. This finaing is in
oppesition to Tishar and Cleveland's k196?) idcalized model
of a high Barrier person. They related a high Barrier ‘scorc
to a high level of goal setting. This negativd relationship"
could sugycest that the high Barrier porson is more self
accoptinag and thercfore does not have an unrecalistic ideal

A
s2lf concept.

Hypothésis 19 which”statad that no relationship existed
between Body Barrier and Body Cathexis cannot be rejected
according to thec results bf_the statistical analysis.' The
correlation between these two variahles was not much higher
than zero. These findings arce in agreemesnt with Torreta (19€E€)
who found that Body Barrier and Body Cathexis scen to function .
independently of each other as personality variables. Body
Cathexis functions at-the conscious while Body Barrier functions
at the subconscious level. | |

The significant corfélation between Body Cathexis and
Self Concept supports Jourard's (1964) statement that when

one's body is disliked, low self exteem is a regular correlate.

There are cultural norms regarding the ideal size of individual



hody parts, A @oman will view her hody accordin® to the corrae
of deviation from these norms,
]

9r1f Concent correlated vositively with Tdeal Seld Chrneept

and ncegatively with Scelf Acceptanca. Thore was a positive

o
correlation hoetwesn Tdeal®8c1f Coneept and Self Acceptance.
1f pﬂt‘.ﬁ"-nn has a high self conceot, she will bhoe more accep-
tifAc and i1l oot hiahoer goals. for ‘hersolf. Dn the other hiatned,
if 31 peroon has vory hiah coals, Yer eolf accenrtoance will b s

lowoer.

The findings did not support +he theoretical franework
vhich atitributed a cor“r‘»enr*.ausr',' function to cosmetics. From
the resulis of i;‘)ié x*er‘on-rch it would secon that cosmotics
have an o.\rprnssii@ or demonstrative function. As satisfaction
with the bhodr and the self increases, so does the’ use and

importance ol cosmetic prolucts. There is also no support
for Fisher's contention that Zody Rarrier is an indox of
adjustment; it did not corrclate with Sclf Concept, Sclf

Accepntance or Body Cathexis.



CHAPTER V1]
(\

SUMMARY ATID RUCOYITIDATIONN

The purpose of this rescareh wras to study the relation-

shing betvo on srecifie acpoctas of the sel! and the usc of

k]
. s . . RN L
cosm-tica, The dmportance and uacne of ~conretics w:rc-ﬁﬂplqg
as a possitle mesn of predicting personallity varjables,goSane:
. /.:L . “..\‘f\'\

X ey

N : . . . oa : ’ to o &
arooring 1o contralled iy the individaal, it wns;gxpocfud‘ e s S
f \\

LR N

it wonld a~earatels reflect porsonality trgdts.  Dyilundoretand-

X

-~

ing the reasons why woiran wear conmotics,\Woe ccn1]<1'inu)r(wfe thes
accuracy of first improssions,

One Lhundred ond three woron voluntarily participated in
this veasearch projogr. Thc~Holt2mnn Inkhlot Technique (=1licde
version),. Body Cathexis Scale, Index of Adjustment and Valuss,
Face Cathenis Scale and the Cocmetic Tmportanc~ 3cale dovelopoen!
for this study were administered to cach subject. .Pearson

Product oncat correlations éﬁrw computaed amoﬁg these voriabloos,
A hgcquound infrrnation guestionnaire was used to obtain the
age, marital status and occupation of the subject, education,
numbh~r of children and whothor or not the suhﬂoct worked with
tho public. This nrovided descriptive informatien for the

s le. .

“isher and Cleveland's work provided the theoretical -

'}
fr yrk for this resecarch. Thus it was assumed that the
a1 de of individuals toward their body mirror different

aspects of their personality.

‘The first objective for this research was to develop a

96
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questionaire which would assess the inportance of cousmetics
to women. Hypothesis 1 was formulated to fulfill this objec-
tive. This ourstionnaire was broken down into [five subscores
and each ane of these cor: » ated sianificantly with the total
aenre.  ach auhvlivision therefore contributced toward the final
senra.  Reasons for uase and non use of ench cosinectic product
wore zolicited and analyced descriptivaly.

The socand abjective was to assess specific dimrensionn
of tho sclf. To achievn this, four instruments werco admint s-
tecred to the sample: Holtzman Tnkhlot Techiniague, Indax of
Adjustront and Valu~s, Pady Cathexis and Face cathexis scales.

The third objective was to analyse the data for inteor-
relationshins arono all variables. Hypotheses 2-12 were for-
mulated to fulfill this objective.  The numbher of cosmetic

.
»

procucts uscd corrclated positively with 8Self Concept, Roov

Cathewis and Face Cathexis hut did not correlate with Ideal
Self Concept, $2l1f Acceptance and Body RParricr. The numnber

’

of cleansing ond skin carc products uscd correlated positived
with Sel: Concoptrand Idecal Self Concept but did not correlate
with Self Accentance, Body Barrier, Body Cathexis and Face
Cathexis. The importance of cosm -ics to the woman and the
total score of the Cosmetic Importance Scale correlated sig-
&nificantly with Self Concevnt, Ideal Self Concept and Body
Cathexis and did not correlate with Self Acceptancec «ad Body

Barrier. 1In addition the Cosmetic Importance Scale total cor-

related with Face Cathexis which did not correlate with im-
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N
portance of cozwcticse. Timre/day spent applying cosmetics did
not correlate with any of the personality variables.

Self Concept correlated positively with Tdeal Self Concept
and negatively wvith S¢lf Acceptance while Tdeal Self Concept
coricelated vositively vwith Scelf Acceptance. It should be noted

L ] .
that due to inverse scorina a high score on the Self Acceptance

A

-

measure io indicative of 1low Self Acceptance. Thoare wa:
negative Correlwfjmn/bvtwcen Body Barrier and Ideal Sell Concept.
Body Narricr did not correlate with Sel{ Concept, Self nrccept-.
ance and Sody Cathoxis. Bndy Cathexis corrolated posjtiveiy
with Solf Concopt‘and Face Cathoxis, negatively with Self
Acceptance and did not correclate with Ideal Self Concept.

The findings did not support the theoretical framework
which attributed a compcnsatory function_to cosmetics., The
results of the gtudy nrovide a basis. for the concent of cos-
metics beinc used as an cgpression of'satisfaction with one's

B .
self. It appears that the importance attributed to cosmetics
reflécts a horalthy self concept rather than a defense mechanisn

whereby cosmctics are used in a compensatory fashion to fill

a void in one's concept of self.

Recommendations

On the bhasis of this study, the following recommengations
are made for further resecarch:
1. The non-rancom sample for this Study included only

volunteers. It may prove interesting to repeat this investi-



gation with a random 'sample:

2. “Nnw that cosmetic usc.is gaining popularity with men,

\ . :

additional studics cduld includ~.the importance of cosmatic

. *

products to the male. A reli;ble instrument shoutd bhe devel-

opad for this purpese. © : .
<o ? .
3. A'now thooretical framework might be developed vhich
would attrihate to cnsmelics and expressive Tﬁpction rather
: » \

than a comhansatory one. ' r P

a

f‘re work heeds to be undertaken to test Fisher's
v " . <.
4 - . . . g
~rgaarding Nody Rarrier in relation to clothing and
NP .
. " IR "N ) ‘¥

cosmotics. ¢

"
. st

5. It might,provc)intcroﬁtinq;tn study_tﬁb }c}d;iOnShip

between importance, of cognetics and inportance of ciothing..

.

Docs rore "primping” en

r
[

cosmetics? how ruch "primping” is indicative of a healthy

¥

A1il greater interest i clothing and

-

| .
3

self concept?

6. Cosnmetic advertiscements continually strcss*ybuth, yot

99
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no onec mentioned this reason for any product. Could the scarch

for youth be an unconscgous reason. fcr the use of cosmetics?

y
.
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Aprendix A
Information aiven to the sanupla about(;bis rescarch.

- I
\\ \
The purposc of this rescarch is to study the relationships
T

o

betwveon €he use of cosmntics and specific asoects of the
porﬁohd]ity. It would bhe areatly apnreciated if you would
answer all of th» questionnairaes. The results will be kept
anonymous and confidential. I do not wish to force you into

v
participating in this rescarch program; if at any time you wish
to withdraw, feel free to do so. ,

Toward the end of the summer, the results will be sent to

N.A.S.A. For anyone who wishos to review them. Thank you for

consenting to »~ part of this research project. gy -
) ¢ .
.
e
Ay
L
»
~ N . .
i A
v h . 3
.
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APPENDIX B

Backaround Information

1. Age: __‘15—19- . . 40-44
| _ 20-24 B Lo
| - 25-20 @ | . 50-54

e _ 30-34 _ 55-59
| 35-39 - . 60-64

2. Educational background:
Last year of schooiing completed?

Additional training:

3. Marital status:
Married
Sihéle

Other

4. Do you have any children? If yes, how many?’ .

5. What is your occupation?
6. Does your occupation require you to work with the public?
yes

——

no

s
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APPENDIX C

Cosmetic Importance Scale

Directions: Please answer all questioqé'as’truthfully as * -

| poésible..Also, answer 'ﬁhy' for only tHose items

you have ohecked. | " |
. pefinition of cosmetics: Materials uéod for cleonsing, improving
| or alterlng the complox1on, .skin, hair
or teeth and 1nc1ude§ deodorants and
perfumes. | Y
.'1; Do.you.uép cosmetic products every daY?,'
___ yes |

no

— s

2&-How muoh time do you,spend applying your daily make-up?

(1nclude tlme spen% on togoh’hﬁs)

5 minutes or less © 40 min. -
10 min. _; o ___ 45 min.
15 min. 50 min. Y
__ 20 min. : . s5min. |
25 min. . '_‘41 . 60 min. d .
___oBQ/minw ; v S o other"

'35 min. . . . 9 )

B

3. As part of your- dally make—up, do you use... (check those used)

mascara. Why’

eyellner. Why’

eyeshadow. More than one color’ If yes, how many’

Why?
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3. contn'd

false eyelashes. Why? : ' . -

‘eyebrow pencil.'Why2

Face cream (moisturizer) Why?

make-up (foundation). Why?

-

\face‘powder.NWhy?

Concealing cream/lotion. Why?

T e

"Blusher (rouge). 'hy?

lipstick. Why?

4, Do you wéar perfume?

always. Why?

-gometimes. Why?

" never, Why?

L3

5; When removing_make—up fof the night, which products do. you use?

Cleansing cream. Why?

.Astringent. Why?

~Soap. Why? -

' Water only. Why?

. dthe:.‘ - ' Why?v

6. Wpen.cleansing:yoﬁr face which products dd‘ydu use?

‘Cleansing cream. Why?

N .

——

'Astringent. Why? | _ : S o

L . "‘,,"

‘Soap. Why?

Water..Why?

Other ‘Why?
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7. Do you use facial masks?

ves. WhY?

Wy

no. Why? _ - =

1f yes, how many times per month?

8. Do you use cream rinses after shampooing? .

\

alweys. Why?

sometimes. Why?

never. 'Thy?

9. Do you condition your hair? {(conditioner left on 20-30 min.)

yes. Why?

___no. Why?
I1f yes, how often?
__J'aftef gvéry shampooing

once a week |
. once a month

other

lO.jWhen_takiné'a both or showeg; do you.add'ahything'to the water?
i.e. oil, bubble bath, hath beads.
sometimes. Why?

B}

always. Why?

never. Why?

o wg; ) ' ‘ } ,
11. Do you use body lotion after taking a bath or shower?

N sometines. Why?b

‘ gxev‘.ér:.’. Why?

'alwayéf Why? o | ‘ : : y'
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13..

14.

3 ,“;*i

15.

16.

17,
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'Doiyou use deodorants?

everydday. Why?

once in a while. Why?

‘never. Why?

How many times a day do you brush your teeth?

4 times. Why?

3 timesﬁ Why? - \ , .
__; twice. Why? .
____once. Why? -

| other ' Why?l

e
n " l

Do you wear nail polish?

yes. Why?

‘no. Why'J

If yes, how .of ten do you pollsh your nails per month?

Do you sometlmes follow beauty tips found in fashlon ma9a21nes°

yes; Why?

. ’ 7{
no. Why‘>

If someone was at your door afid you hadn t. had the tlme to

‘apply your«make-up, would you... )

(43 . C
pretend no one is home. Why?

Answer, but feel embarassed Why’l

‘answer, 1t doesn't bother you to be w1thout your make -up.

Why?

‘. . L P .~ . . : " .
If you had to 9o on a«sudden errand (to.the neighborhood

supermarket) and your make-up wasn't on yet; would you...

"go.anywey; who cares. Why?
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17. contn'ad

go, but feel rather seiffconscious. Why?

take the time to apply at least some makc—ub. Why?

decide the errand can wait and'apply all your make-up,

' or if someone else is available, send them. Why?
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APPENDIX D

Index for Adjustment and Values (IAV)

There is a need for each of us to know more about our-
selves, but seldom do we have.an opportunity to look at our-
selves as we are or as we would like to be. On the following

page is a list of terms that to a certain degree describe -~

people. Take each ter separately and apply it to yourself v

by completing the following sentence: : , o | ew
I AM A (AN) , . PERSON

\

~am an academic person.

The first word in the list.is ccacdemic, so you would sub-

stitute this term in the above sentence. It would read---I

Then decide HOW MUCH OF THE TIME this statement is like

-you, i.e. is typlcal'or characterlstlc of you as an individual,

. and rate yourself on a scale from one to five accordlng to the

‘follow1ng key:

1. Seldom, is this llke me.

2. Occasionally, this is llke me.

.3. About half of the time, this is like me.

4. A good deal of the time, this is llke me.

5. Most of the time, _this is like me. !

‘Select the number be51de the phrase that tells how much

of the time the statement is llke you and encircle the appro-

[

prlate number .on the answer sheet.
EXAMPLE: For the term ACADEMIC, number. two mlght be enc1rcled
to indicate that-- occasibnélly, I am an academic person.

a. Academic .1 2 3 4 5 .

First, start with the word ACCEPTABLE, ‘then select the

number beside the phrase that tells how much of\the time the
statement is like.you;faﬁd encirCle the number on the answer

sheet correspending to that phrase number. Do the same for

each ord. . _ _ ,
here is no tlme limit. "Be honest with yourself so that .

YOur_descrlptlon will be a true measure of how you look at yourself.

*
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Appendix D:.  TAV, cont.

Key for HOW MUCH OF THE TIME the statement is like you.
1. Seldom, is this like me. | o
2. Occasionally, this is like mé. _
3. 'About half of the time, this is like me.

4. A qood qcal of the time, this 1s like me.

5. Most of the time, this is like me.

-

a. academic 25. mcddlesome 1'2 345

1. acceptable 12 345 26. merry 12345,

2. accurate 12345 27. mature” 12345.

3. alert 12345 ' 28. nervous 12345

4, ambitious ‘l 2345 29.‘nor%a1 12345 ]
'S. annoying - 12345 -30. optimistic 12345
6. busy 12345 31. poised 1.2 345

7. calm 12345 32. purposeful 12345

g. charming 12346 '33. reasonable 12345

9. clever . 1_2 345 34. reckless .12 345
'10. competent 12 345 35. responsible 12345
11. confident 1 23 45  36. sarcastic 12345
12. considerate 1 2 3 4 5? 37. sincere 12345
13.  cruel 12345 2. stable 12345
14. democratic 12345 39. studious 12345
15. dependable 12 3,45 40. successful 12345
16. economical 1 2 3 45 41. stubbofn 12345
17. efficient 12345 42, tuctful - 12345 .
18. fearful 12345 . 43. teachable 12345
19. friendly 1 2°3 45  44. useful 12345
20. fashionable 12 3 45 45. worthy 12345:;
21. helpful 12345 46. broadminded 12 345
22. intellectual 1l 2 3 4.5 47. businesslike 12 345
23. kind’ 12345 . 48. competetive 12345

12345 49, fault-finding 12345

24. logical
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Appendix ND: IAV, cont.

 Now using the same terms as before, complete the fodlowing

sentence:
I WOULD LIKE TO BII A (Al) PERSON.
Then decide HOW®MUCIH OF THE TIME you would like this trait

" to be characteristic of you and rate yourself on the following
five point scale. H ‘

1. Seldom, would I like this to be me..

2. ObcaSionalLy, I would llke this to be me.

3. About half of the time, I would like this to be me.

4. A good, dzal of the time, I would like this to be me.

5. Most of the time, I would like this to be me.
You will select the number beside the phrasc that tells
‘how much of the time you would like to be this kind &f person

and eacircle the appfopriate number on the answer sheet.

LY

- EXAMPLE: For the term ACADEMIC, number five‘might be encircled
to 1nd1cato that -- most of the time, I would like to9 be an

.

academic person’

=~ a. Academic 12345

Fitst, start with the word ACCEPTABLE, then select the
number beside the phrase fhat tells how much of the time you
would like to be this kind of person and encircle the “number -,
on the answer sheet correspondlng to that phrase number. ' Do

vthe same for each word. :
There is no time 11m1t. Be honest with yourself so that

your descrlptlon will be a true measure of how you look at

yourself,
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Appendix D: IAV, cont.

‘Key for HOW MUCR OF THE TIME you would like the statement to be

like you.

1.

)

-Seldom, would I like this to be me.

Occasionally, I would like this to be me.

2.

. 3. About half of the time, I would like this to be me.

4. A good deal of the time, I would like this to be me.
5. Most of the time, I would like this to be me.

- a. acadense. 12345 25. meddlesome 12345
1. acceptable 12 34 5 26. merry 12345
2. accurate 12345 27. mature 12345
3. alert l1234°%5 28. nervous 12345

(4. ambitious 1234 5 29. normal 12345 !
5. annoying 12345 30. optimistic 12345
6. busy 12345 31. poised 12345
7. calm 12345 32. purposeful 12345

' .8. charming 12345 33. reasonable 12345

9. clever 12345 34. reckless 12345

10. competent 12345 35. responsible 12345

11. confident 12345 - 36. sarcastic 12345

12. considerate 1 2 34 5 ~ 37. sincere .1 2345

13. cruel 12345 38. stable = 12345

14. democratic 1 2 3 45 39. studious 12345

15. dependable 1 2 3 4 5 40. succesful 12345

16. economical 1 2 3 4.5 41. stubborn 12345

17. efficient 12345 42. tactful 12345

- 18, fearful 12345 43. teachable 12345

19. friendly 12 3 4 5 44. useful 12345

20. fashionable 1 2 3 4 5 45. worthy 12245

21. helpful 12345 46. broadminded 12 34 5

22. intellectual 1 2 3 4 5 47. businesslike 1 2 3 4 5

23. kind 12345 48. competitive 123545

24. logical 12345 49, fault-finding 1 2 3 4 5
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APPENDIX E

Body Cathexis and Face Cathexis Scales

On.{he“following’page are listed a nmumber of things
characteristic of yourself or related to you. You are asked
to ‘indicate whichxthings vou worry about and would like to
change if it werc possible/ and which things you have no féeliﬁgs
about one way or the other.

Considef eééh item,listéd and encircle the‘number~which
hest represents your fcélihg about yourself now according
to the following scale:

1. Strongly dislike and wish to change somehow.

- A

2. Donlt lik? buf can puv* with. - ‘ //

3. Havce no particular feelings one way or tﬁe other.

4. Definitly_like, am pleased with.

5. Consider myself particulariy and unusually forfunate. .

So that you wiil.be able to ‘judge each item carefully in
terms of the above fivc étatemcnts,'the scale willgbe at the
top of the paée. You may refer back tb the scale as oftéﬁ as
neceségfy to make your.ﬁﬁdgmént of how you'feel; -Judge eaéh

. e '
carefully. Do not use the same number for each item. -

i

« | £
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Aggendix E: continued
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Strongly dislike and wish change could. somehow be made.

Don't like but can put up with.

Have no particular feelings )ne way or the other.

[0

NN

Pefinetely like, am pleased with..

Consider myself particularly and unusually fortunate.

w W w w w

W W WwWwWwWwWwwwwwwwwwwwww

- . T - e

N N N N T S S G U T

S IS TN T, ST T AT ST BT, ST T ST BT BT

[CLENNNS ) BN U2 B 52 2N O

U Koa vy

Heir
Trcial cenplerior
Appetite

Hands

~Distributiqn of

hair qver hody
Nose '
Fingers
Elimination
Wrists
Breathing
Waist

"Energy level

Back
Ears
Chin
Exércise"

Ankles

- Neck
. Shape of head

Body, build

'Pfofile'

Height

- Age

Eyebrows
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Width of shoulder'
Arms

Chest

Eyes

Digestion

Hips

Skin texture

Lips

Legs

Teeth

. Forehead.

Feet

Sleep

Voice

Health

Sex activities
Knees | '
Posture

Face

Weight

Sex (male or female)

‘Back view of head

Trunk
Eyelashes
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