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Abstract
Canadian student-athletes choosing to attend university and participate in

intercollegiate sport is not a new phenomenon. However, opportunities to do so are
available to young Canadians in increasing numbers, especially in the area of female
athletics. Intercollegiate women’s soccer programs, in particular, are benefiting from
the legislated implementation of Title IX, and young Canadian women’s soccer
players increasingly have the option of attending an NCAA (National Collegiate
Athletic Association) institution on a sports scholarship. This results not only in an
athletic talent drain from Canada, but also to a perception among some Canadian
student-athletes that the CIAU (Canadian Interuniversity Athletic Union) is
comparatively inferior. The philosophical differences between the two intercollegiate
sport systems result in stark differences in operation, which in tumn affect
perceptions. This thesis is a qualitative analysis of the decisions and motivations of a
select group of Canadian women athletes who pursued the NCAA option, and their
reflections on their American experience. Their thoughts are reported and
augmented by analyses of differences between the two intercollegiate sport systems.
This thesis examines privileges and entittements enjoyed by intercollegiate
athletes in the United States and contrasts educational and coaching philosophies
between the respective intercollegiate systems, in addition to addressing broader
cultural differences that were experienced by the subjects. Lessons are drawn about
the attractions the American system can have, as well as the structural difficulties it

can lead to.
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CHAPTER ONE
1.1 INTRODUCTION

This dissertation is an interview-based study on the experience of Canadian women’s
soccer athletes who chose to play soccer and attend university on full or partial scholarship
in the United States. The National Collegiate Athletic Association is the principal governing
body of American college sport. I am motivated by several questions: Why did these
athletes choose to leave Canada in pursuit of sport in the United States? How (aggressively)
were these opportunities pursued? What were the main factors in choosing the United
States? Did their thoughts and perceptions about the nature and quality of university sport
in Canada affect their motivation? Were they influenced by the presence of American
college sport on television? Did the reality of their situation correspond to their perceptions,
meet their expectations? I am attempting to understand the life, thoughts, and choices of
the Canadian women'’s soccer athlete in choosing a scholastic and athletic path south of the
Canadian border.

The college/interuniversity sport system in the United States is attracting talent
across many borders while the Canadian interuniversity system generally does not. NCAA
rosters appear to represent the United Nations, in sports like college basketball, while
Canadian rosters principally represent Canada. There are simple reasons for this. The fact
remains these out-flows are of concern to Canadian university sport administrators. This
group, though, is not in a position - politically, then financially - to curb the exodus due to
fundamental differences between the respective interuniversity athletic programs across the
longest unprotected border in the world. The superior funding available to American
university athletic departments, in tum, reflects philosophical differences about the

purposes and functions of university sport.



1.2 CANADIAN UNIVERSITY SPORT

This study recognizes one significant shortcoming. Canadian university sport - its
state, its operation, its difficulties, and its solutions - has garnered little research attention
(even in Canada) and thus lacks data to any significant degree. Because “An adequate
treatment of school (university) sport in Canada remains to be written” (Hall et. al., 210) I
write this section deferring to the limited citations available. I also draw on nine seasons of
full-time experience as an athletic public relations manager at the University of Alberta in
attempting to explain the landscape of Canadian university sport.

University athletics in Canada and college athletics - as it is called - in the United
States are differentiated primarily on two fronts: money, and in the relationship of sport and
education. In contrast to the American system of athletic scholarship, where educational
and living costs are accounted for, Canadian student-athletes, for the most part, pay to
play. Universities in Canada are places of education first, for all students in all disciplines,
including sport. School comes first in Canada, regardless of discipline. In the United States,
this does not appear to be the case. There are few entitlements, “perks”, which come with
being a Canadian university student or student-athlete. The “perk” typically comes in the
form of a degree, which Canadian athletes earn with much more regularity than their
American intercollegiate counterparts (Chu 1985; Sage 1979; Schaaf 1995). Canadian
student-athletes pay tuition, books, and typically are required to provide personal money to
supplement equipment/exhibition travel costs, in order to play.

Another important distinction: the Canadian university system is neither — from
either the intemal-campus perspective or as viewed by the external community - a business
or mass spectator product. Philosophically, it is an extra-curricular option available to those

students with specialized skills, like a drama club, only requiring a greater time commitment.



University sport is sanctioned by the school and subsidized through institutional insurance,
facility use and conference travel. In Canada, though, the system is not about making great
athletes - it is a system designed to provide experiential opportunity to young people.

The benefits are more personal than institutional, more for the athlete

than from the university, coming in the “learning experiences” the

university provides and not in the public benefit the athlete

conveys (Dryden, 12).
In this system Canadian university athletic directors have little real power and, as a resuit,
operate mostly from a perspective of advocacy. Their lobby efforts - for support, be it
financial or human, and involving typically either sponsors or senior university administration
- are necessary because these executive sport administrators are mandated to work within
the mission statement of their larger university. Across Canadian university campuses, this
mission reinforces an education-first viewpoint; this places limits on all programs in one
form or another. Within athletic administration there are also restrictions, pertaining to,
among other things, athletic recruiting, fund-raising, and academic accountability. Without
the voice of the athletic director around large institutional resource debate tables, Canadian
university sport might well be recreational. Nonetheless, Canadian athletic directors know
they do not have, within the larger framework of education, dedicated hard budgets for all
programs or either the political or economic clout to sanction CIAU sport as spectator
entertainment:

...revenue generation is not a major issue in our intercollegiate

program. Current gate receipts cover only a fraction of the

intercollegiate program itself. We would welcome additional

revenue, but are not prepared to compromise our view that

the major beneficiaries of the intercollegiate program should

be the athletes themselves (Connell in A.W. Taylor, 20).
The university athletic system in Canada is about providing high-level participation

opportunity for individuals within its system. It is not about providing events for crowds. As



a result, game-day ticket lines are not necessary in order to meet its stated bottom line. It is
not a spectator product to any significant degree. It is not typically the biggest game in
town. It is often just a game. The reality is Canadian university sport does not enjoy the
perception of being elite in sport society. This view is shared to a degree inside university
bureaucradies (the only mechanism by which decisions are made) where debates linger as
to the benefits of even offering university sport programs, and all matters related to
program costs in the athletic area. University sport is a bureaucratic arm like other ancillary
university service, meaning red tape is often long and political positioning is essential. The
Canadian university sport system, as viewed by those externally, appears to be sport played
by the smart, which is a different perception than sport played by the best. Stringent, non-
negotiable, academic entrance requirements at many Canadian schools have placed clear
restraints on available student-athletes. Athletes are mandated to make the grade before
they can be Canadian student-athletes. This situation is problematic for those with talent
but on the outer fringe of academic acceptance, but universities typically do not bend.
There are, though, cases of abuse, like any large public (or private, for that matter) system:

Infractions of these principles are not unknown, but they have

tended to be in some of the smaller universities where a winning

tradition in basketball, hockey, or football has become a spectator

draw in towns without professional sport (Hall et. al., 207).

The nature and frequency of these infractions are not known because universities
clearly bury such facts, if they exist, and because the Canadian Interuniversity Athletic
Union (CIAU) - Canada’s university sport governing body — faces the same lack of resources
as universities. This means, among other things, dedicated human resources to scour
schools are not available. The Canadian system is largely honor-based with schools
expected to be ethical and uphold trust, and the mantra: education first. The end result is

that all Canadian university athletes must make the grade.



Once university admission has been granted there are mechanisms for Canadian
athletes to receive scholarships, but not in the manner (or size) of their American
counterparts. Scholarships in Canada are not issued purely on the basis of athletic talent. All
scholarship monies in Canada have academic components, which must be met. Canadian
university student-athletes can make money and attend university, but for this the student
must display academic achievement in addition to athletic skill. In Canada, structurally, the
opportunity to play varsity sport is thought to be a privilege:

The athlete might not get the perks that he or she expects from being

a varsity athiete, but being able to do what you love and in the course

of doing learn so much and make so many friends at so little cost, is

a life-long reward...It is the balance between privilege and entitiement,

and the attitude that results, which are important. (Dryden, 21).

Canadian student-athletes, by the number wiiling to play, seem unscathed by the education-
first paradigm, and though they hold a somewhat elite position by gaining entrance to
university, they are living examples of the rules. However, these athletes may not
understand that Canadian interuniversity athletics is not a system-for-profit. It costs money.
These athletes, and others like them, may also not understand that any university athletic
career lasts a maximum of five seasons, ignoring for the moment the prospect of career-
ending injury, which is a very real concem. Many athletic careers end up a small fraction of
a life. This fact guides Canadian universities in its decisions relative to its athletes. Canadian
university sport is not so much about the rapid development and marketing of its athletes
and programs for purposes of profit, but about the development and education of the
individual, ensuring the university experience is not solely about sport, but resonates with
the acquisition of knowledge and communication skills through education. These longer-

term goals may not be understood by student-athletes in Canada, athletes who see and



hear (and experience) the cultural reverence America has for its collegiate and professional
sports stars. Some Canadian athletes feel by staying in Canada they are missing a “true”
university sport experience. However, in some cases, not far behind the shine of many of
the stories on American college sport lie confirmation of exaggerations, falsifications and
fabrications. Some of these stories do personify the American Dream. Many stories, though,
are never told. Canadian universities are above-board and unfailing in their statement of
purpose: academic skill acquisition for application throughout life. This fact may not make
sense to a 19-year-old who thinks the world is unfair because it is not at her (or his) feet
solely because they possess athletic skill. The ability to score in Canadian universities is
sanctioned only if it involves legitimate passing grades.

Canadian University sport is but one part of larger university financial tensions,
which occur over scarce resources. Athletic directors themselves are in competition with
other university faculties and departments - including central administration - for money
and support. There are other tensions, such as debate between budget and facility needs of
competitive athletes and those of recreational student users. In Canada, one school of
thought suggests the elimination of university sport — perceived to be an elite option - in
order to enhance campus recreation programs and general sport programs for the student
body.

The student-athlete to student ratio is approximately 10 per cent within Canadian
universities. Yet, at Queen's University in Kingston, Ontario, varsity sports consumed 70 per
cent of the Athletics and Recreation budget (Dryden 1997). With financial scarcity as one
undercurrent and questions like ‘what is the benefit of providing elite sport?’ on the other,

advocates of university sport in Canada are often on the defensive. Non-elite athletes are



asking questions while university sport administrators face challenges of maintaining
programs and developing new funding streams.

Towards those ends, University athletic departments and sport programs are now
faced with situations of soliciting sponsorships and donations for survival, and generating
more operating funds from students through athletic service fees. Some of this money is
used to renew or maintain often run-down and over-used facilities (many athletic facilities
on the campuses of Canada are 20 or 30 years old). Corporate Canada is slow to provide
support, not least because Canadian university sport - institutionally and nationally - does
not employ the human resources needed for corporate bargaining - solicitations, meetings,
agreements, business transactions, and negotiation. Students in the larger
university/academic community have concern over funding university sport through student
athletic fees, since they generally do not attend games. University sport has little, if any,
bearing on many functions of their life, yet they are asked to pay (Dryden 1997).
SUMMARY

It is no coincidence the word “student” comes before “athlete” in describing those
who compete as university athletes in Canada. The entire university system, of which
athletics holds a prominent, though still ancillary, position, is founded upon values of
education and education-first. It is a system concemed with the development of the
individual, not the marketing of the individual. This is mandated, legislated and reinforced.
Profiteering is not prevalent within post-secondary athletics in Canada. With few exceptions,
there are generally few entitiements that come with being an athlete at a Canadian
university. Student-athletes, those eligible, must earn and maintain this eligibility through

conventional means, like other non-athletic students.



Finandal concerns are also pivotal. The institutions of Canada have neither the
motivation nor money to hire specialized professionals, to keep them when they develop, or
to aggressively market its athletic programs. Athletic departments also cannot give money in
the form of scholarship to existing or prospective student-athletes on the basis of current or
future athletic potential, only. All endowments to athletes follow adherence to hard
academic components. In Canada student-athletes are required to be accountable students
in order to remain athletes. This is not always the case in the NCAA. The Canadian system
is concemed less with creating world-class or professional athletes than with providing
experience, lessons and life skills - discipline, dedication, and responsibility. The system
continues in spite of skeleton staff structures. Canadian university sport, for individuals
involved on either athletic or administrative fronts, is about passion, because benefits of the
experience cannot be expressed monetarily, either for athletes or the athlete’s school. Also,
experiences in Canadian university sport rarely lead to professional sport opportunities. It is
not a sport development system geared for the pros. In many respects it marks the end of
sport development. For many, it is the last opportunity to compete before real aduithood,
with its own competitive pressure, begins. Canadian university sport is a simple system of
experience and education.

1.3 AMERICAN COLLEGE SPORT

Conversely, there are several complexities (and oddities) to the American college
sport system. The NCAA sport system is similar to Canada’s only from the perspective that
both depend upon university environments for support and use university students as their
representatives. Differences in philosophy, in operation, in size, induding money and

numbers, make it the most elaborate college athletic sport system in the world. Unlike



Canada, the elite in the NCAA might more aptly be described athlete-students than student-
athletes.

The differences between University athletics in the United States and Canada are
also manifested on two fronts: money and education. In America, the distinction seems to
involve a lot more of one (money) and not so much of the other (education). Games across
borders are scored the same, but packaged so much differently.

The National Collegiate Athletic Association is the overarching governing body of
American college sport. It is an office with money, profile, and problems in athletics well
beyond Canadian comparison. The system all begins with the frenzied competition to sign
the best high school athletes to National Letters of Intent - the principal document that
binds high school athletes to one school, only, after a detailed and ritualistic process of
courting. This process can include expense-paid trips to campuses, letters, and phone calls.
This annual flurry predicates the notion of NCAA experience as entitiement:

...in the United States, those who play on a "major" university team

are perceived to bring glory to the school and money to its box office

and endowment fund. In return, they can expect certain benefits: a

scholarship, some leniency on course loads and on conflicts over

assignment deadlines, tests and exams; state-of-the-art facilities;

equipment and travel paid for by the university; the best practice

times. (Dryden, 12)

High level Division One athletes, and those throughout the NCAA, enjoy many of these
privileges. However, their sense of entilement develops largely from institutional “perks”
because universities are keenly aware of the fact that without its athletes, its big-league
programs could not make big league money. Its athletes, formerly unpaid journeymen who

cannot legally benefit financially or materially from their collegiate experience, are its source

of profit. Since any business likes to control its profit, what do you suppose college sport
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endeavors to control? Scholarship leads to feelings of privilege, but it also seems to create
situations of ownership:

The well-known downside to this is that scholarship athletes at American

universities are apt to be treated as if they were semi-professional

athletes...the norm is that the athiete is an employee. (Hall et. al, 205).

The structure of scholarship and the notion of paid student athletes on the basis of athletic
skill alone are unique to the American college system. This fact accentuates another of the
exceptional characteristics of American college sport.

The NCAA is, in many cities, the only or certainly the biggest game in town, out-
drawing professional sport in many cities in both media coverage and profile. Major Division
One NCAA college events are attended by thousands of fans and watched on network
television by tens of thousands, even ten of millions for big games. The money involved in
such large events makes them not just sport, but spectacles, unrivalled even in the
American professional ranks. This profile and corresponding profits places education as a
secondary or tertiary responsibility.

Education does not appear to be a priority in the NCAA - fewer than half of the
students who enter a four-year university as freshmen ever receive their degrees (Chu
1989; Schaaf 1995; Thelin 1994) — and is a problem endemic to the particular way
American higher education is financed and administered. This reflects a philosophy of sport-
as-business within institutions ostensibly devoted to higher education.

Some athletes on those teams may be in school only to get the coaching

needed to stay competitive in amateur Olympic sports (such as in swimming,

track and field, volleyball, wrestling, rowing, etc.) or to become draft

prospects in professional sports (such as baseball, basketball, football

and hockey)...Now there are major corporations who sponsor media

coverage of intercollegiate events for advertising purposes. These

corporations have little or no interest in the academic development
of athletes. (Coakley, 403).
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Student-athletes in Canada buy products, they do not sell them. They are athletes,
generally, who go to school, who pay for that school, who are respected but not praised
because of their athletic skill. Student-athletes in the United States are not just student-
athletes — some are stars, visible, some have profile, many are aristocrats among their
fellow students. They are the beneficiaries of “gifts”, and they are entertainers, if for no
other reason than corporate-through-to-common America’s willingness to put its money
behind sport and sport stars. The idea, at least in the big-ticket sports, is to provide the
opportunity to see “tomorrow’s stars today” before they “jump” to professional sports,
which is many cases seems more like a playful skip. College sport can be that big:

When media rights to games are sold, the academic progress of the

college players often becomes less important than television ratings

and network profits...This problem is intensified by the fact that many

decisions affecting intercollegiate sport are made by people having

nothing to do with higher education. Instead, they are experts in

marketing, accounting, business management, and the media. I

call this “corporatization”, and I see it as a3 major problem in

intercollegiate sports (Ibid, 413-414).
Coakley, citing the Knight Foundation Commission’s recommendations, suggests profit limits
be set among schools, then shared, in order to achieve equity. This prospect is not likely,
however, if Notre Dame economist Richard. G. Sheehan is correct. Sheehan concludes no
fewer than three college football programs - Notre Dame, Fiorida and Michigan - are each
“worth more than the Detroit Lions.” (Associated Press, October 5, 1997). The business,
marketing and money behind such programs would logically skew educational goals.

American college sport is able to generate excitement, in part, due to large
infrastructure. As Coakley points out, institutions tend to employ exponentially larger media

relations and marketing personnel to publicize their programs. Coaches at larger Division

One schools have their own television programs, and are stars in their own right.
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The Division One business starts with gifts — the carrots associated with scholarships, in
hopes of enticing the best athletes. The NCAA system is scholarship-based, with athletic-
only endowment money available from largely private sources, including television and
marketing revenues. It is the contributions of private sources, “"boosters” as they are known,
which further underscore the difference between the two nations’ college sport programs. A
simple example: In Canada moms and dads make chili for sale at their kids’ games. In
America the owner of the chili factory could well give hundreds of thousands of dollars to an
athletic program, because college sport and its success are greater in profile from the
perspective of cultural significance. This culture, and its significance, are driven by boosters.
Boosters, many of whom are alumni, are loyalists - large groups of supporters who, in
America, rally behind everything from high school pep bands to high profile college athletic
programs. Boosters contribute money, time, resources, and emotion. Boosters, and the
economic system they maintain, are not necessarily above-board:

Most athletic foundations through which such funds flow are not legally

part of the university so that public access to such data is limited...At

many schools excess capacity exists in classes, dormitories and food

production that the marginal costs of providing these services to athletes

is very low. Yet most institutions cost these services close to the dollar

value paid by an average student. In a similar vein, the revenue generated

from athietic events is often allocated to some other budgetary unit in the

university...For these and other reasons...accurate financial data on the

NCAA and its members are hard to uncover (Fleisher, Goff and Tollison, 73-74).
At its base, revenue seems to drive the economy - and the philosophy of its programs -
within the NCAA. As an example, several universities publish documents titled: "What
Boosters Need to Know About NCAA Rules and Regulations,” detailing the do-and-don‘ts of
dealing with student-athletes. Boosters cannot say more than “hello” to prospective student-
athietes, cannot make telephone calls or write letters to student-athletes, and cannot aid

the recruiting process with incentives of any kind. Legally they are bound; behaviorally they
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appear boundless. Although the NCAA, and the media, are formally required to monitor
payments to players and other incentives/enticements to athletes within American college
sport, this does not deter boosters from offering “perks” of various kinds. These “perks” are
illegal but pervasive. Three examples:
) A Miami-based Associated Press story from 1994: “A University of Miami sports
official says bargain housing deals given to football players who rented from boosters made
it tough for him to maintain compliance and was partially responsible for his resignation.
. March 3, 1998, Associated Press story titted NCAA Widens Probe of Purdue
Basketball: “The NCAA is widening its investigation of Purdue’s basketball program, looking
into possible recruiting violations and improper conduct by boosters.”
. November 6, 1997, Associated Press story from Lubbock, Texas titled Bondsman
rebuts NCAA Allegations: "A bail bondsman cited by the NCAA for providing free or reduced-
costs services to Texas Tech athletes said Wednesday he cooperated fully with investigators
and believes hell be exonerated.”
SUMMARY

American college sport and Canadian university sport share similarities insofar as
both sport systems are affiliated with post-secondary institutions. From this point there
opens a gap, which quickly widens. In America there is a lot more money and people and
people with money driving the system. The large cash figures associated with scholarship
and earmarked for sponsorship put the American college sport programs beyond financial
comparisons with Canada. American college sport also has difficulties that come with large
infusions of capital and a competitive recruiting system seemingly bent on attracting the
best talent to the biggest schools in the biggest sports by any means. These actions, and
the disarmingly low graduation rates, call into question the purposes of American college
athletics, and whether commercial entertainment and sports development agendas can be

reconciled within the purposes and framework of universities. Universities everywhere

should be about higher leaming. This leads to one fundamental question which some
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stateside academics and administrators ask, between games: What is the purpose, what is
the point? Is the purpose to make money, produce professional athletes, and create obvious
division among students? Is the purpose to sanction bad behavior and shady practices in
the interest of profit, reputation and profile? Is the purpose to teach students? And what
does the current system teach them? The answers are complex. There are numerous
factors, which drive the American college system, not least economic benefits through
sweeping media and financial support, which may all appear to contravene the purposes of
higher education. Due to pro-like practice times and facilities, student-athletes in America
face greater challenges and pressures in the athletic arena, which Canadian student-athletes
rarely do. They enjoy entitlements in areas Canadian student-athletes do not, beginning
with free education. The value of that education, however, is in question.

One fact remains consistent despite the differences: on fall Saturdays and spring
weekends the arenas and stadiums of America will be packed and the cameras will be
rolling — rolling out the red carpet for a new game of the week and rolling on with the status
quo. The networks, the sponsors and the boosters do not seem to question the value of the
American college sport system. In fact, they increase its value, in monetary terms, meaning
change becomes more conceptual and unlikely.

The intercollegiate sport dichotomy between the United States and Canada is stark.
One system provides no money for athletes, requires its athletes to pay for themseives, and
requires them to play for themselves in old or over-used buildings in front of few people and
no television audience. The other system offers free education, status, class scheduling
changes to suit sport, academic leniency, a program which is not in competition with or
questioned by campus recreation, and in some schools large crowds, large media support

and a large presence on network television.
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1.4 TELEVISION AND POSSIBLE MEDIA EFFECTS

I am a child of televised American college sport. I felt a measure of euphoria
watching big American college games, the system which I now understand portrays
accomplished collegiate sport figures as stars, larger than life, and collegiate sport fans -
their supporters - as loyally rabid (Eastman 1994). I was an athlete whose dream was
ultimately larger than talent. I recall being enthralled by the largeness of American college
sport on television, wanting to be a part of that system, if only for a moment; just to feel
what it would be like to be a star, to be revered. This perspective guided my interest in
wondering whether watching American college sport television influenced the perception (s)
of Canadian women’s soccer athletes.

Contemporary culture is a mediated culture. College sport is mediated culture. The
multi-channel universe is filled with entertainment, sports and news options in number and
variety depicted as science fiction only a short time ago. The changing world is expressed
through ever-changing television. The diversity of this world is expressed through the
diversity available at click of the changing channel. Still, the effects on a mediated society, if
indeed there are any, are both subjective and contentious. The debate continues as to how
(or by how much) television influences society.

The process is controversial for a number of reasons, not least being a debate of
non-reciprocal intimacy building a celebrity culture. This perspective introduces the
phenomenon of the “fan” - the individual who lives vicariously through the struggles and
triumphs of the mediated “hero”. Communication flows only one-way.

...Individuals can create and establish a form of intimacy, which is

essentially non-reciprocal. It is this new form of mediated, non-reciprocal

intimacy, stretched across time and space, which underiies, for example,

the relationship between fan and star. It can be exhilarating, precisely

because it is freed from the reciprocal obligations characteristic of
face-to-face interaction. But it can also become a form of dependence
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in which individuals come to rely on others whose very absence and
inaccessibility turn them into an object of veneration (Thompson, 208).

The other fact seems to be that American television is difficult, if not impossible, to escape

anywhere in Canada.

More American television programming is available to the vast majority
of Canadians than is Canadian programming. On most private radio
stations, more American material is available to listeners than Canadian
material. On virtually all magazine racks in Canada more American
magazines are available to the reader than Canadian magazines, in
spite of the fact that over 200 magazines are published in Canada.
More American authors are read by the average Canadian school child
than Canadian authors. And on the story goes. Our proximity to the
U.S. and the resultant spillover of American cultural products comprise
a major factor to be taken into account in considering Canada'’s
communications environment (Lorimer, McNulty, 1991, 56).

What effect do these out-numbered communication tools have on the thoughts of Canadian
athletes towards sport in America?

Some suggest the entertainment industry is how the United States maintains global
(perceived) control as a superpower (Turow 1997); other arguments suggest television has
transformed sport (Rader 1984); while others suggest a mutually beneficial relationship
between sport and the mass media based upon high economic returns (Greendorfer 1983).
All of these propositions have at least some basis in fact. However, what is indisputable is
that the reach of television, and televised sports, is greater now that at any point in history,
and that unprecedented Canadian audiences now watch American college and professional
sport events.

Television, and possibly other media as well, ...contribute to consensus through their

hidden advocacy of dominant symbols, especially to those groups whose passivity

and heavy exposure to television contribute to an unconscious assimilation of

dissonant messages, even in circumstances where the structural supports for
dominant values is weak. The uses of media reflect, resemble, reinforce and
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sometimes displace the different authority patterns experienced at work and in the

community (Piepe, 164).

Television seeks to, and often succeeds, in creating “live” events that draw distant
audiences to “feel the excitement.” But do these audiences “feel” it? Does television
influence? It seems not, at least directly:

... when we speak of media impact or of the media causing something

to happen, we do not mean to suggest that the media by themselves are

a sufficient cause. Anything as complex as human behavior is not shaped

by one factor alone; each behavior usually has been caused by a set of

factors (Becker, Roberts, 507).

Canadian women's soccer student-athletes, at least the group who participated in this
study, suggest the American media's priority given to the production and distribution of
sport and the attention given by American media towards sport and athletes were factors in
their decision to leave Canada. However, following Becker and Roberts, it was not the only
factor.

Though discussing the influence of the media on ones' life may rest somewhere
outside ones' experience, the athletes, for the most part, knew what I was asking about.
They certainly did not appear to be the mindless drones of early media theory, but rather
expressed an engagement in that which they watched. Engagement is one concept, effect is
another. The answer to whether or not watching American college sport television
influenced the decision of Canadian women'’s soccer athletes in deciding to pursue sport and
education in the United States is complex. However, it is a question worth posing if only
from the perspective of raising awareness of the increasingly diverse power of television and
the grip it has on contemporary attitudes and perceptions. While television effects cannot

adequately be proven, television’s influence is ubiquitous. American television - and

American sport television — are everywhere in Canada.
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1.5 WHY WOMEN'S SOCCER?

NCAA women’s soccer is closer in many ways to CIAU women’s soccer than other
NCAA programs would be to their Canadian equivalents. There exist greater program
similarities across and between intervarsity women'’s soccer programs in Canada and in the
United States. The similarities include relative institutional administrative and program
support, relative priority within the athletic program, comparable fan/crowd sizes, and
similar (lack of) university and community profile. For the most part, women'’s soccer is not
a flagship program for any North American university sport program. The program costs,
crowd sizes and administrative support are roughly similar, unlike the differences between
Canadian and American university/college football or basketball. As a result, women’s soccer
athletes on both sides of the border (with the exception of Mia Hamm) are not stars, they
are people. This study is toid by people who supported this project most by honestly
speaking to it. There was no arrogance. I am not entirely confident I would have received
the same heartfelt sentiment from a first-line hockey centre or major college quarterback.

Another factor in my choice was that the Club and provincial soccer systems of
Canada, which play essentially year-round, serve as an excellent feeder for the NCAA. This
allows NCAA scouts and recruiters to watch prospective athletes play in game competition,
which does not appear to be as readily available in the United States. Club soccer is
comparatively non-existent in the United States. The Club and provincial soccer system of
Canada is highly competitive, particularly in preparation for large national tournaments like
the Canada Games or Club nationals. These experiences keep athletes game-ready and
focussed, giving recruiters a better sense of athletic character.

The options available to Canadian women's soccer student-athletes have also

expanded, in part, because of Title IX, the 1972 American charter of the Education
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Amendments which states athletic programs must be financially and administratively
balanced hetween men’s and women’s programs (Boxill 1993-1994; Francis 1993-1994). In
1988 the legislation was reinvigorated (Shaw 1995) and it continues to be controversial
(Frandis op.cit.; Simon 1993-1994; Staurowsky 1996). However, whatever the tensions, the
charter has resulted in greater collegiate participation for females and women’s soccer has
been one of the prime beneficiaries (Rayfield 1996).

Women'’s soccer programs, unlike others, which depend upon large infrastructure,
administrative and financial supports in order to operate, are at the bottom end of the cost
continuum. As a result, many institutions looking to balance the gender scales, at least at
the level of perception, are quick to add low-maintenance women's soccer teams with their
relatively low roster numbers, equipment costs, and facility needs. The result is that:

...in 14 years (1981-1995) the number of NCAA women's soccer programs

has grown tremendously, from 77 to 617, a growth of over 700 per cent

that is unmatched by any other collegiate sport. Yes, there are more

programs, more scholarships and more opportunities for the up-and-coming

young female soccer players (Rayfield, 23).

The implementation of Title IX has produced a vast number of women’s Division One soccer
programs. In 1997 there existed 211 universities in the United States that sponsored NCAA
Division One soccer (http://www.NCAA.org). Canadian talent has filled some of the
increased need. By contrast, the CIAU women's soccer situation is stable, and unchanged. It
supports 37 programs within its 47 institutions.

1.6 OUTLINE OF FOLLOWING CHAPTERS

This chapter has attempted to explain the range of philosophical and operational
differences between the college sport delivery systems in the United States and Canada. In

addition, this chapter attempted to explain the concept of media influence and television

power, and why Canadian women's soccer student-athletes are this study’s focus.
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Chapter two will explain the sample of Canadian women's soccer student-athletes
who chose to participate in the American college sport system, in addition to outlining the
methodology and methodological choices in this qualitative research endeavor. Chapter
three will present the thoughts of Canadian women’s soccer student-athletes. Chapter four
will analyze these thoughts using a thematic grouping of six common sentiments. Chapter

five will conclude and summarize.






