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“Good design is making something intelligible 
and memorable. Great design is making 
something memorable and meaningful.”

Dieter Rams
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Abstract
This research project is concerned with enhancing identity and visibility 
for William Hawrelak Park, recognizing its pivotal role in connecting people, 
especially students, with the natural environment. As urban areas expand, 
people’s interaction with nature dwindles, affecting their well-being. 
University students, constitute a vital demographic that stands to benefit 
from nature’s positive impact on mental and physical health.

The project originated from the researcher’s personal journey as a 
newcomer to Canada, seeking solace in nature. William Hawrelak Park 
emerged as a sanctuary, nurturing connections and inspiring an interest 
in park identity. Presently, the park lacks an identity that encapsulates 
its essence. This exploratory research aims to rectify this by crafting 
a distinctive visual identity for the park, targeting students, especially 
international students, to foster a sense of connection, belonging, and 
well-being.

To achieve these objectives, qualitative research methods were used. 
Interviews with students elucidate their perceptions and expectations 
regarding the park’s visual identity, helping design an engaging visual 
brand. Observational research documents unique park elements, 
enriching the design process. A follow-up interview gauges the impact of 
the new design. Thematic analysis and mind mapping guide data synthesis 
and the design process.

By establishing a robust visual identity, this research project strives 
to attract students to William Hawrelak Park, thereby enhancing their 
interaction with nature and improving their overall health and well-being.
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Preface

This thesis, authored by Elio Baradarijomehri, represents an original 
contribution. The encompassing research initiative, of which this thesis 
forms a pivotal component, obtained ethical clearance from the University 
of Alberta Research Ethics Board under Project Name “A Visual Exploration 
of a Logo and Visual Identity System for William Hawrelak Park,” with the 
approval reference No. Pro00125468, dated February 17, 2023.
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Introduction
This research project aims to address the issue of limited identity and 
visibility of William Hawrelak Park, recognizing its significance in enhancing 
people’s interaction with nature. As urban areas continue to experience 
population growth, the opportunities for individuals to engage with the 
natural environment have diminished. Among the adversely affected groups, 
students, both at the undergraduate and graduate levels, stand out as one of 
the key audiences to be addressed.

Students residing in urban areas greatly benefit from connecting with nature 
due to the substantial positive impact it has on their mental and physical well-
being. Consequently, there is a growing demand for increased city recreation 
areas, and meeting this demand necessitates guiding students towards parks 
and natural spaces.

Therefore, it is crucial to emphasize the importance of enhancing the identity 
and visibility of William Hawrelak Park, particularly for the student population. 
By doing so, we can promote their overall well-being by facilitating their 
interaction with nature.
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Context
Fostering a Passion for Nature
My research journey was sparked by a passion for nature and the countless 
hours I spent in Edmonton’s city parks just after I arrived in Edmonton. As a 
new immigrant to Canada, seeking solace and connection, I found comfort in 
spending time in parks and nature. They provided me with a remedy for the pangs 
of loneliness that I experienced as a newcomer. In my eyes, nature transcends 
borders, and no matter where one finds oneself, nature evokes a sense of “home.”

Among Edmonton’s parks, William Hawrelak Park emerged as a kind of paradise 
for me. This magnificent park, full of natural wonders, a variety of wildlife, and 
a picturesque central lake with two islands, became an integral part of my daily 
life. Spending hours in the park, I forged lasting friendships and became familiar 
with the resident animals and the vibrant community of people that I found 
there. These experiences, and the people I encountered, began my own personal 
journey, including a newfound interest in daily running exercises.

Located near the University of Alberta, this park became an oasis of tranquility 
for me, offering a sense of familiarity amidst the challenges of being a newcomer 
in a foreign land. It was during my visits to the park that I became aware of the 
absence of a visual identity that captures its character. Motivated by my love for 
the park, and armed with design expertise, I decided to undertake my Master’s 
thesis project with William Hawrelak Park as its focus.

Creating a Park Identity
The park lacks a dedicated identity that captures its spirit. Existing design 
elements primarily associate the identity of the park with the broader identity 
of the City of Edmonton parks system, failing to convey the unique ambiance 
and character of the park. The primary objective of my research project is to 
give William Hawrelak Park the distinct identity it so richly deserves. A secondary 
objective is to attract more univeristy students, particularly international ones, to 
this remarkable place. As an international student, I understand the challenges 
of adapting to a new environment and starting afresh. By showcasing the natural 
features of the park and the sense of connection it fosters within the local 
community, I explore the creation of a visual identity to attract students to the 
park, helping them feel more connected to their new home and providing them 
with a sense of belonging.
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Research statement
The research project focuses on the importance of enhancing the identity and 
visibility of William Hawrelak Park, recognizing the decline in people’s interaction 
with nature due to population and urban growth. With a particular emphasis 
on the impact on university students, both at the undergraduate and graduate 
levels, the project aims to establish the connection between students and 
nature, highlighting the mental and physical health benefits associated with such 
interaction. The increasing demand for city recreation areas further emphasizes 
the need to guide students towards parks and natural spaces. By conducting 
a visual exploration of a logo and visual identity system for Hawrelak Park, the 
project seeks to enhance the park’s recognition and appeal, attracting more 
students and fostering their overall well-being.

Objectives
This research project has two main objectives. Firstly, it aims to understand 
University of Alberta students’ preferences and expectations regarding visual 
identity elements in Hawrelak Park. This understanding will help guide the design 
of a strong and memorable visual identity that resonates with the student 
population. Secondly, the project seeks to examine whether the development 
of credibility through the design of a logo for the park positively impacts the 
attraction of more students to the park. By assessing the impact of the logo on 
student visitors, the project aims to establish the significance of a visual identity 
system in increasing student engagement with Hawrelak Park.
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Research Methods
and Analysis
The research will employ primary (qualitative) and secondary research methods 
to gather data and gain insights. Initially, interviews will be conducted with 
students to explore their perceptions of the park’s visual identity and their 
expectations of visiting the park. The interviews will provide valuable information 
to identify key attributes for a strong visual identity that can effectively attract 
students. To complement the interview findings, observational research will 
be conducted by visiting the park and documenting unique elements and 
characteristics that distinguish it. The combination of interview data and 
observational research will facilitate a comprehensive analysis of the park’s 
current state and inform the design process. Towards the end of the research, a 
follow-up interview with the same participants will be conducted to gather their 
feedback on the new design and their overall impressions. Thematic analysis 
and mind mapping will be employed to analyze and synthesize the gathered data, 
identifying themes, patterns, and categories to guide the design process and 
evaluate the impact of the visual identity system.
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Literature Review
The Importance of Brand/Visual Identity Design
The desire for social identification has been essential to human nature for 
millennia. Consider the farmers who used branding to assert ownership 
over their cattle or the stonemason who carves their unique mark. By 
using symbols, language barriers can be transcended.

Logos show the face of a name, helping people remember their 
experiences with products or services. A consistent visual identity fosters 
trust and encourages customers to return. (Airey, 2010)

Based on this information, it is clear that a consistent visual identity 
or brand design plays a crucial role in fostering trust and positive 
perceptions toward a brand, ultimately resulting in enhanced loyalty          
or engagement with a product or service. It becomes evident that logos      
are at the core of establishing a strong brand presence. American graphic 
designer Milton Glaser, is renowned for his iconic creation of the I ♥ 
New York campaign logo that has endured since the 1970s, explains the 
importance of logos this way:

“Glaser defines a logo as a visual manifestation comprising either 
textual elements or imagery strategically crafted to symbolically 
represent an individual or institution, often aligning with their 
identity. In the case of individuals, logos frequently center around 
their name, while others embrace abstraction or utilize language 
to convey meaning. The primary objective of logos, according to 
Glaser, is to distill the essence of an individual or organization into 
a visually comprehensible form.” (Hardy, 2011)

For any enterprise trying to make an impact on its target audience, the 
absence of a logo severely impedes its ability to captivate and resonate. 
Logos serve as pivotal tools of communication, establishing the initial 
connection with the intended audience and conveying the essence and 
values of the entity they represent. (Hardy, 2011)
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In our living environment, numerous visual elements have an undeniable 
impact on us. Whether it’s a brand, a company, or even a place’s logo, they 
all influence us as viewers. The next section explores how logos can be 
instrumental in promoting and enhancing desirable destinations such as 
tourist destinations through creating memorable visual identity.

Promoting Destinations Through Visual Identity
The entity name and logo are essential components of visual identity. They 
are the most prominent elements in corporate and brand communications 
and immediately establish brand recognition. (Schechter, 1993) 
(Henderson, Cote, 1998) Logos play a critical role in establishing the 
brand identity and image of a place or destination. Given the vast number 
of available tourist destinations, logos can increase awareness and 
communicate desired attributes to potential visitors (Blain et al., 2005), 
(Cai, 2002). The visual identity of a tourist destination is a crucial element 
for recognition. According to some researchers, the image of a destination 
that forms in a person’s mind before they actually visit it is influenced more 
by visual cues than by the destination’s actual characteristics. (MacKay, 
Fesenmaier, 1997) Many scholars agree that effectively designed logos 
should possess the qualities of recognizability, elicit positive emotions, and 
enable the transmission of a shared set of associations. (Henderson, Cote, 
1998) (Henderson, Cote, Leong… 2003)

Designed logos should possess the qualities of recognizability, elicit 
positive emotions, and enable the transmission of a shared set of 
associations. The role of logos in shaping public perceptions and behavior 
towards tourist destinations is of significant importance in today’s 
competitive landscape. Having established the role of logos in promoting 
tourist destinations, the next section delves into the significance of logo 
design in establishing recognition for a destination and the potential risks  
of diluting a destination’s brand image.

The Role of Logo Design in Establishing Recognition
A logo is a symbol that, when used consistently over a period of time, can 
help to establish recognition for a destination. It represents the destination 
as a visual shorthand, but it can only succinctly summarize all of the 
destination’s characteristics if it is clear and concise. However, suppose a 
logo is attractive, instantly recognizable, and striking, like the Spanish logo 
El Sol de Miró (Figure 1). In that case, it can be strong, but not function as a 
brand by itself. The more stakeholders who utilize the logo, the greater the 
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impact and recognition of the destination it generates. It is important that 
these stakeholders reflect the destination’s identity and, ideally, project 
them in their own communication. Otherwise, the value of the destination 
logo will be diluted, putting its brand image at risk of weakening. (World 
Tourism Organization, 2009).

An example of a successful logo design for a park system is the Royal Parks 
logo (Figure 2) in Britain; as Moon Brand, a branding and communications 
consultancy based in London, “The logo tells the story of the parks using 
their own language—leaves and deftly portrays the relationship between 
the park system and the British crown with one clever picture.” This clarity 
helped the project through to completion. (Airey, 2010)

This information highlights the significance of logos and visual identity in 
different contexts, as they enable companies and destinations to establish 
recognition and positive associations with visitors/customers, ultimately 
leading to increased loyalty and competitiveness. This topic is relevant to 
my research project, which aims to encourage students/people to visit 
green spaces, as it underlines the crucial role of nature in improving their 
mental and physical health.

Figure 1- The Spanish logo 
El Sol de Miró

Figure 2- The Royal Parks logo 
in Britain
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The Impact of Exposure to Nature on Physical Health
Over the past 30 years, research has determined that exposure to nature 
has a major impact on physical health. Such exposure may include visual, 
multisensory, or active engagement with nature. Edward Osborne Wilson 
FRS American biologist, naturalist, ecologist, and entomologist proposed 
the idea of the “Three Pillars of Biophilia” experience categories (Nature 
of Space), which relate to natural materials and patterns experienced in 
nature and have a positive impact on health. Empirical research in this area 
was first carried out by Ulrich, who found that hospital patients exposed to 
natural scenery from a window view experienced decreased levels of pain 
and shorter recovery time after surgery. (Miles 2007) (Heerwagen, 2009)

In the past century, there has been a growing body of research focused 
on examining the connection between humans and nature, which has 
shed light on the numerous ways in which humans are intertwined with the 
natural environment. Examples of this include the human preference for 
natural environments, the importance of maintaining natural resources, 
and the various health benefits that can result from engaging with nature. 
(Guiney, Oberhauser, 2009) (Nisbet, Zelenski, 2013)

Recent studies have suggested that individuals should spend at least 20 
to 30 minutes in a green area per visit to achieve positive mental health. 
(Shanahan, Bush, Gaston… 2016) (Yuen, Jenkins, 2020) Residents who 
live in neighbourhoods with more green areas are likely to interact more 
significantly with nature, resulting in physical and mental health benefits. 
Additionally, green areas serve as important places for social interaction. 
(Xie, Luo, Furuya… 2020) (Zhu, 2020). Spending time in green areas 
can have positive effects on health and well-being and is associated 
with increased perceived quality of life. Visiting green areas is believed 
to have healing properties and can help alleviate health-related issues. 
(Heidarzadeh, Rezaei, Haghi… 2021) (Buckley Westaway, 2020)

Having examined the impact of exposure to nature on physical health, the 
next section explores the role of urban green spaces in improving mental 
well-being and the potential implications for urban planning and design.

Shaping Public Perceptions of Green Areas Through Logo Design
Logos can be a valuable tool for managing and planning for green areas 
by increasing attractiveness and encouraging visitors. (Caballero-Calvo, 
Serrano-Montes, 2020) Several studies have shown that customers’ 
evaluations of companies are significantly influenced by their perceptions 



16A Visual Exploration of a Logo & Visual Identity System for William Hawrelak Park

of their logos. Logos featuring natural forms and visually pleasing 
designs generally elicit positive responses. The significant impact of 
logos on people’s behaviour makes them an important factor in shaping  
customers’ attitudes towards companies. (Henderson, Cote, 1998) 
(Balmer, Van Riel, Van den Ban, 2001) This suggests that the same may   
be true for park visitors.

Visual Identity and the Attractiveness of Tourist Destinations
According to previous research, companies with more visually appealing 
brands not only offer the enjoyment of visual satisfaction but also have a 
higher likelihood of forming emotional connections with their customers. 
(Bloch, 1995) (Goldman, 2005) Tourist destinations can also create and 
modify their image by developing a visual identity. A distinctive visual 
identity helps the destination to distinguish itself from the competition, 
entice more visitors, and attain better financial outcomes. (Barisic, 
Blazevic, 2014). 

The exploration of citizen preferences, the attractiveness of logos, and 
their impact on conservation suggest that selecting a green area’s logo 
should be done carefully, as it may affect the level of acceptance of the 
area and, consequently, its long-term sustainability. Logos of green areas 
play a critical role in promoting social support and engaging the public in 
the planning and management of these areas. (Caballero-Calvo, Serrano-
Montes, 2020)

This suggests that enhancing visual appeal may attract a higher number  
of visitors to a destination and that logos, as a crucial component of visual 
identity, can serve as a tool to entice individuals towards a destination by 
means of effective design.
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Summary
Existing research highlights the importance of effective design and 
branding strategies in promoting human well-being, both through the use 
of logos in destination marketing and through the enhancement of the 
visual appeal of green spaces. The findings emphasize the role of logos 
in establishing recognition and fostering positive associations among 
members of the public (including international university students), as well 
as the importance of preserving the relationship between humans and 
nature. The research indicates that exposure to nature can have significant 
positive impacts on physical health and well-being, which highlights the 
need to invest in the design and promotion of green spaces as a means of 
improving quality of life. 

Effective branding and design strategies can also contribute to promoting 
sustainable tourism by highlighting the unique features and cultural 
heritage of a destination, thereby encouraging the international university 
students to appreciate and respect the local environment and community. 
This can further enhance the value of a destination and its appeal to 
visitors, leading to increased economic benefits for the local community.

Overall, the findings of existing research highlight the interplay between 
effective branding, increasing tourism, and the promotion of human 
health and well-being. By investing in effective branding and sustainable 
tourism practices, destinations can attract more visitors and contribute 
to the preservation of natural environments and cultural heritage. At the 
same time, visitors can enjoy the benefits of experiencing the beauty and 
restorative effects of nature, leading to improved physical and mental 
health outcomes.
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Research
Methods and Procedures
This research project provides a comprehensive visual exploration of 
Hawrelak Park, employing both observational and visual analyses to gain 
a deeper understanding of its ecological composition and aesthetic 
elements. The observational research phase involved on-site observations 
during the fall season, documenting the park’s flora, fauna, and overall 
ambiance. Valuable information on the park’s tree species was sourced 
from reputable online resources (See References, F.04 - F.29), and physical 
samples were collected for analysis.
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Poplar Elm Pine Maple Spruce

The “Flourishing Concept” 
elucidates the phenomenon 
of energy propagation from a 
central core to visually spread 
elements in a given environment. 
By exploring this I shed light 
on the intricate dynamics of 
energy dispersion and its visual 
representation in the context of 
the observed elements.

Observational Research
This phase of the project entailed conducting on-site observations within 
Hawrelak Park. The primary objectives were to document the park’s 
ecological elements, including flora and fauna, as well as to capture the 
overall ambiance of the park. The observational research was undertaken 
during the fall season. To incorporate a comprehensive representation of 
the park across different seasons, supplementary images from various 
seasons were obtained using Google Maps (See References, F. 03), 
courtesy of individuals who had previously uploaded pictures of the park. 
Relevant information concerning the types of trees in Hawrelak Park was 
sourced from credible online resources. Physical samples of leaves and 
branches from these tree species were collected for subsequent analysis. 
This preliminary investigation preceded the of interviews, providing insights  
into the park’s ecological composition.

Visual Analysis
Within Hawrelak Park, five distinct tree species were identified: poplar, 
elm, pine, maple, and spruce. A visual analysis was conducted, focusing 
primarily on the leaves and their branching patterns. Key aspects assessed 
during the visual analysis included the direction of leaf and branch growth, 
which served as indicators of energy dispersion from a central point 
(Flourishing Concept). The ensuing images visually illustrate the outcomes 
of this analysis.

Figure 4 Figure 6 Figure 8 Figure 10 Figure 12Figure 5 Figure 7 Figure 9 Figure 11 Figure 13
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Hawrelak Park is home to an array of animal species, predominantly birds 
alongside a selection of mammals. This analysis focussed on five bird 
species: Canada Goose, Bohemian Waxwing, Snow Goose, Mallard, and Ring-
billed Gull - and three mammalian species: Beaver, Squirrel, and Chipmunk. 
In undertaking a visual examination of these animals, particular attention is 
devoted to their overall body structure, as well as specific details pertaining 
to their feathers and fur. The underlying objective is to identify organic 
shapes that align with the natural environment, with a specific emphasis 
on the visual representation of energy propagation from a central core, 
reminiscent of leaves and branches in trees (Flourishing Concept). The 
Beaver form diverges from the Flourishing Concept  as its appearance lacks 
the characteristic representation of energy propagation from a central core. 
Instead, the Beaver’s unique tail exhibits an aesthetically captivating texture, 
setting it apart from the observed pattern among other studied animals. 
Presented here are visual illustrations offering detailed insights into the 
aforementioned species within Hawrelak Park.

The visual analysis of the species within Hawrelak Park reveals a prevailing 
theme of organic body shapes and features that harmonize with the natural 
environment. Particularly noteworthy is the representation of Flourishing 
Concept, evoking the patterns found in tree foliage and feathers.

Canada Goose Bohemian Waxwing Snow Goose Mallard

Figure 14 Figure 16 Figure 18 Figure 20Figure 15 Figure 17 Figure 19 Figure 21
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Beaver Squirrel ChipmunkRing-billed Gull

Within the expanse of the Hawrelak Park, a picturesque lake containing 
two small islands when viewed from a Google Map (See References, F. 30) 
perspective, exhibits organic contours, mirroring the organic shapes shown 
in the bodies of the park’s animal inhabitants.

Organic shapes from the lake and islands. Organic shapes from the avians and mammals

Figure 22 Figure 24 Figure 26 Figure 28Figure 23 Figure 25 Figure 27 Figure 29
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Colour Analysis
To determine the colour palette emblematic of this park, I conducted 
an examination of photographs taken during the observational phase. 
Ten images that capture the park’s landscapes were selected and the 
extracted colours from these pictures, are presented.

The resulting colour palette revealed of earthy and organic hues, 
harmonizing with the overarching concept of the park and aligning with 
the visual analysis, characterized by its emphasis on organic shapes.

Hawrelak ParkColours extracted from all the images

Organized colour palette 
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Summary
The visual analysis focused on identifying five distinct tree species and 
evaluating their leaves and branching patterns. The idea of the “Flourishing 
Concept” emerged, indicating energy dispersion from a central point, 
reminiscent of patterns found in tree foliage. This concept was further 
explored in the examination of avian and mammalian species within the 
park. Most animals exhibited the “Flourishing Concept,” aligning their body 
structures with the energy propagation pattern.

The park’s aesthetic features were enriched by a colour analysis, resulting 
in earthy and organic colour palette that harmoniously reflected the park’s 
concept and organic shapes. Additionally, the picturesque lake with two 
small islands showcased organic contours that mirrored the bodies of the 
park’s animal inhabitants, further accentuating the interconnectedness of 
the park’s natural elements.

The insights gleaned from the observational research and comprehensive 
analysis will serve as the foundation for crafting the logo and identity design 
for this project.
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Initial Interviews: Exploring  
Emotions Related to Park
The initial interview was conducted to gain insights into students’ 
expectations and emotions when visiting a city park, particularly      
Hawrelak Park. These interviews were devised  to uncover the        
viewpoints and notions that constitute a favorable park experience         
from a student’s perspective, thereby influencing their inclination to 
frequent the park.

Following a visual analysis of the photographs and visuals obtained from 
Hawrelak Park, the second phase of data collection entailed conducting 
interviews with three students affiliated with the University of Alberta. 

These interviews served as valuable insights into students’ emotions 
and expectations when it comes to visiting parks, particularly focusing 
on Hawrelak Park. The information they provided was of immense value, 
shedding light on various dimensions of the park experience. On the 
following page, you will discover the transcripts and analyses extracted   
from these three interview sessions.
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- Have you heard of Hawrelak park? Have you visited this
  park? If not, go to question 3.

  Yes, I have visited Hawrelak Park.

1. How do you feel about the Hawrelak Park?

I think it’s cute, but the geese can be quite wild. I enjoy the open 
horizon and seeing the sky. The balloons and lake in the middle 
give a sense of tranquility, and I feel happy and childish in a 
playful way. I can do anything I want there and just be happy. 
Overall, I really like Hawrelak Park.

2. What is the unique thing about this park for you?

The clean environment makes me feel better than before and 
I have fun there. I also love the fresh air and feeling close to 
nature. It’s a great place to get away from technology and bad 
news, and it feels safe and playful. Everyone around me also 
seems to enjoy the park, which makes it feel like a vacation with 
cool people that you do not know.

3. What is your expectation of going to a park?                                                               
Or Hawrelak park specifically?

My expectation of going to a park is to feel connected to nature, 
take a break, and enjoy activities. I love the smell of fresh grass, 
and in winter, the feeling of the icy environment. I also enjoy 
barbecuing and listening to people having fun.

4. Why do you go to the park?

I usually go to the park to stay away from the busy city and feel 
close to nature and animals. It’s also a great place to chill and 
study sometimes, and to meet with friends and take long walks 
for exercise and fun.

5. Whom do you usually go to the park with?

I usually go to the park with my parents, family, and friends.

6. Have you ever noticed the visual identity of this park?

No, I haven’t.

7. If yes, how do you feel about it?

N/A (Not Applicable)

Participant 1

Interview transcript 1

• Open horizon
• Lake in the middle
• Clean environment
• Balloons Seeing the sky
• Fresh air
• Close to nature and animals
• Get away from technology and bad news
• Everyone around me

Keywords derived from Interview 1

• People
• Smell of fresh grass
• The icy environment
• Away from the busy city
• Sense of tranquility
• Happy 2
• Childish 
• Playful  2

• Better than before
• Fun 2
• Safe 
• Feel connected to nature
• Take a break
• Enjoy activities
• Chill
• Do anything (feeling free)

• Barbecuing 
• Listening to people 
• Study
• Meet friends
• Take long walks
• Exercise
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Awareness of visual identity: The interviewee 
mentions not noticing the visual identity of the park, 
indicating that the park’s visual elements may not 
have stood out or been a significant factor in the 
interviewee’s experience or perception of the park.

• Positive
• Enjoyable
• Relaxation
• Escape from urban life
• Perception of Hawrelak Park as a place of 

nature, tranquility, and social engagement

Overall
The interviewee’s responses suggest that Hawrelak Park is seen as a positive 
and enjoyable place that provides a sense of nature, tranquility, and social 
engagement. The park is perceived as a place to relax, escape from urban 
life, and participate in outdoor activities with a clean environment. However, 
the visual identity of the park does not seem to have played a significant 
role in the interviewee’s perception or experience of the park.

Interview Analysis 1

• Cute
• Tranquility
• Happy
• Playful
• Vacation
• Cool people
• Feeling better

Emotional connection:
The interviewee expresses positive 
emotions towards Hawrelak Park, 
using words like “cute,” “tranquility,” 
“happy,” “playful,” and “vacation 
with cool people.” The interviewee 
also mentions feeling better after 
visiting the park and enjoying the 
fresh air, which indicates a strong 
emotional connection to the park 
as a place of relaxation and escape 
from busy city life.

• Clean environment
• Feeling close           

to nature
• Fresh air
• Outdoor activities
• Barbecuing
• Listening to people 

having fun

Appreciation of nature:
The interviewee highlights the 
park’s clean environment, feeling 
close to nature, and enjoying 
activities like barbecuing and 
listening to people having fun. This 
suggests an appreciation for the 
park as a natural setting that allows 
for outdoor activities and a break 
from technology and bad news.

• Parents
• Family
• Friends
• Social space
• Spending time 

with loved ones
• Engaging in

Social aspect:
The interviewee mentions visiting 
the park with parents, family, and 
friends, indicating that the park 
is also seen as a social space for 
spending time with loved ones and 
engaging in activities with others.

Activities:

• Chill
• Study
• Long walks for exercise and fun
• Barbecuing
• Listening to people having fun

Features:

• Geese
• Open horizon
• Balloons
• Lake in the middle
• Feeling safe

Participant 1

Overall Keywords
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Keywords derived from Interview 2

Participant 2

- Have you heard of Hawrelak park? Have you visited this
  park? If not, go to question 3.

  Yes, I have visited Hawrelak Park.

1. How do you feel about the Hawrelak Park?

I think it’s a great urban park with lots of recreational 
opportunities. It’s wild and dense with trees, and the chance 
to see animals is appealing. Being around other people 
makes me forget about stress and not feel lonely.

2. What is the unique thing about this park for you?

The park is very diverse and vast, with nice open areas. I love 
the fireplaces there, which make me feel cozy, and festivals 
make me go to this park more than other parks. In general, 
it’s very big and diverse.

3. What is your expectation of going to a park?                                                               
Or Hawrelak park specifically?

My expectation of going to a park is to escape from the urban 
environment and relax my mind, and feel calm. Specifically, 
Hawrelak Park offers a chance to connect with nature inside 
the city.

4. Why do you go to the park?

I like nature inside the urban area, so I go to parks to connect 
more with nature. Seeing animals, plants, and other people 
there is appealing to me.

5. Whom do you usually go to the park with?

I usually go to the park alone or with friends.

6. Have you ever noticed the visual identity of this park?

Yes, I have.

7. If yes, how do you feel about it?

I don’t feel good about it because the visual identity is not 
connected visually, and they have nothing in common with 
the park. For me, they are like city signs and boards.

• Recreational opportunities
• Wild and dense with trees
• Animals and Plants
• Vast and Open areas
• Fireplaces
• Festivals
• Diverse
• Connect with nature

• Nature inside the urban area
• People
• Forget about stress 
• Not feel lonely
• Feel cozy
• Relax my mind
• Feel calm
• Seeing animals and plants

Interview transcript 2
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Features:

• Cozy fireplaces
• Diverse and vast

• Positive emotions 
towards Hawrelak Park

• Feeling less stressed 
and lonely around other 
people at the park

• Dense trees
• Chance to see animals
• Desire to connect with 

nature
• Escape from the urban 

environment and find 
calmness

• Being around other 
people at the park helps 
forget about stress and 
loneliness.

• Festivals at the park 
make it appealing and 
encourages visitation.

• Nature appreciation
• Social aspect
• Urban park
• Diversity
• Open areas
• Visual identity
• Positive impression

Emotional connection:
The interviewee expresses positive 
emotions towards Hawrelak Park, 
describing it as a great urban 
park with lots of recreational 
opportunities. They mention that 
being around other people at the 
park helps them forget about stress 
and not feel lonely, indicating an 
emotional connection to the social 
aspect of the park.

Appreciation of nature:
The interviewee expresses a strong 
appreciation for nature at Hawrelak 
Park, mentioning the dense trees, 
chance to see animals, and desire 
to connect with nature even within 
an urban environment. They also 
mention that the park offers a 
chance to escape from the urban 
environment, relax their mind, and 
feel calm.

Social aspect:
The interviewee mentions that 
being around other people at 
Hawrelak Park helps them forget 
about stress and not feel lonely, 
indicating that the social aspect 
of the park is important to them. 
They also mention festivals at the 
park, which they find appealing 
and makes them go to this park 
more than others.

Activities:

• Nature observation
• Socializing

Awareness of visual identity: The interviewee 
observes Hawrelak Park’s visual identity but finds it 
disconnected and resembling city signs, lacking a strong 
visual association with the park.

Overall
The interviewee has a positive emotional connection to Hawrelak Park, 
appreciates nature and recreational opportunities, finds the social aspect 
appealing, but is not satisfied with the visual identity of the park. They enjoy 
diverse features and activities such as festivals, open areas, and fireplaces, 
and usually visit the park alone or with friends.

Interview Analysis 2

Participant 2

Overall Keywords
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Participant 3

- Have you heard of Hawrelak park? Have you visited this
  park? If not, go to question 3.

   No

1. How do you feel about the Hawrelak Park?

N/A (Not Applicable)

2. What is the unique thing about this park for you?

N/A (Not Applicable)

3. What is your expectation of going to a park?                                                               
Or Hawrelak park specifically?

To exercise, have fun, entertain myself, enjoy fresh air, be in 
nature, and listen to birds singing.

4. Why do you go to the park?

To do exercise, listen to people’s voices, have a fun time, have 
fun with family and friends, play with them while enjoying picnic 
snacks, and sometimes to explore new places and hidden areas 
of parks.

5. Whom do you usually go to the park with?

Parents, my boyfriend, and friends.

6. Have you ever noticed the visual identity of this park?

No, I haven’t.

7. If yes, how do you feel about it?

N/A (Not Applicable)

• Fresh air
• Be in nature
• Picnic snacks
• Have fun 3
• Being with family and friends
• Being entertained
• Explore new places and hidden 

areas at the park (Curiosity)

• Exercise
• Listen to people and birds 

singing at the park
• Play with People
• Picnic
• Explore new places and hidden 

areas at the park

Keywords derived from Interview 3

Interview transcript 3
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• Enjoying fresh air
• Being in nature
• Listening to birds singing.

• Enjoying fresh air
• Being in nature
• Listening to birds singing.

• Having a fun time with 
family and friends

• Playing while enjoying 
picnic snacks

• Visiting with parents 
and friends

• Positive attitude 
towards parks as a 
place for recreation

• Socialization
• Enjoying nature.

Features:
N/A

Emotional connection:
 Based on the interview, 
the interviewee’s emotions 
about general parks are not 
explicitly mentioned. However, based on the expectations 
and reasons mentioned for going to the park, such as 
enjoying fresh air, being in nature, and listening to birds 
singing, it can be inferred that the interviewee may have a 
positive emotional connection with parks in general. The 
interviewee also mentions going to the park to have a fun 
time with family and friends, which suggests a sense of joy 
and enjoyment associated with park visits. However, it’s 
important to note that the interviewee’s emotions about 
general parks are not directly stated in the interview and 
may vary from person to person.

Appreciation of nature:
Enjoying fresh air, being in nature, 
and listening to birds singing are 
mentioned as expectations and 
reasons for visiting parks.

Social aspect:
Going to the park to have a fun 
time with family and friends, 
playing with them while enjoying 
picnic snacks, and visiting with 
parents and a boyfriend indicate a 
social aspect of park visits.

Activities:

• Exercise
• Entertainment
• Enjoying picnic snacks
• Exploring new places and 

hidden areas of parks.

Awareness of visual identity: No awareness or notice 
of visual identity of Hawrelak Park is mentioned.

Overall
 This interviewee is not familiar with Hawrelak Park and does not have any 
specific feelings or expectations about it. However, the interviewee expresses 
general expectations of going to a park, which include exercising, having 
fun, enjoying fresh air, being in nature, and listening to birds singing. The 
interviewee goes to the park to exercise, spend time with family and friends, 
and explore new areas. The interviewee usually goes to the park with parents, 
a boyfriend, and friends. The interviewee has not noticed the visual identity 
of the park. Overall, the interviewee’s responses indicate a positive attitude 
towards parks as a place for recreation, socialization, and enjoying nature.

Interview Analysis 3

Participant 3

Overall Keywords
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Category Participant 1 Participant 2 Participant 3

Senations

• Tranquility
• Happy
• Childish
• Playful
• Better than before
• Fun
• Feeling to nature
• Feeling better
• Positive
• Enjoyable
• Relaxation
• Escape from urban life

• Feeling less stressed and 
lonely

• Feeling calm
• Nature observation
• Nature appreciation
• Positive impression
• Cozy
• Social aspect
• Nature appreciation
• Positive attitude towards 

parks as a place for recreation
• Socialization
• Enjoying nature

• Having fun
• Being entertained
• Curiosity
• Positive attitude towards 

parks as a place for recreation
• Socialization, Enjoying nature

Symbols

• Open horizon
• Lake in the middle
• Clean environment
• Balloons
• Fresh grass
• Icy environment
• Geese

• Animals and Plants
• Vast and Open areas
• Fireplaces
• Festivals
• Diverse
• Nature inside the urban area
• Dense trees
• Cozy fireplaces
• Urban park

• Picnic snacks
• Play with people
• Picnic
• Listening to birds

Social
Activities

• Barbecuing
• Listening to people
• Meet friends
• Exercise
• Spending time with loved ones

• Socializing • Being with family and friends
• Exercise
• Play with people

• Barbecuing
• Listening to people
• Meet friends
• Exercise
• Spending time with loved ones

• Open horizon
• Lake in the middle
• Clean environment
• Animals and Plants
• Festivals

• Tranquility
• Happy
• Playful
• Nature appreciation
• Escape from urban life

In connection with the aforementioned keywords, the design should emanate an aura 
of happiness and amiability. To attain this goal, implementation of light colours and 
textures that evoke a genial atmosphere, distinct from the fast-paced urban lifestyle 
and technology-driven environments, is recommended. Additionally, utilization 
of organic colours can convey a sense of connection with nature, signifying an 
appreciation for its tranquility and a desire to escape from city life.

In light of the provided keywords, incorporating design elements such as animal 
shapes, trees, leaves, and lakes could be considered. Festivals are known for their 
vibrant colours, and thus, the use of a diverse colour palette in the design might be 
appropriate. Furthermore, given the analysis of these keywords, utilizing organic and 
nature-related shapes and colours could align with the desired aesthetic. The open 
horizon, presence of a lake in the middle, clean environment, and inclusion of animals 
and plants could all be factors to take into account when conceptualizing the design.

In consideration of the provided keywords, it is essential for the design to be 
welcoming and user-friendly. Parks are places where people gather to engage in 
recreational activities, socialize, and enjoy each other’s company. Activities such 
as barbecuing, listening to people, meeting with friends, exercising, and spending 
time with loved ones are all integral aspects of the park experience. Therefore, 
the design should foster an environment that encourages such activities and 
promotes a sense of community engagement.

Overall Keywords Analysis
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Design Methods
After conducting an in-depth examination of the preliminary interview 
and the dataset obtained from interviews and observational research, a 
collection of key visual icons was compiled. These icons were assembled 
to function as memory aids throughout the design phase, augmenting the 
recall of essential visual elements.

Informed by the research and interview data, the park’s atmosphere was 
communicated through. A deliberate strategy that incorporated ample 
white space and muted, tranquil colour palettes within the design system.

Transitioning to the design aspect, I will present the evolution of the logo 
design through sketches, outline the steps involved in the decision-making 
process, delve into the selection of colours and typography, and elaborate 
on the harmonious integration of the logo and typography elements.

Based on the insights from the initial interviews, it became evident that the 
design should exude a sense of approachability, playfulness, and warmth. 
Consequently, these principles were consciously taken into account during     
the sketching process.

The initial phase involved on-site pencil sketching to encapsulate 
conceptual ideas and the park’s atmosphere. Subsequently, a drawing 
program for tablets was used to develop more intricate and polished 
renditions of these sketches.

Socializing

Nature

Senations

Figure 31
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Sketching
The beginning of the creative journey involved a strategic amalgamation 
of diverse components within the design, seamlessly uniting them to 
sculpt a cohesive and overarching form. For instance, in the first sketch, 
an intricate blend of leaves, fire, a human figure, a tail, wind patterns, and 
a tree branch harmoniously converged to craft the elegant contour of a 
maple leaf. Similarly, another illustrative concept, manifesting as a circle, 
symbolizing unity and communal interaction, organically emerged through 
the contours inspired by meticulous observational research analysis.

The deliberate fusion of these elements into configurations resembling 
circles, trees, or symmetrical forms served to encapsulate the essence     
of a city park and the vibrant tapestry of Edmonton’s urban landscape. 
This creative representation conveys the notion of convergence, 
embodying the shared spirit of community gatherings, dynamic events,  
the presence of diverse wildlife, and the numerous activities that enliven 
the park’s vibrant atmosphere.

Moving forward with the design process, the distinctive bean-shaped 
lake that graces the park became a focal point for several conceptual 
sketches. It found its place within the contours of a tree, either as the 
tree’s embracing form or as an extension of its branches. Additionally,   
the lake morphed into an organic motif seamlessly integrated amidst 
other naturally flowing shapes inspired by various animal anatomies.
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Amidst the initial array of sketches, the graceful form of the Canada Goose 
captivated my focus, outshining other design elements. This revelation 
prompted a deliberate exploration, wherein I integrated the Canada 
Goose motif into a majority of subsequent sketches. These compositions 
intertwined the Canada Goose with complementary elements like the 
park’s lake, delicate leaves, and trees, weaving a seamless narrative of 
harmony and connection.
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In addition to incorporating the Canada Goose within the sketching process, 
another significant aspect or concept was also taken into consideration. 
While sketching the Canada Goose, an idea emerged involving the fusion     
of trees within an intriguing composition. 

Within the amalgamated trees concept, the aim was to artistically weave 
together a minimum of four trees, symbolizing the changing seasons and the 
array of delightful events in this park. Additionally, I sought to incorporate 
the park’s serene lake into this concept. During the sketching phase of this 
aspect, I used a brush with a texture to impart a sense of friendliness and 
relaxed ambiance that encapsulates the park’s atmosphere.

Presented below are the sketches showcasing these concepts.

The arrangement and form of the selected sketch above captured my 
interest, prompting a desire to delve deeper into various facets of this 
composition. I embarked on an exploration of diverse perspectives within 
this arrangement, as well as experimented with distinct leaf designs for 
each of these trees.
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Concurrently with the creation of tree and Canada Goose sketches, I fused 
the typography with symbolic elements evocative of the park’s essence. 
These symbols encompassed elements like leaves, tree branches, the 
serene lake, and the graceful Canada Goose. The focus primarily revolved 
around crafting the arrangement and interplay of letters, intertwining their 
forms in a manner that echoed the aforementioned symbols.

As the work continued, it became increasingly apparent that the trajectory 
I had initially set my sights on did not harmonize with the insights garnered 
from the research, nor did it effectively encapsulate the very essence it 
sought to convey.

The sketching process was characterized by contemplation occurring 
concurrently with execution, working through iterative refinement towards 
a final version of the logo.
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Navigating through iterations in the design process is a natural course 
for any designer. Throughout this creative journey, designers delve into 
the realm of symbols and concepts, seeking the optimal alignment with 
both the overarching concept and the outcomes of thorough research. In 
certain instances, the design process seamlessly converges, exemplified 
by the evolution of the tree combination logo, which transitioned from its 
initial form to a layout level. Here, the symbol was integrated with diverse 
layouts, each evaluated to determine the most harmonious composition.

As the work continued, further refinements ensued. The decision was 
made to reimagine the leaves and explore alternative combinations, adding 
depth and dimension to the ongoing exploration of design possibilities.
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Among the various logo designs, a prominent one takes the form of trees. 
This particular design underwent thorough exploration, with a focus on 
refining its composition and experimenting with a diverse array of leaves. 
Ultimately, the decision crystallized around crafting the trees as pine trees, 
a choice rooted in the park’s abundant pine tree presence. This selection 
not only features the park’s distinctive flora but also resonates with its 
locale, where pine trees flourish in abundance.

This logo stands as one of the final designs which will be shown during 
the second interview phase. Within this emblem, a deliberate endeavor 
was made to convey the welcoming and natural essence of Hawrelak Park 
to the observer. This was achieved through the application of a casual 
brush texture, combined with the arrangement of four pine trees. These 
trees encapsulate both the intrinsic character of the landscapes and the 
ambiance that envelopes the park.

Among the array of potential choices, this particular logo was selected due 
to its resonance with the recurring theme, and a repeated emphasis on an 
organic connection to nature found in the collected insights prompted the 
decision to embark on a design venture rooted in trees.

Final Trees Logo
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The focal point of the design process centered on crafting an endearing 
and approachable depiction of the Canada Goose for the logo. Among the 
myriad sketches, one particular rendition resonated with my envisioned 
concept while also encapsulating the outcomes of the research. Presented 
below are a selection of Canada Goose sketches that were explored:
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Among the Canada Goose sketches, two designs seized my attention, 
prompting me to refine them into their ultimate forms.

The initial design, Logo 1, encapsulates the charm and endearing nature 
of the Canada Goose through its figure and intricately textured details. 
Presented in an almost oval format, this rendition mirrors the ambiance 
that pervades the park’s environment. I intentionally pursued a path of 
simplicity, recognizing the visual power of uncomplicated forms in leaving 
a lasting imprint in memory. However, it is important to emphasize that 
this simplicity is intended to complement, rather than obscure, the 
profound depth and significance underlying the logo’s composition.

The decision to adopt an oval shape serves to underscore the social 
nature of Canadian Geese, which thrive as cohesive flocks. This visual 
metaphor captures the vibrant events and gatherings that define the 
park. Moreover, the “Flourishing Concept,” as unravelled during the 
research phase, is hidden in the feathers of this Canada Goose design.

While Logo 1 effectively conveys the adorable and captivating persona of 
the Canada Goose, I remained acutely aware of the potential nuances in 
public perception. To address this, I conceived an alternate rendition that 
retained the essence of Logo 1 while infusing it with additional elements 
and a more pronounced circular form. This refined iteration was designed 
to offer interviewees a variety of choices, enabling a discerning evaluation 
and eventual selection of the logo that resonated with them the most.

Logo 1 Logo 2



41A Visual Exploration of a Logo & Visual Identity System for William Hawrelak Park

On the previous page, Logo 2 embodies an air of grace and tranquillity, 
portraying the Canada Goose in a poised and serene posture while 
swimming. This particular rendition is conceived to explore an array of 
sentiments among the interviewees. Notably, during the preliminary 
interviews, the park’s prominent lake emerged as a focal point of 
discussion, thus sparking the pursuit of a logo design that resonates         
with this natural centrepiece.

The design shows the Canada Goose in a serene aquatic tableau,        
evoking a sense of elegance and beauty that harmonizes with the park’s 
peaceful lake. The colour palette used in this sketch exhibits a sense of 
realism, a conscious choice intended to make an immediate connection 
with the viewer.

In Logo 2, the aim was to capture the allure of the Canada Goose in its 
aquatic environment.
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Four logo designs underwent a process of streamlining and refinement to 
cater to diverse applications. The inherent intricacies of these logos posed 
challenges when employed in smaller dimensions. To address this, each 
design, was simplified ensuring their effectiveness and visual impact across 
various applications..

For instance, the Trees logo was adapted into three distinct formats, 
tailored for application in contexts such as printed materials or websites. 
The goal was to preserve the essence of each logo while optimizing their 
visual clarity and coherence.

Below, are the refined versions of the logos, designed for adaptability and 
impact across a variety of applications.

Logo 1

Primary  Logos Secondary  Logos Tertiary  Logos

Logo 2

Logo 3

Logo 4
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The inherent possibilities of activities such as walking, dancing, running, and 
engaging in various movements, as seen within Logo 2, sparked a creative 
revelation: designing a responsive logo tailored to the distinct seasons 
hosting festivals and events within the park. This endeavour also presents 
an ideal opportunity to gauge the effectiveness of a responsive logo as a 
design solution for attracting a broader audience, particularly students, to 
the park.

These logos, featuring an endearing Canada Goose figure standing 
gracefully on its charming feet, inspired the notion of reshaping the 
goose’s stance to convey different modes, such as running or dancing. 
This innovative approach maintains the core characteristics of the logo 
while imparting a distinctive ambiance. These additional logo variations are 
intended for utilization in advertising banners, websites, and application 
advertisements, effectively encapsulating the unique spirit of each season 
and the events unfurling within the park.

In alignment with this vision, I conceived four logos, each remaining faithful 
to the fundamental essence of the primary logo, tailored explicitly for 
the Spring, Summer,  Fall and Winter festivals and events. The Spring and 
Summer logos portrays the goose dancing with wings outstretched—a 
reflection of the celebratory and cultural atmosphere synonymous with 
these seasons, exemplified by events like the Heritage Festival. In contrast, 
the Fall and Winter logos depicts the Canada Goose as an ice-skating 
enthusiast, elegantly adorned with a scarf—a symbol of the cold-weather 
festivities and icy sports that hallmark events like the Silver Skate Festival.

Presented herewith are the fruits of this creative journey: the responsive 
logos encapsulating each season’s distinct charm, designed to resonate 
with the vibrant tapestry of festivals and events flourishing within the park’s 
welcoming embrace.

Fall Logo Winter LogoSpring Logo Summer Logo



44A Visual Exploration of a Logo & Visual Identity System for William Hawrelak Park

Typography 
Developing the typography for this logo design posed a challenge, given 
that the park is an integral part of the City of Edmonton and the Edmonton 
River Valley Parks’ identity systems. Notably, Edmonton River Valley Parks 
maintain their distinct visual identity through the application of the Prelo 
Family typeface, a choice that creates a unified wayfinding system across 
the entire River Valley Parks network. However, the task at hand is to creaet 
a logo for The William Hawrelak Park. While it is part of the River Valley parks 
the logo must encapsulate the unique identity of William Hawrelak Park.

This intricate balance prompted me to explore various typefaces and 
layouts, drawing from my past knowledge and experience. The objective 
was to identify the optimal typeface that resonated harmoniously with the 
logos designed specifically for this park. I scrutinized and experimented 
with diverse typefaces, and arrived at the one that captured the essence 
of The William Hawrelak Park. Presented below are the typefaces that 
underwent scrutiny, culminating in the chosen typeface that emerged as 
the perfect match for this logo design.

The rationale behind the use of a thinner font for “William” and a bolder 
font for “Hawrelak Park” stems from the fact that the residents of 
Edmonton primarily recognize this park as “Hawrelak Park,” despite its 
official name being “William Hawrelak Park.” This layout choice is rooted in 
optimizing viewer engagement, as the bolder emphasis on “Hawrelak Park” 
ensures a more immediate connection with people due to its familiarity 
and quicker visibility compared to “William.”
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“Bahnschrift” typeface was selected due to its exceptional legibility even 
at a reduced size, alongside its well-proportioned black and white space, 
as well as relatively high x-height. This balance ensures its adaptability 
across diverse applications without compromising its legibility or identity. 
Additionally, the letter “L” in this typeface, resembling the feet of The 
Canada Goose logo, further complements the design. The overall friendly 
yet uncomplicated aesthetic of the “Bahnschrift” typeface harmonizes 
with the aims of the project.
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I incorporated the “Bahnschrift” typeface with three logos: two featuring 
Canada Geese and one featuring Trees. This choice was particularly fitting 
for the Geese logos, as its uncomplicated and friendly aesthetics align 
well with them. As for the Trees logo, I opted for this simple and sans-serif 
typeface to counterbalance the logo’s intricate sharp edges, thus lending a 
sense of calm and simplicity to the overall design.
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I selected the “New Spirit” typeface for the naturalistic Canada Goose logo 
due to its serene and friendly tone aligning harmoniously with the tranquil 
atmosphere of Hawrelak Park. The swimming Canada Goose, depicted 
from an elevated perspective, exudes an aura of grace. The chosen 
typeface mirrors this, with its curving forms high x-height evoking a sense 
of serenity and comfort much like the Goose’s serene posture.

The layout of this typeface diverges slightly from the other logos, 
enhancing the overall composition and visual appeal. This arrangement 
gives the logo a more organized and aesthetically pleasing visual form.
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Structure 
The arrangement and layout of the logo, along with its accompanying 
type, have been structured according to the principles of the golden 
ratio. This choice stems from my personal inclination towards geometric 
precision. My work consists of well-structured, organized geometric 
forms—a complete departure from the approach taken in this project. 
While the overarching design maintains an inherent geometric 
shape, such as circles and ovals, the finer details utilize a freehand 
style characterized by textures and organic edges. This journey into 
uncharted territory was a novel experience that presented challenges 
while fostering an exploration of diverse design concepts, pushing me 
beyond my comfort zone.

Despite the seemingly unbounded and free-spirited appearance of 
the design, I tried to infuse an element of structure and organization. 
Utilizing the golden ratio, I integrated its harmonious proportions into the 
composition of the logo and typographic elements. The result achieves 
a visual equilibrium that celebrates both formal freedom and a grounded 
sense of proportion.
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Distinguishing the main logos from the tertiary logos, their compositions 
diverge to accommodate varying applications. Given that the tertiary logos 
are intended for use in smaller contexts, a deliberate adjustment involves 
increasing the type size. This modification ensures enhanced legibility, 
facilitating ease of reading even when scaled down.

Tertiary Logos
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Pattern 
As previously mentioned, this logo possesses the potential to embody 
both dancing and skating themes. Consequently, I devised four logos 
tailored for the Spring, Summer, Fall and Winter seasons, each augmented 
with patterns that evoke their respective times of year. Recognizing the 
textural and painterly nature of these logos, an intriguing notion emerged: 
the incorporation of two secondary logos as illustrative elements. For 
instance, the Winter logo could merge with the Winter pattern to serve 
as an illustration on hoodies and sweaters for the Silver Skate Festival 
during winter. This strategic integration could foster a coordinated identity 
between the park and the festival.

Outlined below are the patterns and illustrative elements that further 
enrich the depth and visual narrative of the logo designs.

Spring

Fall

Summer

Winter
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Fall

Summer

Figure 32

Spring

Winter
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Colour 
As previously mentioned, the colour palette was selected and derived 
from photographs of the park, resulting in a predominant array of organic 
and earthy hues reflective of the park’s serene environment. To enhance 
the harmonious interplay between form and colour, subtle adjustments 
were made to certain shades. Presented here is a selection of colours 
sourced from the organic spectrum, along with insights into their evolution 
throughout the colour selection process for the logos.
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The rationale behind altering the colours to a different palette lies in the 
inherent nature of earthy and organic tones, which possess a subdued 
contrast compared to the hues I opted for. My objective was to enhance 
the visual contrast of each logo, a transformation I carefully executed to 
amplify the interplay between form and design.

Colours derived from the colour analysis, 
accompanied by the corresponding altered colour.
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Four Logos designed for this project

Design Feedback 
Interviews
Having established a coherent concept and design rationale, and the 
subesquent completion of several logo designs, I conducted a round of 
interviews, with the three previous participants from the initial interview 
and two additional participants. This expansion in participant numbers 
aimed to obtain more conclusive feedback for the evaluation process.

During this interview session, each participant was presented with four 
distinct logos, and they were asked about their emotional responses 
towards each logo. Lastly, participants were asked to identify their 
preferred logo from the set of four options.

Following logo selection, participants were presented with various colour 
schemes and typefaces corresponding to their favored logo, and their 
opinions were sought on the visual variations.

As a result, the interviewees were asked about the effectiveness of the 
various logos—simplified variations designed for diverse applications—in 
terms of establishing a cohesive and recognizable system aligned with the 
primary logo.

This process allowed for a nuanced examination of participant preferences 
and perceptions concerning the logos and their various iterations, 
ultimately contributing to the development of a refined logo design.
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1. Please look at each logo and check the boxes for the feelings they evoke in you:

Logo 1 Logo 2 Logo 3 Logo 4

Likable Calm Social Natural Cheerful Fun Other

Logo 1 Courtly 

Logo 2 Free

Logo 3 Friendly and familiar

Logo 4 Curiosity

Likable Calm Social Natural Cheerful Fun Other

Logo 1 Relaxing 

Logo 2 -

Logo 3 Pleasant

Logo 4 Mystery

Likable Calm Social Natural Cheerful Fun Other

Logo 1 - 

Logo 2 -

Logo 3 Sociable

Logo 4 Horror

Likable Calm Social Natural Cheerful Fun Other

Logo 1 - 

Logo 2 Painting

Logo 3 Angry but fun

Logo 4 Peaceful

Likable Calm Social Natural Cheerful Fun Other

Logo 1 Charming 

Logo 2 Fake

Logo 3 Very friendly

Logo 4 Relaxing

Results of the Design Feedback Interviews

Participant 1

Participant 2

Participant 3

Participant 4

Participant 5



56A Visual Exploration of a Logo & Visual Identity System for William Hawrelak Park

4. Which colour do you prefer for the type, and why? 

1 and 2 but 1 more than 2nd. Cause its colour makes me feel like the goose is walking on the 
grass. 2nd one is because it feels like the goose is swimming, but because I see its feet, it 
doesn’t let me feel completely like that.

Green looks better in my eyes, although I do not have a preference in colour but personally 
I like blue colour. Maybe both? Green and blue? Pink does not work for me at all, it reminds 
me of a pastry! Orange is my 3rd favorite. So green, blue and then orange.

Logo 1 Logo 2 Logo 3 Logo 4

2. Out of the four logos, which one is your favorite? Please choose only one.

Logo 3

Logo 3

Logo 3

Logo 4

Logo 3

3. Why is this logo your favorite? What specific elements or aspects of it appeal to you? 

It has a character which is very friendly and makes me feel it’s my friend and it’s been a 
long time since I have had it as a pet.

I love the cute figure and the colours. This logo reminds me of my memory of some of 
these geese, which let me pet them but then bit me after. It was not a bad bite, so I adored 
the connection with that goose. This logo has a more beautiful character of a Canada 
Goose than two other goose logos.

It is true that geese always are scary, but for me, this one is very cute and friendly. Makes 
me wanna be friend with it. It feels like it did something naughty and now turned back to 
check if anyone saw it or not. I also love the way it stands; very wibbly-look as the geese 
look the same. In general very likable and characteristic.

Reminds me of the parks here specially because of being pine trees and the way they look 
is so calm and peaceful. Tickles my curiosity to go through those trees and explore what’s 
in there.

Very hard to choose between the first and third one, the first one has this luxury look for it 
which makes this park look related to royal people with high class people but the third one 
speaks more of the reality of this city and a city park; friendly and fun so because of that I 
chose 3 logo.

Logo 3 Logo 4

Participant 1

Participant 1

Participant 1

Participant 2

Participant 2

Participant 2

Participant 3

Participant 3

Participant 4

Participant 4

Participant 5

Participant 5
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I think the green colour looks better with the goose cause it belongs to nature and feels 
like leaves and bushes surrounding the goose. Although the blue colour is all right and 
feels like water, I prefer the green colour cause makes more sense of a park.

Green is my preferred colour for this logo, blue and orange do not match the feeling of 
the logo for me.

Blue, have the feeling of the goose standing next to a lake and wanting to jump into the 
water. Green looks good too as it is related to the park and nature, but my choice is blue 
cause why not? Lakes and water belong to nature too and goose swimming makes more 
sense.

5. Which type style do you prefer , Serif or Sans Serif?

Serif, it feels more like grass

Sans Serif, I do not know, but I like the simpler one more.

Sans Serif, feels more clear and friendly to me.

Serif matches the logo more, it adds up to the sharp trees’ leaves.

Definitely Sans Serif for this logo. Cause it has a calm and easy characteristic, I really do 
not know if my reasons make sense or not but I feel like the Sans Serif type style feels right 
there.

Serif Sans Serif

6. When considering the representation of the park across various applications, do you 
lean towards utilizing this assortment of logos with distinct versions, or do you prefer a 
singular logo to symbolize the park?

Participant 1

Participant 2

Participant 3

Participant 3

Participant 4

Participant 4

Participant 5

Participant 5

Figure 33 . Logo 3 in different applications Figure 34. Logo 4 in different applications
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I really love the other versions too, they all look similar and related to this park, and the 
goose character is very cute in different positions. I really love the goose with the scarf 
and the skates are so cute! If I saw this shirt in the store I would definitely buy it.

I really like the idea of the logo changing through the seasons and show the festivals by 
the colours. The variety feels interesting. I love the brands which change their look during 
Christmas or Halloween to match the atmosphere. So here for this lovely park and logo, I 
think this is cute or maybe something trendy?

They seem nice and understandable, I feel like many parks should do the similar thing 
you are doing for this park. I have a stamp collection and I would like to buy these stamps 
designed for this park.

I think the logo with more details feels better the other logo with two colours feels 
different and separate from the main logo. I think they are connected very nicely because 
the colours match but I do not think the smaller logos on the stationery set are the same 
as the one on the t-shirt.

First of all, do you sell those t-shirts? I want to buy one even if you change your design. I 
love the green background for the running goose. She looks so happy and cheerful, I wanna 
be like her in that park. I loved the shirts and the notebook designed for this park cause 
I like writing and having a notebook from a park that I can visit and write makes me feel 
connected and cool.

7. Will this designed system encourage you to visit Hawrelak Park more than before?

Definitely, yes, I did not know Hawrelak Park has different festivals in it; in this interview, I 
learned about that, and I think this cute goose makes me curious about
this park.

After seeing the logo changing during seasons and occasions, I really love to visit the 
park to see what is going on there that this cute logo has changed. It’s like a little spark of 
curiosity that tells me there’s something really cool going on in the park.

Of course, as I mentioned before it should be something that all the parks should do cause 
it is more fun and fun to visit. I think having a gift shop with this logo and t-shirts would sell 
really good.

Yes, it does but it makes some confusion in my mind if this is the same logo or not. So I 
think my answer here is based on the main logo, if it is the logo I will definitely visit the park 
as I mentioned before and it tickles my curiosity so I would like to visit the park.

Definitely, if you give me one of the T-shirts and a notebook I can even ask my friends to 
visit. The whole system you designed evokes a fun environment feeling in me of this park 
which is not far from the campus.

Participant 1

Participant 1

Participant 2

Participant 2

Participant 3

Participant 3

Participant 4

Participant 4

Participant 5

Participant 5
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4

Likable 2

Calm 5

Social 1

Natural 5

Cheerful 2

Fun  1

Other Courtly, Relaxing, Charming 16

Likable 1

Calm 1

Social 2

Natural 5

Cheerful 0

Fun 2

Other Free, Painting, Fake 11

Feedback Analysis

0 0

Logo 1

Logo 3

Logo 2

Likable 5

Calm 3

Social 4

Natural 5

Cheerful 5

Fun 5

Other Friendly and familiar, Pleasant,
 Sociable, Angry but fun, Very friendly

27

Participant 1:

• Appreciates the friendly character of the logo.
• Feels a sense of familiarity and connection with the 

logo, comparing it to having a pet for a long time.
• Emphasizes the friendly and approachable nature of 

the logo.

Participant 2:

• Likes the cute figure and colours of the logo.
• Has a personal memory associated with geese, and 

the logo reminds them of that experience.
• Finds the character of the Canada Goose in this logo 

more beautiful compared to other goose logos.

Participant 3:

• Acknowledges that geese are generally perceived as 
scary but finds this particular logo cute and friendly.

• Describes the logo as mischievous, creating a sense 
of playfulness and curiosity.

• Appreciates the wibbly look and characteristic stance 
of the goose, which aligns with their perception of 
geese.

Participant 5: (Participant 4, liked Logo 4)

• Struggles to choose between the first and third logos.
• Highlights that the first logo has a luxurious 

appearance associated with royalty and high-class 
people.

• Ultimately selects the third logo because it 
represents the reality of the city park, being friendly 
and fun.

From these responses, we can gather that the common elements 
appreciated in the third logo are its friendliness, cuteness, approachability, 
and alignment with the reality of a city park. The logo’s ability to evoke 
positive emotions, create a connection with personal experiences, and 
convey a sense of playfulness seem to be important factors in its appeal.
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Appearance Emotions Authenticity Playfulness Association Colours

Friendly Familiar Aligns with 
reality

Naughty Royal association Not explicitly 
mentioned, but 
implied as an aspect 
of liking the cute figure 
and colours of the 
logo (mentioned by 
Participant 2).

Cute Connection Fun

Beautiful Adored High-class 
association

Mischievous Reminds Represents 
the city park

Playful

Wibbly-look Memory Comparison with 
other goose logos

Likable + emotions Curious

Characteristic

Green • P 1: Prefers green more than blue as it evokes the feeling of the goose walking 
on grass.

• P 2: Considers green as their preferred colour, associating it with nature.

Blue • P 1: Mentions blue as an option, but not their top preference due to the 
visibility of the goose’s feet.

• P 2: Likes blue personally but doesn’t have a strong preference for it.

• P 3: Acknowledges that blue is acceptable and associated with water but 
prefers green for a park setting.

• P 5: Prefers blue as it evokes the image of the goose standing next to a lake 
and wanting to jump into the water.

Pink • P 2: States that pink does not work for them, as it reminds them of pastries.

Orange • P 2: Considers orange as their third favorite colour.

Based on this categorization, we can see that green is the most preferred 
colour, with multiple individuals expressing a preference for it. Blue is also 
favored by a few individuals, particularly for its association with water 
and lakes. Pink is not preferred by any of the interviewees, while orange is 
mentioned as a lower preference compared to green and blue.

Evidently, a substantial majority of participants expressed a preference 
for both green and blue as their favoured colours for the logo under 
consideration. Subsequent to a thorough analysis, informed by principles 
of design and the cohesive interplay of colours, the designer arrived at 
a definitive decision to adopt blue as the primary colour for the logo. 
This choice was predicated on its seamless alignment with the overall 
composition and structural integrity of the logo, thereby ensuring an 
optimal amalgamation of visual elements.

3 out of 4 participants prefered Sans Serif type for this logo.

Sans Serif Type Serif Type
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Participant 1:

• Expresses a strong liking for the other versions of the 
logos, finding them similar and related to the park.

• Appreciates the cute goose character in different 
positions.

• Specifically mentions loving the goose with the scarf and 
finds the skates cute.

• Indicates a willingness to purchase merchandise 
featuring these logos.

Participant 2:

• Likes the idea of the logo changing through the seasons 
and reflecting the park’s festivals through colours.

• Finds the variety of responsive logos interesting.
• Draws a parallel to other brands that change their look for 

holidays, finding it appealing.
• Suggests that the responsive logos could be considered 

cute or trendy.
Participant 3:

• Views the concept of responsive logos positively, 
suggesting that other parks should adopt a similar 
approach.

• Describes them as nice and understandable.
• Mentions a personal interest in stamp collecting and 

expresses a desire to purchase stamps designed for the 
park.

Participant 5:

• Expresses a strong desire to purchase merchandise 
featuring the logos, specifically mentioning t-shirts and 
notebooks.

• Likes the green background and the running goose, 
associating it with happiness and cheerfulness.

• Values the connection and coolness associated with 
having a notebook from a park they can visit and write 
about.

Aesthetic • Liking the different versions of the 
logos

• Appreciating the cute goose character 
in different positions

• Expressing a willingness to buy 
merchandise featuring the logos

Variation and 
Trendiness

• Finding the idea of changing logos 
through seasons interesting

• Appreciating the variety and relating 
it to other brands’ holiday-themed 
changes

• Suggesting that the responsive logos 
could be considered cute or trendy

Practicality 
and 
Collectability

• Perceiving the concept of responsive 
logos as nice and understandable

• Suggesting that other parks could 
adopt a similar approach

• Expressing an interest in purchasing 
stamps designed for the park

Emotional • Desiring to purchase merchandise, 
specifically t-shirts and notebooks

• Associating the green background and 
the running goose with happiness and 
cheerfulness

• Valuing the connection and coolness 
of having a notebook from the park for 
personal use

These perspectives demonstrate a range of opinions regarding the 
preference for a set of logos versus a single logo. The participants 
appreciate the aesthetics, variety, practicality, collectability,            
emotional connection, and utility associated with the responsive             
logos in different ways.
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Participant 1:

• Expresses that the designed system of responsive logos 
has increased their curiosity about Hawrelak Park.

• Notes that they were not aware of the different festivals 
in the park before the interview.

• Indicates that the cute goose logo makes them more 
interested in visiting the park.

Participant 2:

• States that the logo changing during seasons and 
occasions would motivate them to visit the park.

• Describes the changing logo as a spark of curiosity, 
suggesting that it implies something cool is happening     
in the park.

Participant 3:

• Affirms that the designed system of responsive logos 
would encourage them to visit Hawrelak Park more.

• Views the system as something that all parks should 
adopt for a more enjoyable visit.

• Mentions the potential success of a gift shop with the 
logo and t-shirts.

Participant 5:

• Definitely feels that the designed system would 
encourage them to visit Hawrelak Park more.

• Expresses a strong desire to receive a t-shirt and a 
notebook, suggesting that it would further motivate   
them to visit.

• Finds the entire system evokes a fun environment feeling 
and highlights the proximity of the park to the campus.

Increased 
Curiosity and 
Awareness

• Learning about the different festivals in Hawrelak 
Park through the interview increased curiosity.

• The cute goose logo adds to the curiosity and 
interest in visiting the park.

Curiosity and 
Excitement

• The changing logo during seasons and occasions 
creates a sense of curiosity and excitement.

• Associates the changing logo with something cool 
happening in the park.

Enjoyment and 
Commercial 
Potential

• Believes that the designed system would make 
visiting the park more fun and enjoyable.

• Suggests that all parks should adopt a similar 
system.

• Recognizes the potential for a gift shop with the 
logo and t-shirts to be successful.

Motivation and 
Fun Environment

• The designed system would definitely encourage 
them to visit the park more.

• Expresses a strong desire for a t-shirt and a 
notebook, which would further motivate them.

• Feels that the entire system evokes a sense of fun 
environment and highlights the park’s proximity to 
the campus.

Overall, the participants’ responses indicate that the designed system of responsive 
logos has the potential to increase curiosity, excitement, and enjoyment associated 
with visiting Hawrelak Park. The cute and changing logo elements, as well as the 
commercial potential of merchandise, play a role in motivating them to visit the park 
more frequently.
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1

Likable 4

Calm 4

Social 2

Natural 5

Cheerful 3

Fun  1

Other Curiosity, Mystery, Horror, 
Peaceful, Relaxing

19

Favorite Logo:

• They appreciate the calm and peaceful feeling it evokes.
• The presence of pine trees in the logo reminds them of local parks 

and stirs their curiosity to explore what lies beyond the trees.

Preferred Type Colour:

• The participant prefers green as the type colour for this logo.
• Blue and orange do not match the feeling of the logo according to 

their perception.

Preferred Type Style:

• The participant prefers a serif typeface for the logo.
• They believe that serif matches the logo more and complements 

the sharp leaves of the trees.

Preference for Set of Logos or Single Logo:

• The participant prefers the logo with more details, indicating that 
it feels better to them.

• They express that the other logo with two colours feels different 
and separate from the main logo.

• While they acknowledge that the colours match well, they feel that 
the smaller logos on the stationery set differ from the logo on the 
t-shirt.

Impact on Visitation:

• The designed system, specifically the main logo, encourages the 
participant to visit Hawrelak Park more than before.

• However, there is some confusion in their mind regarding whether 
the smaller logos are the same as the main logo.

• They emphasize that their answer is based on the main logo, 
which sparks their curiosity and would definitely motivate them to 
visit the park.

Aesthetic Appeal 
and Association

• Appreciation for the calm and peaceful feeling evoked by the logo.

• Connection to local parks through the depiction of pine trees.

• Curiosity stirred by the logo, inspiring a desire to explore.

Colour Preference • Preference for green as the type colour, considering it suitable for the logo’s overall 
feeling.

Typeface 
Preference

• Preference for a serif typeface, believing it complements the sharp leaves of the 
trees in the logo.

Presentation and 
Consistency

• Preference for the logo with more details, perceiving it to be a better 
representation.

• Perception that the smaller logos on the stationery set differ from the main logo, 
causing a sense of separation.

Impact on 
Visitation

• The designed system, particularly the main logo, serves as an encouragement to 
visit Hawrelak Park.

• Some confusion arises regarding the consistency of the logos, but the participant’s 
motivation to visit is based on the main logo and their curiosity.

Overall, the participant’s perspective provides 
valuable insights into their preference for Logo 4, 
including its aesthetic appeal, colour and typeface 
preferences, and its potential to increase their 
curiosity and desire to visit Hawrelak Park.

Logo 4
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Summary 
In the Design Feedback Interviews, the participants expressed extremely 
positive feelings towards the logo designs, finding them likable, calm, social, 
natural, cheerful, and fun. The third logo stood out as the favorite choice, 
admired for its friendly and cute character, resonating with their perception 
of Canada Geese and representing the reality of a city park. Green emerged 
as the preferred colour, associated with nature, while blue received positive 
mentions for its connection to water and lakes. The participants also favored 
the use of a sans serif typeface. The concept of a system of logos, changing 
throughout seasons and occasions, was well-received, with participants 
finding it interesting and enjoyable. They perceived the system as an incentive 
to visit Hawrelak Park more frequently, driven by curiosity, the desire to 
witness the changing logos, and the potential for acquiring merchandise 
featuring the logos. Overall, the interviews and analyses demonstrated the 
effectiveness of the logo designs and logo system in creating an appealing 
brand image and encouraging engagement with the park.



65A Visual Exploration of a Logo & Visual Identity System for William Hawrelak Park

Final Logo

Primary Logo

Fall events’ logo Winter events’ logoSpring events’ logo Summer events’ logo

Secondary Logos
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Tertiary Logos
These simplified logos are for smaller-sized applications
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For Visual Identity System

Usage Guidelines Booklet

See Appendix 5

See Appendix 5
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See Appendix 5

See Appendix 5
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See Appendix 5

Sample Applications
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See Appendix 5
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Further Research 
Further exploratory research is warranted in the field of logo and visual 
identity design for urban parks, specifically focusing on enhancing the 
interactive elements of the visual identity system. While this thesis project 
successfully demonstrated the positive impact and potential of a well-
designed logo to attract students and individuals to William Hawrelak 
Park, there remains a significant opportunity to delve into more dynamic 
aspects this logo. Future research could investigate the implementation 
of animated logos and responsive visual identity elements that engage 
users across digital platforms such as websites and applications. Exploring 
how these interactive features contribute to visitor engagement and 
park utilization would provide valuable insights for city officials, park 
management and urban designers. By extending the scope of research 
to encompass user experience in both physical and digital environments, 
urban planners can harness the potential of technology to stronger 
connections between city parks and their users and communities.

A promising avenue for further investigation lies in examining the broader 
implications of enhanced park engagement on the well-being of park 
visitors, particularly students. While this study has already demonstrated 
a correlation between logo design and increased park attraction, 
understanding the sustained effects on the mental and physical health of 
individuals, especially students, presents an intriguing research trajectory. 
A longitudinal study could be undertaken to observe the long-term patterns 
of park utilization among students and the subsequent impact on their 
overall well-being. This exploration would require collaboration between 
urban designers, public health experts, and education professionals to 
comprehensively analyze the multifaceted relationships between visual 
identity design, park utilization, and individual wellness. By uncovering the 
mechanisms through which visually appealing park logos and identities 
contribute to improved mental and physical health outcomes, this avenue 
of research has the potential to reshape  the marketing of urban parks and 
devise strategies to prioritize the holistic well-being of city residents.
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Conclusion 
This thesis project consisted of an exploration of William Hawrelak Park’s 
visual identity and its resonance with the university student population. The 
project direction was rooted in the understanding that a well-designed visual 
identity can transcend mere aesthetics, becoming a conduit for establishing a 
meaningful connection between individuals and their environment.

Through variety of research methodologies, including observational analyses 
and interviews with students, a visual identity system was designed for 
Hawrelak Park based on the interview participants’ responses. The challenge 
was to encapsulate the park’s unique character and atmosphere within the 
forms of a compelling visual representation. The design process involved 
on-site sketching and digital refinement using a drawing program on a tablet. 
This iterative approach, combined contemplation with execution. The final 
logo and visual identity system design emerge as a visualization of nature’s 
rhythms and the character and significance of the park in the lives of students, 
along with the potential for engagement with the park to improve their mental 
health and well-being.

The concept of a logo system struck a resounding chord with participants. 
By altering the logo to mirror the change of seasons and to highlight special 
events or festivals, the logo system transitioned from a conventional design 
approach to a catalyst for student engagement. The allure of this system 
lies in its ability to create anticipation, inviting individuals to take part in the 
unfolding visual narrative of Hawrelak Park.

The design research process helped to craft a visual language that resonated 
with the student participants. The development of this thesis project revealed 
that a strategically designed logo holds the power to transcend its visual form, 
and become a beacon that draws students and visitors alike to engage with 
Hawrelak Park in unanticipated ways. The implementation of adaptive logos 
for distinct seasons and events created new enthusiasm for individuals to 
seek out the park’s ever-changing visual narrative.

In a world marked by rapid urbanization and evolving landscapes, this thesis 
shows the transformative potential of visual communication design. It 
demonstrates the profound connections between people and spaces and 
it serves as a reminder that design is not confined to aesthetics alone; it 
is a dynamic force that has the remarkable capacity to enrich lives, foster 
engagement, and deepen the symbiotic relationship between individuals and 
the natural world.
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2. Interview Transcripts

- Have you heard of Hawrelak park? Have you visited this
  park? If not, go to question 3.

  Yes, I have visited Hawrelak Park.

1. How do you feel about the Hawrelak Park?

I think it’s cute, but the geese can be quite wild. I enjoy the open 
horizon and seeing the sky. The balloons and lake in the middle 
give a sense of tranquility, and I feel happy and childish in a 
playful way. I can do anything I want there and just be happy. 
Overall, I really like Hawrelak Park.

2. What is the unique thing about this park for you?

The clean environment makes me feel better than before and 
I have fun there. I also love the fresh air and feeling close to 
nature. It’s a great place to get away from technology and bad 
news, and it feels safe and playful. Everyone around me also 
seems to enjoy the park, which makes it feel like a vacation with 
cool people that you do not know.

3. What is your expectation of going to a park?                                                               
Or Hawrelak park specifically?

My expectation of going to a park is to feel connected to nature, 
take a break, and enjoy activities. I love the smell of fresh grass, 
and in winter, the feeling of the icy environment. I also enjoy 
barbecuing and listening to people having fun.

4. Why do you go to the park?

I usually go to the park to stay away from the busy city and feel 
close to nature and animals. It’s also a great place to chill and 
study sometimes, and to meet with friends and take long walks 
for exercise and fun.

5. Whom do you usually go to the park with?

I usually go to the park with my parents, family, and friends.

6. Have you ever noticed the visual identity of this park?

No, I haven’t.

7. If yes, how do you feel about it?

N/A (Not Applicable)
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- Have you heard of Hawrelak park? Have you visited this
  park? If not, go to question 3.

  Yes, I have visited Hawrelak Park.

1. How do you feel about the Hawrelak Park?

I think it’s a great urban park with lots of recreational 
opportunities. It’s wild and dense with trees, and the chance 
to see animals is appealing. Being around other people 
makes me forget about stress and not feel lonely.

2. What is the unique thing about this park for you?

The park is very diverse and vast, with nice open areas. I love 
the fireplaces there, which make me feel cozy, and festivals 
make me go to this park more than other parks. In general, 
it’s very big and diverse.

3. What is your expectation of going to a park?                                                               
Or Hawrelak park specifically?

My expectation of going to a park is to escape from the urban 
environment and relax my mind, and feel calm. Specifically, 
Hawrelak Park offers a chance to connect with nature inside 
the city.

4. Why do you go to the park?

I like nature inside the urban area, so I go to parks to connect 
more with nature. Seeing animals, plants, and other people 
there is appealing to me.

5. Whom do you usually go to the park with?

I usually go to the park alone or with friends.

6. Have you ever noticed the visual identity of this park?

Yes, I have.

7. If yes, how do you feel about it?

I don’t feel good about it because the visual identity is not 
connected visually, and they have nothing in common with 
the park. For me, they are like city signs and boards.
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- Have you heard of Hawrelak park? Have you visited this
  park? If not, go to question 3.

   No

1. How do you feel about the Hawrelak Park?

N/A (Not Applicable)

2. What is the unique thing about this park for you?

N/A (Not Applicable)

3. What is your expectation of going to a park?                                                               
Or Hawrelak park specifically?

To exercise, have fun, entertain myself, enjoy fresh air, be in 
nature, and listen to birds singing.

4. Why do you go to the park?

To do exercise, listen to people’s voices, have a fun time, have 
fun with family and friends, play with them while enjoying picnic 
snacks, and sometimes to explore new places and hidden areas 
of parks.

5. Whom do you usually go to the park with?

Parents, my boyfriend, and friends.

6. Have you ever noticed the visual identity of this park?

No, I haven’t.

7. If yes, how do you feel about it?

N/A (Not Applicable)
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3. Photographic Documentation 

Pictures taken by the designer
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Pictures from Google Maps
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Screenshot from Google Maps
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